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Read the following advertisement and mark the letter A, B, C, or D to indicate the correct option that best fits each of the numbered blanks from 1 to 6.
Join Our Eco-Volunteers Programme!
Are you passionate about making a difference in the environment? Our Eco-Volunteers Programme allows individuals (1) 			to sustainable projects that protect nature and promote biodiversity. Offering a wide (2) 		of activities – from planting trees to educating communities – this programme has (3) 	opportunities for you to explore and engage in environmental preservation. Working alongside dedicated professionals, you’ll gain hands-on experience (4) 	real-
world challenges, helping communities in need and learning valuable skills. Volunteers (5) 	 in this programme enjoy outdoor adventures, meeting like-minded individuals, and making a meaningful impact on the planet. By the end, you’ll feel both accomplished and (6) 	, knowing you played a role in preserving the environment for future generations.
Sign up today and be part of a programme designed to make a difference.
	Question 1.
	A. to contributing
	B. to contribute
	C. contribute
	D. contributing

	Question 2.
	A. range
	B. degree
	C. volume
	D. amount

	Question 3.
	A. each
	B. another
	C. many
	D. others

	Question 4.
	A. putting up
	B. taking over
	C. dealing with
	D. carrying out

	Question 5.
	A. participated
	B. to participate
	C. participating
	D. participate

	Question 6.
	A. refreshingly
	B. refreshing
	C. refreshed
	D. refresh



Read the following leaflet and mark the letter A, B, C, or D to indicate the correct option that best fits each of the numbered blanks from 7 to 12.
ASEAN Young Leaders Conference 2024
Join us for the ASEAN Young Leaders Conference 2024 – an inspiring event that brings together future leaders from across Southeast Asia. This year’s theme, Innovative Solutions for Sustainable Development, will explore creative (7) 	to tackle today’s challenges.
Engage with passionate (8) 	from diverse ASEAN countries, building a strong leadership network that strengthens regional partnerships and fosters shared growth. The conference offers a valuable platform (9) 	critical topics like sustainability, economic development, and cultural exchange.
Held at the ASEAN Cultural Centre, the event includes interactive workshops, dynamic keynote speeches, and a (10) 	. Don’t miss this chance to take part in a truly impactful journey, connecting
(11) 	like-minded individuals and developing practical skills.
Mark your calendar – (12) 	the first step toward a sustainable future in ASEAN!
	Question 7.
	A. journeys
	B. strategies
	C. routines
	D. lifestyles

	Question 8.
	A. representatives
	B. dwellers
	C. inhabitants
	D. peers

	Question 9.
	A. with regard to
	B. regardless of
	C. in contrast to
	D. in place of






	Question 10.
	A. transformative experience networking
C. experience transformative
networking
	B. networking transformative experience
D. transformative networking
experience

	Question 11.
	A. at
	B. for
	C. in
	D. with

	Question 12.
	A. make
	B. lead
	C. put
	D. take



Mark the letter A, B, C or D to indicate the best arrangement of utterances or sentences to make a meaningful exchange or text in each of the following questions from 13 to 17.
Question 13.
Hi Sarah,
a. Spending time with the kids has been both challenging and incredibly rewarding, especially seeing the impact even small activities can have.
b. I really appreciate your suggestion to volunteer at the local orphanage - it’s been such a meaningful experience.
c. Maybe we could volunteer together sometime? Let me know what you think!
d. Your tips on engaging them with fun activities were a huge help! The kids loved them.
e. Although my schedule is tight, I’ve been able to visit once a week, and it’s become something I really look forward to.
Write back soon. Jamie
A. a – b – e – c – d	B. d – b – e – a – c	C. b – a – d – e – c	D. e – a – b – d – c
Question 14.
a. Quang: Hi, Peter! Yes, I am! I’ve heard it’s going to be a lot of fun. Have you been on a field trip like this before?
b. Peter: Hi, Quang! Long time no see. Are you excited about the field trip?
c. Peter: Yes, I have. Last year, we went to a similar place, and it was amazing! I'm sure this one will be even better.
A. c – a – b	B. a – b – c	C. b – a – c	D. b – c – a
Question 15.
a. Martin: It’s a fantastic way to meet people from various backgrounds, and it’s super convenient!
b. Martin: I thought I’d try connecting with people on social media.
c. Kim: What’s your plan for meeting new people?
d. Kim: I get it, but I still prefer meeting people in person - it feels more genuine to me.
e. Kim: What makes social media so appealing for that?
A. c – a – d – b – e	B. e – b – d – a – c	C. e – a – c – b – d	D. c – b – e – a – d
Question 16.
a. However, despite these efforts, fake news persists, partly due to the ease with which content is shared online.
b. Trusted news sources are increasingly questioned, as sensationalism often overshadows accuracy to attract readers.
c. This rise in misinformation has prompted responses from tech companies, governments, and activists, all working to address the problem.

d. Over the past few years, fake news has become a widespread issue.
e. The shift toward sensationalism has fuelled the spread of fake news, leaving people uncertain about which sources to trust.
A. d – b – e – c – a	B. d – c – a – b – e	C. d – a – c – b – e	D. d – e – b – a – c
Question 17.
a. Engaging in these movements online connects me with a diverse community and fosters a sense of purpose.
b. In conclusion, I find hashtag activism incredibly rewarding as it aligns with my passion for advocacy and digital outreach.
c. Over the past year, I’ve actively participated in online campaigns, where I use targeted hashtags to raise awareness and rally support.
d. While maintaining momentum and visibility can be challenging, the chance to influence positive change is worth the effort.
e. My dedication to social issues and digital engagement naturally led me to explore the power of hashtag activism.
A. a – c – d – e – b	B. c – e – a – d – b	C. e – c – a – d – b	D. d – a – c – e – b

Read the following passage about Vietnamese customs and cultures and mark the letter A, B, C, or D to indicate the correct option that best fits each of the numbered blanks from 18 to 22.
Vietnamese customs and traditions, deeply rooted in cultural history and values, (18) 	. One such example is the celebration of Tet, or the Lunar New Year, which marks the beginning of spring. Traditionally, families gather to pay respects to their ancestors and to welcome the new year with hopes of prosperity and happiness. During this time, people decorate their homes with kumquat trees and peach blossoms, symbols of luck and longevity.
Vietnam’s rich cultural heritage includes a wide array of unique rituals and practices (19) 	. At festivals such as the Mid-Autumn Festival, children parade with lanterns, and families share mooncakes, expressing unity and joy. These traditions highlight the importance of family bonds and respect for older generations, core values of Vietnamese culture.
Vietnamese attire also reflects a deep cultural symbolism. The ao dai, a traditional long dress with side slits, has become a national symbol and is worn on special occasions to show elegance and pride. In recent years, (20) 	.
Vietnam’s cultural practices extend to communication and interaction. (21) 	. Visitors are often amazed by these small yet meaningful gestures, which showcase the courtesy ingrained in Vietnamese society. The preservation of Vietnamese customs and traditions remains a priority in modern society. Passed down through generations, (22) 	.
Question 18.
A. having played a vital part in defining the lives of its people
B. which have had a major impact on the lives of its people
C. play a significant role in shaping the lives of its people
D. that have greatly contributed to the development of its people's lives
Question 19.
A. had origins tracing back to centuries-old beliefs and philosophies
B. is rooted in beliefs and philosophies that date back centuries
C. whose origins stem from centuries-old beliefs and philosophies
D. of which close ties with beliefs and philosophies dating back centuries

Question 20.
A. the evolutionary style of the ao dai has made the younger generation popularise it
B. evolving the ao dai in style, they have made it popular among the younger generation
C. the style of the ao dai gained in popularity in evolving the younger generation
D. the ao dai has evolved in style, making it popular among the younger generation
Question 21.
A. Bowing and using respectful terms show Vietnamese respect and humility
B. Wanting to show Vietnamese respect and humility, bowing and respectful terms are used
C. Vietnamese respect and humility shows how to bow and use respectful terms
D. Using respectful terms when bowing shows respect and humility for the Vietnamese
Question 22.
A. Vietnamese identity is the key to these customs
B. they make these customs vital to Vietnamese identity
C. the value of these customs to Vietnamese identity is less clear
D. these customs are integral to Vietnamese identity

Read the following passage about a male nursery school teacher and mark the letter A, B, C, or D on your answer sheet to indicate the correct answer to each of the questions from 23 to 30.
ToddlerWorld Nursery was delighted to employ a trainee - twenty-two-year-old Jonathan Brown - as their first male nursery school teacher. He was also the only man who applied for the job, but, insists Margery Bowman, head teacher of ToddlerWorld, by far the best applicant. 'Both boys and girls will benefit from the experience of having a male role model in the nursery,' says mother of two, Marjory.
Jonathan has always been interested in childcare. His own mother is a childminder and his father is a teacher. 'I've always helped Mum with looking after all the children,' he says. 'I'm used to changing nappies, feeding babies, reading stories and playing with Lego.'
But Jonathan is a rare male in a female world. Only 2% of nursery teachers are men and this hasn't changed for ten years. Roger Olsen of the National Nursery Trust said, 'Men are often viewed with anxiety and suspicion in a children's environment. Or they are expected to do things the way women would do them. But men bring different things into childcare and this has to be recognised.' Jonathan agrees. He is a qualified under-7s football coach, and plans to introduce football lessons to the nursery for boys and girls.
What do Jonathan's friends think of his choice of career? 'Actually, most of them are pretty cool about it now,' he says, though they do make jokes about nappies. 'And I've found that girls are actually quite impressed - so that's good!'
(Adapted from Solutions 2nd Edition)
Question 23. Which of the following best paraphrases the underlined sentence in paragraph 1?
A. Having a male teacher in the nursery will allow both boys and girls to develop important skills equally.
B. Boys and girls can learn valuable things from interacting with a male figure in the nursery.
C. The nursery benefits from employing a man because he is a great role model for everyone.
D. Both boys and girls will learn specific skills from observing how a man teaches in the nursery. Question 24. Which of the following is NOT mentioned as an activity that Jonathan Brown is familiar with?
A. feeding babies	B. inventing tales	C. changing nappies	D. playing with Lego

Question 25. The word rare in paragraph 3 could be best replaced by 	.
A. helpful	B. unusual	C. encouraging	D. common
Question 26. The word suspicion in paragraph 3 is OPPOSITE in meaning to 	.
A. approval	B. trust	C. attention	D. interest
Question 27. The word they in paragraph 4 refers to 	.
A. Johathan’s friends	B. girls	C. children	D. parents
Question 28. Which of the following is TRUE according to the passage?
A. Jonathan was the first person to apply for the teaching position at the nursery.
B. Jonathan plans to introduce football lessons at the nursery for all children.
C. Margery Bowman was initially against hiring Jonathan as a nursery teacher.
D. Jonathan’s parents inspire him to pursue a teaching career at the nursery.
Question 29. In which paragraph does the writer mention Jonathan’s personal background in childcare?
A. Paragraph 1	B. Paragraph 2	C. Paragraph 3	D. Paragraph 4
Question 30. In which paragraph does the writer describe prejudices faced by male nursery teachers?
A. Paragraph 1	B. Paragraph 2	C. Paragraph 3	D. Paragraph 4

Read the following passage about ugly fruits and vegetables and mark the letter A, B, C, or D on your answer sheet to indicate the correct answer to each of the questions from 31 to 40.
When buying fresh fruit and vegetables, would you select a very curly cucumber, a carrot with two 'legs', or a potato with three heads? For many people, the answer is 'no' - they look for perfect produce when they go to the supermarket.
Not anymore! In France, a large supermarket chain, Intermarché, has started a marketing campaign to put ugly fruit and vegetables back on the shelves. And British TV chef Jamie Oliver has followed their lead, together with a large UK supermarket. Both the French and British supermarkets are selling their funny-shaped fruit and veg at a huge discount as an incentive for shoppers to opt for the less attractive versions.
Over the years, supermarkets have trained their customers to expect perfect fruit and veg, with many customers discarding produce that isn't 'perfect'. And until recently, there were numerous, very strict rules for supermarkets about the size and shape of fresh produce. Fortunately, there are now fewer rules, but customers need encouragement to change their shopping habits.
There is a good reason for this change in attitude. The rejection of misshapen produce results in a huge amount of waste: around 20-40% of food is thrown away before it even reaches the shops. Yet at the same time, we know that world food shortages are soon going to be a real and serious problem.
[I] Fortunately, it looks like these brave, but common-sense supermarket campaigns are working. It seems that these campaigns are going to be profitable, as well as environmentally friendly. [II] Other supermarkets have already experimented with the same idea, both within and outside Europe. [III] After all, it's the taste that counts. [IV]
(Adapted from Gateway)
Question 31. According to paragraph 1, when going shopping, people tend to 	.
A. choose ugly produce that is cheaper	B. buy fresh and expensive fruits
C. opt for perfect fruit and vegetables	D. look for bargain prices
Question 32. The word their in paragraph 2 refers to 	.
A. shelves	B. versions	C. shoppers	D. Intermarché

Question 33. Which of the following best summarises paragraph 2?
A. Intermarché and a UK supermarket are encouraging people to buy imperfect produce by offering it at a discount.
B. Supermarkets in France and the UK are only selling funny-shaped fruits and vegetables to reduce food waste.
C. Jamie Oliver and UK supermarkets are now working together to improve the quality of produce sold.
D. Intermarché started a campaign to sell all unattractive produce at a normal price, inspiring others to do the same.
Question 34. The word discarding in paragraph 3 is closest in meaning to 	.
A. demanding	B. rejecting	C. accepting	D. purchasing
Question 35. Which of the following best paraphrases the underlined sentence in paragraph 3?
A. Rules have become less stricter, so customers require more support in changing how they shop.
B. Fortunately, few rules are now in place, which encourages customers to alter their shopping habits.
C. Thankfully, rules have been relaxed, but customers still need motivation to adjust their shopping practices.
D. Thankfully, customers now shop differently because of the recent reduction in rules.
Question 36. The word misshapen in paragraph 4 is OPPOSITE in meaning to 	.
A. expensive	B. normal	C. affordable	D. complimentary
Question 37. Where in paragraph 5 does the following sentence best fit?
So, next time, when you go shopping, think before you buy.
A. [I]	B. [II]	C. [III]	D. [IV]
Question 38. Which of the following is NOT true according to the passage?
A. Regulations for supermarkets about the size and shape of produce have been eased.
B. The French and British supermarkets are selling ugly produce at a cheaper price.
C. Intermarché has launched a campaign to encourage shoppers to buy ugly produce.
D. Around 20-40% of fresh produce is thrown away after it is sold at supermarkets.
Question 39. Which of the following can be inferred from the passage?
A. The supermarket campaigns for ugly produce haven’t been popular in other nations.
B. Eliminating food waste can be helpful in solving global food shortages.
C. The supermarket campaigns benefit the environment but are not quite profitable.
D. Promoting the sale of imperfect produce helps shoppers reconsider what is important.
Question 40. Which of the following best summarises the passage?
A. Supermarkets are increasingly discounting misshapen produce to encourage shoppers to choose imperfect fruit and vegetables, but strict rules on produce appearance remain a major obstacle.
B. Campaigns by supermarkets in France and the UK aim to reduce food waste by selling imperfect produce, showing a shift in customer habits towards appreciating quality over appearance.
C. The rejection of oddly shaped produce creates substantial waste, but supermarkets like Intermarché are now selling misshapen fruit and veg at discounts to change customer habits and reduce food waste.
D. Intermarché’s campaign has led to a trend in Europe where only local supermarkets try selling less attractive produce at lower prices, resulting in improved customer preferences for appearance.


	BẢNG TỪ VỰNG

	STT
	Từ vựng
	Từ loại
	Phiên âm
	Nghĩa

	1
	cucumber
	n
	/ˈkjuː.kʌm.bər/
	dưa chuột

	2
	produce
	n
	/ˈprɒdjuːs/
	sản phẩm

	3
	chain
	n
	/tʃeɪn/
	chuỗi

	4
	chef
	n
	/ʃef/
	đầu bếp

	5
	incentive
	n
	/ɪnˈsen.tɪv/
	phần thưởng, ưu đãi để tạo động lực

	6
	version
	n
	/ˈvɜː.ʃən/
	phiên bản

	7
	discard
	v
	/dɪˈskɑːd/
	vứt bỏ

	8
	rejection
	n
	/rɪˈdʒek.ʃən/
	sự từ chối

	9
	common-sense
	adj
	/ˌkɒm.ən ˈsens/
	hợp lý

	10
	brave
	adj
	/breɪv/
	dũng cảm

	11
	bargain
	n
	/ˈbɑː.ɡɪn/
	hời, rẻ

	12
	purchase
	v
	/ˈpɜː.tʃəs/
	mua

	13
	misshapen
	adj
	/mɪsˈʃeɪ.pən/
/mɪʃˈʃeɪ.pən/
	biến dạng

	14
	eliminate
	v
	/iˈlɪm.ɪ.neɪt/
	loại bỏ

	15
	nursery
	n
	/ˈnɜː.sər.i/
	nhà trẻ

	16
	suspicion
	n
	/səˈspɪʃ.ən/
	sự nghi ngờ

	17
	coach
	n
	/kəʊtʃ/
	huấn luyện viên

	18
	nappy
	n
	/ˈnæp.i/
	tã

	19
	integral
	adj
	/ˈɪn.tɪ.ɡrəl/
	không thể thiếu

	20
	sustainable
	adj
	/səˈsteɪ.nə.bəl/
	bền vững

	21
	effort
	n
	/ˈef.ət/
	nỗ lực

	22
	passionate
	adj
	/ˈpæʃ.ən.ət/
	đam mê

	23
	dedicated
	adj
	/ˈded.ɪ.keɪ.tɪd/
	tận tâm

	24
	valuable
	adj
	/ˈvæl.jə.bəl/
	quý giá

	25
	refreshed
	adj
	/rɪˈfreʃt/
	sảng khoái

	26
	refresh
	v
	/rɪˈfreʃ/
	làm tươi mới

	27
	conference
	n
	/ˈkɒn.fər.əns/
	hội nghị

	28
	dynamic
	adj
	/daɪˈnæm.ɪk/
	sôi động

	29
	peer
	n
	/pɪə(r)/
	người bạn cùng trang lứa

	30
	transformative
	adj
	/trænsˈfɔː.mə.tɪv/
	mang tính chuyển đổi

	31
	rewarding
	adj
	/rɪˈwɔː.dɪŋ/
	xứng đáng

	32
	genuine
	adj
	/ˈdʒen.ju.ɪn/
	chân thật

	33
	appealing
	adj
	/əˈpiː.lɪŋ/
	hấp dẫn

	34
	sensationalism
	n
	/senˈseɪ.ʃən.əl.ɪ.zəm/
	chủ nghĩa giật gân

	35
	overshadow
	v
	/ˌəʊ.vəˈʃæd.əʊ/
	làm lu mờ

	36
	accuracy
	n
	/ˈæk.jə.rə.si/
	tính chính xác

	37
	advocacy
	n
	/ˈæd.və.kə.si/
	sự ủng hộ

	38
	momentum
	n
	/məˈmen.təm/
	động lực

	39
	align
	v
	/ˈæk.jə.rə.si/
	phù hợp

	40
	ancestor
	n
	/ˈæn.ses.tər/
	tổ tiên

	41
	prosperity
	n
	/prɒsˈper.ə.ti/
	sự thịnh vượng

	42
	heritage
	n
	/ˈher.ɪ.tɪdʒ/
	di sản

	43
	ritual
	n
	/ˈrɪtʃ.u.əl
	nghi thức, nghi lễ

	44
	symbolism
	n
	/ˈsɪm.bəl.ɪ.zəm/
	tính biểu tượng




	45
	attire
	n
	/əˈtaɪər/
	trang phục

	46
	reflect
	v
	/rɪˈflekt/
	phản ánh

	47
	gesture
	n
	/ˈdʒes.tʃər/
	cử chỉ

	48
	priority
	n
	/praɪˈɒr.ə.ti/
	sự ưu tiên

	49
	courtesy
	n
	/ˈkɜː.tə.si/
	sự lịch sự

	50
	elegance
	n
	/ˈel.ə.ɡəns/
	sự thanh lịch








	BẢNG CẤU TRÚC

	STT
	Cấu trúc
	Nghĩa

	1
	look for somebody/something
	tìm ai/cái gì

	2
	result in something
	dẫn đến cái gì

	3
	apply for something
	ứng tuyển vị trí gì

	4
	look after somebody/something
	chăm sóc ai/cái gì

	5
	allow somebody to do something
	cho phép ai làm gì

	6
	put up something
	xây dựng cái gì

	7
	take over something
	đảm nhận cái gì

	8
	deal with somebody/something
	đối phó với ai/cái gì

	9
	carry out something
	tiến hành cái gì (nghiên cứu, khảo sát,…)

	10
	take part in something
	tham gia cái gì

	11
	connect with somebody
	kết nối với ai

	12
	take a step
	hành động, thực hiện





Read the following advertisement and mark the letter A, B, C, or D to indicate the correct option that best fits each of the numbered blanks from 1 to 6.
Join Our Eco-Volunteers Programme!
Are you passionate about making a difference in the environment? Our Eco-Volunteers Programme allows individuals (1) 			to sustainable projects that protect nature and promote biodiversity. Offering a wide (2) 		of activities – from planting trees to educating communities – this programme has (3) 	opportunities for you to explore and engage in environmental preservation. Working alongside dedicated professionals, you’ll gain hands-on experience (4) 	real-
world challenges, helping communities in need and learning valuable skills. Volunteers (5) 	 in this programme enjoy outdoor adventures, meeting like-minded individuals, and making a meaningful impact on the planet. By the end, you’ll feel both accomplished and (6) 	, knowing you played a role in preserving the environment for future generations.
Sign up today and be part of a programme designed to make a difference.
	Question 1.
	A. to contributing
	B. to contribute
	C. contribute
	D. contributing

	Question 2.
	A. range
	B. degree
	C. volume
	D. amount

	Question 3.
	A. each
	B. another
	C. many
	D. others

	Question 4.
	A. putting up
	B. taking over
	C. dealing with
	D. carrying out

	Question 5.
	A. participated
	B. to participate
	C. participating
	D. participate

	Question 6.
	A. refreshingly
	B. refreshing
	C. refreshed
	D. refresh
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Read the following leaflet and mark the letter A, B, C, or D to indicate the correct option that best fits each of the numbered blanks from 7 to 12.
ASEAN Young Leaders Conference 2024
Join us for the ASEAN Young Leaders Conference 2024 – an inspiring event that brings together future leaders from across Southeast Asia. This year’s theme, Innovative Solutions for Sustainable Development, will explore creative (7) 	to tackle today’s challenges.
Engage with passionate (8) 	from diverse ASEAN countries, building a strong leadership network that strengthens regional partnerships and fosters shared growth. The conference offers a valuable platform (9) 	critical topics like sustainability, economic development, and cultural exchange.
Held at the ASEAN Cultural Centre, the event includes interactive workshops, dynamic keynote speeches, and a (10) 	. Don’t miss this chance to take part in a truly impactful journey, connecting
(11) 	like-minded individuals and developing practical skills.
Mark your calendar – (12) 	the first step toward a sustainable future in ASEAN!
	Question 7.
	A. journeys
	B. strategies
	C. routines
	D. lifestyles

	Question 8.
	A. representatives
	B. dwellers
	C. inhabitants
	D. peers

	Question 9.
	A. with regard to
	B. regardless of
	C. in contrast to
	D. in place of






	Question 10.
	A. transformative experience networking
C. experience transformative
networking
	B. networking transformative experience
D. transformative networking
experience

	Question 11.
	A. at
	B. for
	C. in
	D. with

	Question 12.
	A. make
	B. lead
	C. put
	D. take
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Mark the letter A, B, C or D to indicate the best arrangement of utterances or sentences to make a meaningful exchange or text in each of the following questions from 13 to 17.
Question 13.
Hi Sarah,
f. Spending time with the kids has been both challenging and incredibly rewarding, especially seeing the impact even small activities can have.
g. I really appreciate your suggestion to volunteer at the local orphanage - it’s been such a meaningful experience.
h. Maybe we could volunteer together sometime? Let me know what you think!
i. Your tips on engaging them with fun activities were a huge help! The kids loved them.
j. Although my schedule is tight, I’ve been able to visit once a week, and it’s become something I really look forward to.
Write back soon. Jamie
A. a – b – e – c – d	B. d – b – e – a – c	C. b – a – d – e – c	D. e – a – b – d – c
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Question 14.
d. Quang: Hi, Peter! Yes, I am! I’ve heard it’s going to be a lot of fun. Have you been on a field trip like this before?
e. Peter: Hi, Quang! Long time no see. Are you excited about the field trip?
f. Peter: Yes, I have. Last year, we went to a similar place, and it was amazing! I'm sure this one will be even better.
A. c – a – b	B. a – b – c	C. b – a – c	D. b – c – a
[image: ]
Question 15.
f. Martin: It’s a fantastic way to meet people from various backgrounds, and it’s super convenient!
g. Martin: I thought I’d try connecting with people on social media.
h. Kim: What’s your plan for meeting new people?
i. Kim: I get it, but I still prefer meeting people in person - it feels more genuine to me.
j. Kim: What makes social media so appealing for that?
A. c – a – d – b – e	B. e – b – d – a – c	C. e – a – c – b – d	D. c – b – e – a – d
[image: ]
Question 16.
f. However, despite these efforts, fake news persists, partly due to the ease with which content is shared online.
g. Trusted news sources are increasingly questioned, as sensationalism often overshadows accuracy to attract readers.
h. This rise in misinformation has prompted responses from tech companies, governments, and activists, all working to address the problem.

i. Over the past few years, fake news has become a widespread issue.
j. The shift toward sensationalism has fuelled the spread of fake news, leaving people uncertain about which sources to trust.
A. d – b – e – c – a	B. d – c – a – b – e	C. d – a – c – b – e	D. d – e – b – a – c



[image: ]
Question 17.
f. Engaging in these movements online connects me with a diverse community and fosters a sense of purpose.
g. In conclusion, I find hashtag activism incredibly rewarding as it aligns with my passion for advocacy and digital outreach.
h. Over the past year, I’ve actively participated in online campaigns, where I use targeted hashtags to raise awareness and rally support.
i. While maintaining momentum and visibility can be challenging, the chance to influence positive change is worth the effort.
j. My dedication to social issues and digital engagement naturally led me to explore the power of hashtag activism.
A. a – c – d – e – b	B. c – e – a – d – b	C. e – c – a – d – b	D. d – a – c – e – b
[image: ]
Read the following passage about Vietnamese customs and cultures and mark the letter A, B, C, or D to indicate the correct option that best fits each of the numbered blanks from 18 to 22.
Vietnamese customs and traditions, deeply rooted in cultural history and values, (18) 	. One such example is the celebration of Tet, or the Lunar New Year, which marks the beginning of spring. Traditionally, families gather to pay respects to their ancestors and to welcome the new year with hopes of prosperity and happiness. During this time, people decorate their homes with kumquat trees and peach blossoms, symbols of luck and longevity.
Vietnam’s rich cultural heritage includes a wide array of unique rituals and practices (19) 	. At festivals such as the Mid-Autumn Festival, children parade with lanterns, and families share mooncakes, expressing unity and joy. These traditions highlight the importance of family bonds and respect for older generations, core values of Vietnamese culture.
Vietnamese attire also reflects a deep cultural symbolism. The ao dai, a traditional long dress with side slits, has become a national symbol and is worn on special occasions to show elegance and pride. In recent years, (20) 	.
Vietnam’s cultural practices extend to communication and interaction. (21) 	. Visitors are often amazed by these small yet meaningful gestures, which showcase the courtesy ingrained in Vietnamese society. The preservation of Vietnamese customs and traditions remains a priority in modern society. Passed down through generations, (22) 	.
Question 18.
A. having played a vital part in defining the lives of its people
B. which have had a major impact on the lives of its people
C. play a significant role in shaping the lives of its people
D. that have greatly contributed to the development of its people's lives
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Question 19.
E. had origins tracing back to centuries-old beliefs and philosophies
F. is rooted in beliefs and philosophies that date back centuries
G. whose origins stem from centuries-old beliefs and philosophies
H. of which close ties with beliefs and philosophies dating back centuries
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Question 20.
E. the evolutionary style of the ao dai has made the younger generation popularise it
F. evolving the ao dai in style, they have made it popular among the younger generation
G. the style of the ao dai gained in popularity in evolving the younger generation
H. the ao dai has evolved in style, making it popular among the younger generation
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Question 21.
E. Bowing and using respectful terms show Vietnamese respect and humility
F. Wanting to show Vietnamese respect and humility, bowing and respectful terms are used
G. Vietnamese respect and humility shows how to bow and use respectful terms
H. Using respectful terms when bowing shows respect and humility for the Vietnamese
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Question 22.
E. Vietnamese identity is the key to these customs
F. they make these customs vital to Vietnamese identity
G. the value of these customs to Vietnamese identity is less clear
H. these customs are integral to Vietnamese identity GIASƯ TẠI HUẾ (079.3833.272)
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Read the following passage about a male nursery school teacher and mark the letter A, B, C, or D on your answer sheet to indicate the correct answer to each of the questions from 23 to 30.
ToddlerWorld Nursery was delighted to employ a trainee - twenty-two-year-old Jonathan Brown - as their first male nursery school teacher. He was also the only man who applied for the job, but, insists Margery Bowman, head teacher of ToddlerWorld, by far the best applicant. 'Both boys and girls will benefit from the experience of having a male role model in the nursery,' says mother of two, Marjory.
Jonathan has always been interested in childcare. His own mother is a childminder and his father is a teacher. 'I've always helped Mum with looking after all the children,' he says. 'I'm used to changing nappies, feeding babies, reading stories and playing with Lego.'
But Jonathan is a rare male in a female world. Only 2% of nursery teachers are men and this hasn't changed for ten years. Roger Olsen of the National Nursery Trust said, 'Men are often viewed with anxiety and suspicion in a children's environment. Or they are expected to do things the way women would do them. But men bring different things into childcare and this has to be recognised.' Jonathan agrees. He is a qualified under-7s football coach, and plans to introduce football lessons to the nursery for boys and girls.
What do Jonathan's friends think of his choice of career? 'Actually, most of them are pretty cool about it now,' he says, though they do make jokes about nappies. 'And I've found that girls are actually quite impressed - so that's good!'
(Adapted from Solutions 2nd Edition)

Question 23. Which of the following best paraphrases the underlined sentence in paragraph 1?
E. Having a male teacher in the nursery will allow both boys and girls to develop important skills equally.
F. Boys and girls can learn valuable things from interacting with a male figure in the nursery.
G. The nursery benefits from employing a man because he is a great role model for everyone.
H. Both boys and girls will learn specific skills from observing how a man teaches in the nursery. 
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Question 24. Which of the following is NOT mentioned as an activity that Jonathan Brown is familiar with?
A. feeding babies	B. inventing tales	C. changing nappies	D. playing with Lego
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Question 25. The word rare in paragraph 3 could be best replaced by 	.
A. helpful	B. unusual	C. encouraging	D. common
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Question 26. The word suspicion in paragraph 3 is OPPOSITE in meaning to 	.
A. approval	B. trust	C. attention	D. interest
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Question 27. The word they in paragraph 4 refers to 	.
A. Johathan’s friends	B. girls	C. children	D. parents
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Question 28. Which of the following is TRUE according to the passage?
E. Jonathan was the first person to apply for the teaching position at the nursery.
F. Jonathan plans to introduce football lessons at the nursery for all children.
G. Margery Bowman was initially against hiring Jonathan as a nursery teacher.
H. Jonathan’s parents inspire him to pursue a teaching career at the nursery.
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Question 29. In which paragraph does the writer mention Jonathan’s personal background in childcare?
A. Paragraph 1	B. Paragraph 2	C. Paragraph 3	D. Paragraph 4

[image: ]Question 30. In which paragraph does the writer describe prejudices faced by male nursery teachers?
A. Paragraph 1	B. Paragraph 2	C. Paragraph 3	D. Paragraph 4
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Read the following passage about ugly fruits and vegetables and mark the letter A, B, C, or D on your answer sheet to indicate the correct answer to each of the questions from 31 to 40.
When buying fresh fruit and vegetables, would you select a very curly cucumber, a carrot with two 'legs', or a potato with three heads? For many people, the answer is 'no' - they look for perfect produce when they go to the supermarket.
Not anymore! In France, a large supermarket chain, Intermarché, has started a marketing campaign to put ugly fruit and vegetables back on the shelves. And British TV chef Jamie Oliver has followed their lead, together with a large UK supermarket. Both the French and British supermarkets are selling their funny-shaped fruit and veg at a huge discount as an incentive for shoppers to opt for the less attractive versions.
Over the years, supermarkets have trained their customers to expect perfect fruit and veg, with many customers discarding produce that isn't 'perfect'. And until recently, there were numerous, very strict rules for supermarkets about the size and shape of fresh produce. Fortunately, there are now fewer rules, but customers need encouragement to change their shopping habits.
There is a good reason for this change in attitude. The rejection of misshapen produce results in a huge amount of waste: around 20-40% of food is thrown away before it even reaches the shops. Yet at the same time, we know that world food shortages are soon going to be a real and serious problem.
[I] Fortunately, it looks like these brave, but common-sense supermarket campaigns are working. It seems that these campaigns are going to be profitable, as well as environmentally friendly. [II] Other supermarkets have already experimented with the same idea, both within and outside Europe. [III] After all, it's the taste that counts. [IV]
(Adapted from Gateway)
Question 31. According to paragraph 1, when going shopping, people tend to 	.
A. choose ugly produce that is cheaper	B. buy fresh and expensive fruits
C. opt for perfect fruit and vegetables	D. look for bargain prices
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Question 32. The word their in paragraph 2 refers to 	.
A. shelves	B. versions	C. shoppers	D. Intermarché
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Question 33. Which of the following best summarises paragraph 2?
A. Intermarché and a UK supermarket are encouraging people to buy imperfect produce by offering it at a discount.
B. Supermarkets in France and the UK are only selling funny-shaped fruits and vegetables to reduce food waste.
C. Jamie Oliver and UK supermarkets are now working together to improve the quality of produce sold.
D. Intermarché started a campaign to sell all unattractive produce at a normal price, inspiring others to do the same.
[image: ]
Question 34. The word discarding in paragraph 3 is closest in meaning to 	.
A. demanding	B. rejecting	C. accepting	D. purchasing
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Question 35. Which of the following best paraphrases the underlined sentence in paragraph 3?
A. Rules have become less stricter, so customers require more support in changing how they shop.
B. Fortunately, few rules are now in place, which encourages customers to alter their shopping habits.
C. Thankfully, rules have been relaxed, but customers still need motivation to adjust their shopping practices.
D. Thankfully, customers now shop differently because of the recent reduction in rules.
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Question 36. The word misshapen in paragraph 4 is OPPOSITE in meaning to 	.
A. expensive	B. normal	C. affordable	D. complimentary
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Question 37. Where in paragraph 5 does the following sentence best fit?
So, next time, when you go shopping, think before you buy.
A. [I]	B. [II]	C. [III]	D. [IV]
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Question 38. Which of the following is NOT true according to the passage?
A. Regulations for supermarkets about the size and shape of produce have been eased.
B. The French and British supermarkets are selling ugly produce at a cheaper price.
C. Intermarché has launched a campaign to encourage shoppers to buy ugly produce.
D. Around 20-40% of fresh produce is thrown away after it is sold at supermarkets.
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Question 39. Which of the following can be inferred from the passage?
A. The supermarket campaigns for ugly produce haven’t been popular in other nations.
B. Eliminating food waste can be helpful in solving global food shortages.
C. The supermarket campaigns benefit the environment but are not quite profitable.
D. Promoting the sale of imperfect produce helps shoppers reconsider what is important.
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Question 40. Which of the following best summarises the passage?
A. Supermarkets are increasingly discounting misshapen produce to encourage shoppers to choose imperfect fruit and vegetables, but strict rules on produce appearance remain a major obstacle.
B. Campaigns by supermarkets in France and the UK aim to reduce food waste by selling imperfect produce, showing a shift in customer habits towards appreciating quality over appearance.
C. The rejection of oddly shaped produce creates substantial waste, but supermarkets like Intermarché are now selling misshapen fruit and veg at discounts to change customer habits and reduce food waste.
D. Intermarché’s campaign has led to a trend in Europe where only local supermarkets try selling less attractive produce at lower prices, resulting in improved customer preferences for appearance.
 GIA SƯ TẠI HUẾ (0793833272)
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	BẢNG TỪ VỰNG

	STT
	Từ vựng
	Từ loại
	Phiên âm
	Nghĩa

	1
	cucumber
	n
	/ˈkjuː.kʌm.bər/
	dưa chuột

	2
	produce
	n
	/ˈprɒdjuːs/
	sản phẩm

	3
	chain
	n
	/tʃeɪn/
	chuỗi

	4
	chef
	n
	/ʃef/
	đầu bếp

	5
	incentive
	n
	/ɪnˈsen.tɪv/
	phần thưởng, ưu đãi để tạo động lực

	6
	version
	n
	/ˈvɜː.ʃən/
	phiên bản

	7
	discard
	v
	/dɪˈskɑːd/
	vứt bỏ

	8
	rejection
	n
	/rɪˈdʒek.ʃən/
	sự từ chối

	9
	common-sense
	adj
	/ˌkɒm.ən ˈsens/
	hợp lý

	10
	brave
	adj
	/breɪv/
	dũng cảm

	11
	bargain
	n
	/ˈbɑː.ɡɪn/
	hời, rẻ

	12
	purchase
	v
	/ˈpɜː.tʃəs/
	mua

	13
	misshapen
	adj
	/mɪsˈʃeɪ.pən/
/mɪʃˈʃeɪ.pən/
	biến dạng

	14
	eliminate
	v
	/iˈlɪm.ɪ.neɪt/
	loại bỏ

	15
	nursery
	n
	/ˈnɜː.sər.i/
	nhà trẻ

	16
	suspicion
	n
	/səˈspɪʃ.ən/
	sự nghi ngờ

	17
	coach
	n
	/kəʊtʃ/
	huấn luyện viên

	18
	nappy
	n
	/ˈnæp.i/
	tã

	19
	integral
	adj
	/ˈɪn.tɪ.ɡrəl/
	không thể thiếu

	20
	sustainable
	adj
	/səˈsteɪ.nə.bəl/
	bền vững

	21
	effort
	n
	/ˈef.ət/
	nỗ lực

	22
	passionate
	adj
	/ˈpæʃ.ən.ət/
	đam mê

	23
	dedicated
	adj
	/ˈded.ɪ.keɪ.tɪd/
	tận tâm

	24
	valuable
	adj
	/ˈvæl.jə.bəl/
	quý giá

	25
	refreshed
	adj
	/rɪˈfreʃt/
	sảng khoái

	26
	refresh
	v
	/rɪˈfreʃ/
	làm tươi mới

	27
	conference
	n
	/ˈkɒn.fər.əns/
	hội nghị

	28
	dynamic
	adj
	/daɪˈnæm.ɪk/
	sôi động

	29
	peer
	n
	/pɪə(r)/
	người bạn cùng trang lứa

	30
	transformative
	adj
	/trænsˈfɔː.mə.tɪv/
	mang tính chuyển đổi

	31
	rewarding
	adj
	/rɪˈwɔː.dɪŋ/
	xứng đáng

	32
	genuine
	adj
	/ˈdʒen.ju.ɪn/
	chân thật

	33
	appealing
	adj
	/əˈpiː.lɪŋ/
	hấp dẫn

	34
	sensationalism
	n
	/senˈseɪ.ʃən.əl.ɪ.zəm/
	chủ nghĩa giật gân

	35
	overshadow
	v
	/ˌəʊ.vəˈʃæd.əʊ/
	làm lu mờ

	36
	accuracy
	n
	/ˈæk.jə.rə.si/
	tính chính xác

	37
	advocacy
	n
	/ˈæd.və.kə.si/
	sự ủng hộ

	38
	momentum
	n
	/məˈmen.təm/
	động lực

	39
	align
	v
	/ˈæk.jə.rə.si/
	phù hợp

	40
	ancestor
	n
	/ˈæn.ses.tər/
	tổ tiên

	41
	prosperity
	n
	/prɒsˈper.ə.ti/
	sự thịnh vượng

	42
	heritage
	n
	/ˈher.ɪ.tɪdʒ/
	di sản

	43
	ritual
	n
	/ˈrɪtʃ.u.əl
	nghi thức, nghi lễ

	44
	symbolism
	n
	/ˈsɪm.bəl.ɪ.zəm/
	tính biểu tượng




	45
	attire
	n
	/əˈtaɪər/
	trang phục

	46
	reflect
	v
	/rɪˈflekt/
	phản ánh

	47
	gesture
	n
	/ˈdʒes.tʃər/
	cử chỉ

	48
	priority
	n
	/praɪˈɒr.ə.ti/
	sự ưu tiên

	49
	courtesy
	n
	/ˈkɜː.tə.si/
	sự lịch sự

	50
	elegance
	n
	/ˈel.ə.ɡəns/
	sự thanh lịch








	BẢNG CẤU TRÚC

	STT
	Cấu trúc
	Nghĩa

	1
	look for somebody/something
	tìm ai/cái gì

	2
	result in something
	dẫn đến cái gì

	3
	apply for something
	ứng tuyển vị trí gì

	4
	look after somebody/something
	chăm sóc ai/cái gì

	5
	allow somebody to do something
	cho phép ai làm gì

	6
	put up something
	xây dựng cái gì

	7
	take over something
	đảm nhận cái gì

	8
	deal with somebody/something
	đối phó với ai/cái gì

	9
	carry out something
	tiến hành cái gì (nghiên cứu, khảo sát,…)

	10
	take part in something
	tham gia cái gì

	11
	connect with somebody
	kết nối với ai

	12
	take a step
	hành động, thực hiện
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DICH BAI:

Join Our Eco-Volunteers
Programme!

Are you passionate about making a
difference in the environment? Our
Eco-Volunteers Programme allows
individuals  to  contribute  to
sustainable projects that protect
nature and promote biodiversity.
Offering a wide rage of activities —
from planting trees to educating
communities - this programme has
many opportunities for you to
explore and engage in
environmental preservation.

Working  alongside  dedicated
professionals, you’ll gain hands-on
experience dealing with real-world
challenges, helping communities in
need and learning valuable skills.

Volunteers participating in this
programme enjoy outdoor
adventures, meeting like-minded
individuals, and making a

meaningful impact on the planet.
By the end, youll feel both
accomplished and refreshed,
knowing you played a role in
preserving the environment
future generations.

for

Hay tham gia chuong trinh tinh
nguyén vién sinh thdi ctia ching
toi!

Ban cé dam mé tao ra sy khac
biét cho méi trusng khoéng?
Chuong trinh tinh nguyén vién sinh
thdi clia chung t6i cho phép cdc
cd nhan déng goép vdo nhing du
@n bén ving bdo vé thién nhién va
thic ddy da dang sinh hoc. Cung
cép da dang cdc hoat déng - tu
tréng cdy dén gido duc céng déng
- chuong trinh nday cé nhiéu co hoi
dé ban khédm phad va tham gia gin
gitr méi trudsng.

Lam viéc cung nhing chuyén gia
tdn tuy, ban sé cé dugc kinh
nghiém thuc tién trong viéc déi
phé véi nhing thdch thic thuc té,
gilp cdc céng déng khé khan va
hoc nhiing ky ndng quy gid. Nhiing
tinh nguyén vién tham gia chuong
trinh nay tén hudng cdc chuyén
phiéu luu ngodi tréi, gdp g& nhing
ngudi cé cung chi hudng, va tao
nén tdc doéng y nghia cho hanh
tinh. Bén cudi cing, ban sé cam
thdy vira madn nguyén via sdng
khodi khi biét réng minh d& déng
gop Mot phan vao viéc bdo vé moi
trudng cho cdc thé hé tuong lai.




image2.png
DPong tir nguyén mau cé to:

allow somebody to do something: cho phép ailam gi

Tamdich:

Our Eco-Volunteers Programme allows individuals to contribute to sustainable projects that
protect nature and promote biodiversity. (Chuong trinh tinh nguyén vién sinh thdi ctia ching
téi cho phép cdc cd nhéan déng gép vao nhing du an bén viing bdo vé thién nhién va thuc déy
da dang sinh hoc.)

— ChonddpdnB
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Cum tu chi sé lugng:

- a wide range of + danh ti s6 nhiéu: da dang cdi gi

- degree of + danh ti khéng dém dugc: lugng, muic dd

- volume of + danh tir khéng dém dugc: lugng

- amount of + danh ti khéng dém dugc: lugng

Tamdich:

Offering a wide range of activities - from planting trees to educating communities... (Cung cép
da dang céc hoat déng - ti tréng cdy dén gido duc coéng déng...)

— ChonddpdnA
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A.each + N (sé it): méi

B. another + N (s6 it): mét cdi khdc

€. many + N (s6 nhiéu): nhiéu

D. others: nhiing cdi khdc

‘opportunities’ I danh ti sé nhiéu, nén ta ding many.

Tamdich:

Offering a wide rage of activities - from planting trees to educating communities - this
programme has many opportunities for you to explore and engage in environmental
preservation. (Cung cdp da dang cdc hoat déng - tir tréng céy dén gido duc cong déng -
chuong trinh ndy cé nhiéu co héi dé ban khdm phd va tham gia gin gitr mai truéng.)
- Chonddpdanc¢C
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Kién thilc cum déng tir (Phrasal verbs):

- put up something: xdy dung cai gi

- take over something: ddm nhan cdi gi

- deal with somebody/something: déi phé véi ai/cdi gi

- carry out something: tién hanh cdi gi (nghién cuu, khéo sat,...)

Tamdich:

Working alongside dedicated professionals, you'll gain hands-on experience dealing with real-
world challenges, helping communities in need and learning valuable skills. (Lam viéc cting
nhing chuyén gia tdn tuy, ban sé dat nhing kinh nghiém thuc tién trong viéc déi phé vai
nhimg théch thic thuc té, giup cdc cdng déng khé khéin va hoc nhiing ky ndng quy gid.)

— ChonddpdncC




image6.png
Rat gon ménh dé quan hé:

Ménh dé quan hé dang chu déng rut gon béing cdch luge bd dai tir quan hé va to be (néu cé),
chuyén V sang V-ing. (who/that particpate - participating)

Tamdich:

Volunteers participating in this programme enjoy outdoor adventures, meeting like-minded
individuals, and making a meaningful impact on the planet. (Nhiing tinh nguyén vién tham gia
chuong trinh nay tén hudng cdc chuyén phiéu luu ngodi tréi, gédp gé nhimg ngusi ¢6 cung chi
hudng, vé tao nén tdc déng y nghia cho hanh tinh.)

— ChonddpdncC
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A. refreshingly (adv): mét cdch sang khodi

B. refreshing (adj): cé tinh gay sdng khodi

C. refreshed (adj): sdng khodi

D. refresh (v): lam tuci méi

Ta cdn dung tinh tir sau “feel’. D& thé hién cdm xuc, ta dung refreshed.

Tamdich:

By the end, you'll feel both accomplished and refreshed, knowing you played a role in
preserving the environment for future generations. (bén cudi ciing, ban sé cdm thédy vira méan
nguyén vifa sang khodi khi biét rdng minh da déng gép mét phdn vao viéc bdo vé maéi trusng
cho cdc thé hé tuong lai.)

— ChonddpdancC
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DICH BAI:

ASEAN Young Leaders Conference
2024

Join us for the ASEAN Young Leaders
Conference 2024 - an inspiring
event that brings together future
leaders from across Southeast Asia.
This year’s theme, Innovative
Solutions for Sustainable
Development, will explore creative

strategies to tackle today’s
challenges.

Engage with passionate
representatives from diverse ASEAN
countries, building a  strong
leadership network that

strengthens regional partnerships
and fosters shared growth. The
conference offers a valuable
platform with regard to critical
topics like sustainability, economic
development, and cultural
exchange.

Hoi nghi Lanh dao Tré ASEAN 2024

Héay tham gia cung chung t6i trong
HGi nghi LAnh dao Tré ASEAN 2024
- mot su kién truyén cam hing
mang nhdng nha léanh dao tucng
lai khép Béng Nam A lgi gén nhau.
Chu dé ndm nay, Gidi phdp déi
mdi dé phdt trién bén ving, sé
khdm phd ra nhing chién luge
séng tgo dé gidi quyét nhing
thach thuc ngay nay.

Tham gia cung nhing dai dién
nhiét huyét to nhiéu quéc gia
ASEAN, xdy dung mang lugi 1anh
dao manh mé nhdm tang cudng
quan hé déi tac khu vuc va thuc
ddy tang trudng chung. HOi nghi
cung cdp mot nén tdng gid tri lién
quan dén cdc chu dé quan trong
nhu tinh bén viing, phat trién kinh
té va trao déi van héa.
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Held at the ASEAN Cultural Centre,

the event includes interactive
workshops, dynamic keynote
speeches, and a transformative

networking experience. Don’t miss
this chance to take part in a truly
impactful journey, connecting with
like-minded individuals
developing practical skills.

and

Mark your calendar - take the first
step toward a sustainable future in
ASEAN!

Pugc t8 chlc tai Trung tam Van
héa ASEAN, su kién bao gém
nhing héi thdo tuong tdc, cdc bai
phat biéu quan trong séi ndi va trdi
nghiém giao luu mang tinh chuyén
déi. bung bd 16 co hdi nay dé tham
gia vao mét hanh trinh that su
mang tinh tdc déng, két ndi vdi
nhiing cd nhdn cé cung chi huéng
va phdt trién cdc ky nang thuc té.

HAy ddnh ddu lich cua ban - thuc
hién buéc ddu tién hudng dén mot
tuong lai bén ving & ASEAN!
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Kién thire tir vung:

- journey (n): hanh trinh

- strategy (n): chién lugc

- routine (n): lich trinh

- lifestyle (n): 16i séng

Tamdich:

This year’s theme, Innovative Solutions for Sustainable Development, will explore creative
strategies to tackle today’s challenges. (Chi dé ném nay, Gidi phdp déi mdi dé phdt trién bén
viing, sé khdm phd ra nhiing chién luge sang tao dé gidi quyét nhiing thach thic ngay nay.)
— ChonddpdnB
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Kién thire tir vung:

- representative (n): ngusi dai dién

- dweller (n): céng dén

- inhabitant (n): cu dan

- peer (n): ban bé déng trang Ita

Tamdich:

Engage with passionate representatives from diverse ASEAN countries, building a strong
leadership network that strengthens regional partnerships and fosters shared growth. (Tham
gia cung nhiing ngudi dai dién nhiét huyét tir nhiéu quéc gia ASEAN, xdy dung mang |udi 1anh
dao manh mé nhdm tdng cudng quan hé déi téc khu vuc va thic ddy tang trudng chung.)
— ChonddpdnA
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A.lién quan dén

B. bdt ké

C. trdi ngugc

D. thay thé, thay vi

Tamdich:

The conference offers a valuable platform with regard to critical topics like sustainability,
economic development, and cultural exchange. (H6i nghj cung cdp mat nén tang gid tri lién
quan dén cdc chi dé quan trong nhu tinh bén ving, phdt trién kinh té va trao déi van héa.)
— ChonddpdnA
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Kién thurc trat tu ti:

- transformative (adj): mang tinh chuyén déi

- networking experience (np): trai nghiém két néi

Ta dung tinh ta truéc cum danh tu.

Tamdich:

Held at the ASEAN Cultural Centre, the event includes interactive workshops, dynamic keynote
speeches, and a transformative networking experience. (Bugc té chuc tai Trung tadm Van héa
ASEAN, su kién bao gédm nhing hdi thdo tuong tdc, cde bai phat biéu quan trong séi ndi va trdi
nghiém giao Iuu mang tinh chuyén déi.)

— ChonddpdanD
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Gigi tur:

connect with somebody: két ni véi ai

Tamdich:

Don’t miss this chance to take part in a truly impactful journey, connecting with like-minded
individuals and developing practical skills. (Bing bé 16 co héi nay dé tham gia véo mét hanh
trinh that su mang tinh tac déng, két néi véi nhiing cd nhén cé cung chi hudng va phat trién
cdc ky ndng thyc té.)

— ChonddpdanD
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Cum tu (Collocations):

take a step: hanh déng, thuc hién

Tamdich:

Mark your calendar - take the first step toward a sustainable future in ASEAN! (Hay danh ddu
lich clia ban - thuc hién budc déu tién huéng dén mét tuong lai bén viing & ASEAN!)

— ChonddpdanD
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DICH BAI:
Hi Sarah,

| really appreciate your suggestion
to volunteer at the local orphanage
- it's been such a meaningful
experience. Spending time with the
kids has been both challenging and
incredibly rewarding, especially
seeing the impact even small
activities can have. Your tips on
engaging them with fun activities
were a huge help! The kids loved
them. Although my schedule is
tight, I've been able to visit once a
week, and it’s become something |
really look forward to. Maybe we
could volunteer together
sometime? Let me know what you
think!

Write back soon.

Jamie

Chao Sarah,

Minh th@t su cdm on ban vi da goi
y vé viéc tinh nguyén tai trai mé coi
dia phuong - dé la moét trdi
nghiém rdat y nghia. Danh thai gian
véi cdc em nho viaa ld mot thu
théch, vira vé cung bé ich, déc biét
1& khi nhin thdy nhing hoat déng
nhé clng c6 thé tao ra tdc dong
16n. Nhiing goi y cta ban vé cdch
thu hat cdc em bdng nhiing hoat
déng vui nhon that su rat hiu ich!
Céc em rdt thich nhimg tro choi
dé. M@c du lich trinh cta minh kha
bén rén, nhung minh van cé gang
dén tham cdc em mdi tudn mét
1an, va doé 1ad mét diéu minh udn
mong dgi. Biét dau chung ta cé thé
cung tinh nguyén véi nhau vdo
mét dip ndo dé? Hay cho minh biét
suy nghi ctia ban nhé!

Mong sém nhdan dugc thu ta ban.

Jamie

—ChonddpdncC
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DICH BAI:

Peter: Hi, Quang! Long time no see.
Are you excited about the field trip?

Quang: Hi, Peter! Yes, | am! I've
heard it’s going to be a lot of fun.
Have you been on a field trip like
this before?

Peter: Yes, | have. Last year, we went
to a similar place, and it was
amazing! I'm sure this one will be
even better.

Peter: Chdo, Quang! ba Iau khéng
gdp. Ban cé hdo hic vé chuyén di
thuc té khéng?

Quang: Chao, Peter! Minh cé! Minh
nghe 1a n6 sé rat vui. Ban déa tham
gia chuyén di thuc té ndo nhu thé
truéc day chua?

Peter: R6i. Nam trudc, ching minh
da dén mét noi tuong tu, va né rat
tha vi! Minh chdc chdn 18n nay sé
vui hon nhiéu.

—ChonddpdncC
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DICH BAI:

Kim: What’s your plan for meeting
new people?

Martin: | thought I'd try connecting
with people on social media.

Kim: What makes social media so
appealing for that?

Martin: It’s a fantastic way to meet
people from various backgrounds,
and it’s super convenient!

Kim: 1 get it, but | still prefer meeting
people in person - it feels more
genuine to me.

Kim: K& hoach gdp gé nhiing ngusi
méi clia ban la gi?

Martin: Minh nghi minh sé thar két
ndi v&i moi ngudi qua mang xa hoi.

Kim: Biéu gi khién mang xa hoi hap
ddn dén vay?

Martin: N6 1& mét cdch tuyét vai dé
gdp g8 nhing ngudi dén ti nhiéu
nén tang khdc nhau, va né cuc ky
tién Igi!

Kim: Minh hiéu réi, nhung minh van
thich gdp gé moi ngudi truc tiép -
né cé cam gidc chan that hon déi
véi minh.

— ChonddpdanD
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DICH BAI:

Over the past few years, fake news
has become a widespread issue.
Trusted news sources are
increasingly questioned, as
sensationalism often overshadows
accuracy to attract readers. The
shift toward sensationalism has
fuelled the spread of fake news,
leaving people uncertain about
which sources to trust. This rise in
misinformation  has  prompted
responses from tech companies,
governments, and activists, all
working to address the problem.
However, despite these efforts, fake
news persists, partly due to the ease
with which content is shared online.

Trong vai ndm qua, tin gid da tré
thanh mot van dé lan réng. Cdc
nguén tin dang tin cay ngay cang
bi nghi ngg, vi chl nghia gigt gan
thudng che mé tinh chinh xac dé
thu hat ngudi doc. Su chuyén
hudng sang chu nghia gidt gén da
thic ddy su lan réng cla tin gid,
khién moi ngudi tré nén hoang
mang vé viéc lua chon nguén tin
ndo dé tin tudng. Su gia tang
théng tin sai léch nay déa thac ddy
cdc phdn Ung tir cdc coéng ty cong
nghé, chinh phi va cdc nha hoat
dong, tat cd déu dang nd luc gidi
quyét van dé. Tuy nhién, bat chéap
nhing né luc nay, tin gia van tiép
tuc tén tai, mét phdn 1a do su dé
dang trong viéc chia sé néi dung
truc tuyén.

—ChonddpdnA
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DICH BAI:

My dedication to social issues and
digital engagement naturally led
me to explore the power of hashtag
activism. Over the past year, I've
actively participated in  online
campaigns, where | use targeted
hashtags to raise awareness and
rally support. Engaging in these
movements online connects me
with a diverse community and
fosters a sense of purpose. While
maintaining momentum and
visibility can be challenging, the
chance to influence positive
change is worth the effort. In
conclusion, | find hashtag activism
incredibly rewarding as it aligns
with my passion for advocacy and
digital outreach.

Niém dam mé véi cac van dé xa
héi va su tham gia vao thé gidi ky
thuat s6 da dan téi dén viéc kham
phd sic manh cla phong trdo
hashtag activism. Trong suét ndm
qua, téi dd tich cuc tham gia cdc
chién dich truc tuyén, sir dung céc
hashtag muc tiéu dé nang cao
nhdn thuc va kéu goi su ung ho.
Tham gia vdo cdc phong trdo nday
trén mang két ndi téi véi moét cong
déng da dang va tao cho tdéi moét
cdm gidc cé muc dich. Mdc du duy
tri dong luc va sy hién dién c6 thé
1& Mot thir thach, nhung co hoi dé
tao ra su thay déi tich cuc thuc su
xing ddng véi nd luc dé. Tém lai,
téi thdy hashtag activism vé clng
bé ich vi né phu hop véi dam mé
cua té6i danh cho céng tdc vdn
déng va tiép can qua ky thudt sé.

—ChonddpdncC
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Céu tric cau:

Vietnamese customs and traditions = cht ng(r chinh

deeply rooted in cultural history and values = ménh dé quan hé rat gon

— Cau thiéu vi ngir chinh

Tamdich:

Vietnamese customs and traditions, deeply rooted in cultural history and values, play a
significant role in shaping the lives of its people. (Cdc phong tuc va truyén théng Viét Nam, &n
s@u vdo lich strva gid tri vain héa, déng vai tré quan trong trong viéc dinh hinh cudc séng ctia
moi ngusi.)

— ChonddpdncC
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Ménh dé quan hé:

Ta thdy cu da cé chl ngl “Vietnam’s rich cultural heritage’ va dong tir chinh ‘includes’, nén
chd cdn dién khéng thé dién thém déng tu chia theo thi. Do vay, A vé B sai.

D sai viménh dé quan hé luén phdi cé day du chi ngr va dong tir. D thiéu dong tur.
Tamdich:

Vietnam?’s rich cultural heritage includes a wide array of unique rituals and practices whose
origins stem from centuries-old beliefs and philosophies. (Di san véin héa phong phu cla Viét
Nam bao gém mét loat cdc nghi thire va tép tuc déc ddo, cé ngudn géc tir nhiing niém tin va
triét Iy hang thé ky.)

— ChonddpdncC
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A. phong céch tién héa cla do dai khién thé hé tré phé bién héa né = Khéng ph hop vé nghia
B. cdi tién phong cdch do dai, ho dé khién né phé bién vdi thé hé tré — Sai vi khéng ré ‘they’
(ho) 1& ai

C. phong cdch do ddi ngdy cang dugc ua chudng trong su tién hod thé hé tré — Khéng phu
hop vé nghia

D. Go dai dd tién héa vé phong cdch, khién né phd bién vai thé hé tré

Tamdich:

In recent years, the ao dai has evolved in style, making it popular among the younger
generation. (Trong nhitng n&m gén day, do dai da phdt trién vé kiéu ddang, khién né tré nén phd
bién trong thé hé tré.)

— ChonddpdanD
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A. CUi chdo va strdung nhiing ti ngr ton trong thé hién su tén trong va khiém nhudng cla
ngusi Viét

B. Mong mudn muc dich thé hién su tén trong va khiém nhudng ctia ngudi Viét, cui chdo va
cdc tir ngl ton trong dugc su dung = Sai vi viéc ‘cli chdo va cdce ti ngir ton trong’ khéng thé
mong muédn (want)

C. Su tén trong va khiém nhudng clia ngudi Viét thé hién cach cui chdo va st dung cde ti ngl
tén trong — Sai nghia

D. Sir dung cdc ti ngir ton trong khi cui chéo thé hién su tén trong va khiém nhudng ddi véi
ngusi Viét Nam — Sai nghia (khéng phai déi véi ngusi Viét)

Tamdich:

Bowing and using respectful terms show Vietnamese respect and humility. (Cui chéo vé st
dung nhiing ti ng( tén trong thé hién su tén trong va khiém nhudng clia ngudi Viét.)

— ChonddpdnA
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Ta thdy vé truéc dung ménh dé qud khi phan tir (passed down) dang bi déng. Ta xét ting dap
an.

A - chl ngr chung 1& ‘ban séc Viét Nam’ ¢é thé ghép véi ‘passed down’ phia trude, nhung ca
cau khéng phtu hgp vé nghia.

B - chi ng(r chung l& ‘they’ khéng thé ghép véi ‘passed down’ phia trudc.

C - chl ngir chung |a “gid tri clia cdc phong tuc’ ¢é thé ghép véi ‘passed down’ phia trudc,
nhung cd cau khéng phi hgp vé nghia.

D - cht nglf chung & ‘cdc phong tuc nay’, pht hgp khi ghép véi ‘passed down'.

Tamdich:

Passed down through generations, these customs are integral to Vietnamese identity. (Bugc
truyén qua nhiéu thé hé, nhiing phong tuc nay I& mét phén khéng thé thiéu trong ban sdc Viét
Nam.)

— ChonddpdanD
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DICH BAI:

Vietnamese customs and traditions,
deeply rooted in cultural history and
values, play a significant role in
shaping the lives of its people. One
such example is the celebration of
Tet, or the Lunar New Year, which
marks the beginning of spring.
Traditionally, families gather to pay
respects to their ancestors and to
welcome the new year with hopes
of prosperity and happiness. During
this time, people decorate their
homes with kumquat trees and
peach blossoms, symbols of luck
and longevity.

Vietnam’s rich cultural heritage
includes a wide array of unique
rituals and practices whose origins
stem from centuries-old beliefs and
philosophies. At festivals such as
the Mid-Autumn Festival, children
parade with lanterns, and families
share mooncakes, expressing unity
and joy. These traditions highlight
the importance of family bonds and
respect for older generations, core
values of Vietnamese culture.

Cdc phong tuc va truyén théng
Viét Nam, &n sdu vdo lich st va gid
tri véin héa, déng vai tro quan
trong trong viéc dinh hinh cudc
séng clia moi ngudi. Mot vi du dién
hinh 1a 1& Tét, hay con goi la Tét
Nguyén Bdn, danh déu su khai dau
cta mua xudn. Theo truyén théng,
cdc gia dinh tu hop dé tudng nhé
t6 tién va chdo dén nam mdéi vai
niém hy vong vé su thinh vuong va
hanh phuc. Vao dip ndy, moi ngudi
trang tri nha ctia béang cay qudt
va hoa ddo, nhimng biéu tugng cua
may mdn va trudng tho.

Di san van héa phong phu cla
Viét Nam bao gém mét loat cdc
nghi thic va tdp tuc déc ddo, cé
nguén géc tir nhimg niém tin va
triét ly hang thé ky. Vao cdc dip 1&
hoi nhu Tét Trung Thu, tré em diéu
hanh véi dén 16ng, gia dinh cing
nhau chia sé banh nudng, thé hién
su dodn két va niém vui. Nhing
truyén théng nay nhan manh gid
tri quan trong cua tinh cam gia
dinh va long tén kinh déi véi cdc
thé hé di truéc, nhing gid tri cét 16i
trong van héa Viét Nam.
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Vietnamese attire also reflects a
deep cultural symbolism. The ao
dai, a traditional long dress with
side slits, has become a national
symbol and is worn on special
occasions to show elegance and
pride. In recent years, the ao dai has
evolved in style, making it popular
among the younger generation.

Vietnam’s cultural practices extend
to communication and interaction.
Bowing and using respectful terms
show Viethamese respect and
humility. Visitors are often amazed
by these small yet meaningful
gestures, which showcase the
courtesy ingrained in Viethamese
society. The preservation of
Vietnamese customs and traditions
remains a priority in modern
society. Passed down through
generations, these customs are
integral to Vietnamese identity.

Trang phuc truyén théng cua
ngusi Viét cing mang nhiéu y
nghia van héa sau sdc. Ao dai,
chiéc do dai truyén théng vdi
dusdng xé hai bén, da tré thanh
biéu tugng qudc gia va thudng
dugc mdc trong nhing dip ddc
biét dé thé hién sy duyén dang va
niém tu hdo. Trong nhing ndm
gén day, do dai da phat trién vé
kidu dang, khién né tré nén phd
bién trong thé hé tré.

Cdc tdp tuc van hoa Viét trdi dai
dén giao tiép va tuong tdc. Cui
chdo va st dung nhiing tir ngl ton
trong thé hién sy tén trong va
khiém nhuong cua ngudi Viét. Du
khéch thudng rat ngac nhién truée
nhimg cU chi nhé nhung ddy y
nghia ndy, chung thé hién su lich
su d@ an séu vao doi séng xa hoi
Viét Nam. Viéc bdo tén phong tuc
va truyén théng cla ngudi Viét
van 1d moét uu tién trong xa hoi
hién dai. Bugc truyén qua nhiéu
thé hé, nhimg phong tuc nay la
mot phdn khdng thé thiéu trong
baén sdc viét Nam.
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Cadu ndo sau dday dién gidi ding nhat cau duge gach chan trong doan 1?

A. Viéc c6 gido vién nam trong trudng mau gido sé cho phép cd cdc cdu bé va cd bé phat trién cac ky
néng quan trong mot cdch déng déu.

B. Cd cdc cdu bé va cb bé déu cé thé hoc nhimg diéu gid tri tir viéc tuong tac véi mét nhan vat nam
trong trusng mau gido.

C. Trudng mdu gido huéng Igi tir viéc thué mot ngusi dan éng vi anh dy 1a mét hinh mau tuyét vai cho
moi NQUGi.

D. Cd cdc cdu bé va cd bé déu sé hoc cdc ky néing cu thé tr viéc quan sat cdch mot ngusi dan 6ng
day trong trudng mau gido.

Théng tin:

Both boys and girls will benefit from the experience of having a male role model in the nursery. (Cé cdc
cdiu bé v co bé déu sé hudng Igi tir trai nghiém cé mét hinh m&u nam gidi trong trudng mdém non.)

— ChonddpdnB
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Pau sau day khéng duge nhdc dén nhu la mét hoat ddng ma Jonathan Brown quen thudc?
A.choembédn

B. sdng tdc truyén

C. thay ta

D. chai Lego

Théng tin:

'm used to changing nappies, feeding babies, reading stories and playing with Lego. (“Téi da quen véi
viéc thay bim, cho em bé d@n, doc truyén va chai Lego.”)

— ChonddpdnB
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T “rare” trong doan 3 déng nghia véi tur
A. helpful (adj): gidp ich

B. unusual (adj): khéng thudng théy

C. encouraging (adj): cé tinh déng vién
D. common (adj): phé bién

rare (adj): hiém = unusual

— ChonddpdnB
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T “suspicion” trong doan 3 trdi nghia véi ti
A. approval (n): su chép thuén

B. trust (n): su tin tuéng

C. attention (n): su chu y, sy quan tdm

D. interest (n): su hiing thu

suspicion (n): sy nghi ngs >< trust

— ChonddpdnB
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Tu “they” trong doan 4 dé cGp dén___ __.

A. nhiing ngudi ban ctia Johnathan

B. nhiing bé gadi

C. nhiing tré em

D. nhiing ngudi bé me

Théng tin:

What do Jonathan's friends think of his choice of career? Actually, most of them are pretty cool about it
now," he says, though they do make jokes about nappies. (Ban bé clia Jonathan nghi gi vé lua chon
nghé nghiép cla anh? That ra, da s6 ho bay gis déu khd thodng vé diéu d6, mdc du ho van tréu dua vé
viéc thay ta.)

— ChonddpdnA
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Diéu ndo sau day la ding theo doan van?

A. Jonathan 1a ngudi ddu tién Ung tuyén moét cong viéc gidng day & mét trudsng mam non.

B. Jonathan Ién k& hoach dua cdc bdi hoc dd bong vao trusng mém non cho tdt cd tré em.

C. Ban ddu Margery Bowman dd@ phdn ddi viéc tuyén Jonathan ldm gido vién mém non.

D. B8 me cuia Jonathan truyén cam hing cho anh dy theo dudi su nghiép gidng day & trudng méam
non.

Théng tin:

+ He was also the only man who applied for the job, but, insists Margery Bowman, head teacher of
ToddlerWorld, by far the best applicant. (Anh dy cing I& ngusi dan é6ng duy nhét ing tuyén céng viéc,
nhung, 1& Uing vién tét nhét, theo Margery Bowman - hiéu truéng cla Toddlerworld.)

— A, C sai

+ Jonathan has always been interested in childcare. His own mother is a childminder and his father is
ateacher. (Jonathan dé luén hing tha véi viéc chdm séc tré em. Me cGa anh 1a mét ngudi gidr tré va bé
cla anh 1a mét gido vién.)

- D khéng dugc dé cdp

+ He is a qualified under-7s football coach, and plans to introduce football lessons to the nursery for
boys and girls. (Anh I& mét hudn luyén vién bong dé du trinh dé cho tré dudi 7 tudi, vé 1én ké hoach dua
cdc tiét hoc béng da vao trusng mém non cho cdc ¢é céu bé.)

- Bdung

— ChonddpdnB
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Tdc gid nhdc dén nén tang cd nhan trong viéc chdm séc tré em cuia Jonathan trong doan néo?
A.boan

B. boan 2

C.boan 3

D.boan 4

Théng tin:

‘I've always helped Mum with looking after all the children, he says. I'm used to changing nappies,
feeding babies, reading stories and playing with Lego. (“Téi dd luén giup me tréng tét cé nhiing dda
tré.”, anh néi. “Téi d& quen Vi viéc thay bim, cho em bé &n, doc truyén va chai Lego.”)

— ChonddpdnB
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Nguai viét mé td nhiing dinh kién ma cdc gido vién mam non nam phdi déi mat trong doan ndo?
A.boan

B. boan 2

C.boan 3

D.boan 4

Théng tin:

Roger Olsen of the National Nursery Trust said, ‘Men are often viewed with anxiety and suspicionina
children's environment. Or they are expected to do things the way women would do them. (Roger
Olsen tir Quy M&m non Quéc gia da néi, “Nam gidi thudng bj nhin véi dnh mét lo Idng vé nghi ngai trong
mai trudng tré em. Hodic ho dugc ky vong sé Iam moi viéc theo cdch ma phu nir sé lam.)

— ChonddpdncC
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DICH BAI:

ToddlerWorld Nursery was
delighted to employ a trainee -
twenty-two-year-old Jonathan
Brown - as their first male nursery
school teacher. He was also the
only man who applied for the job,
but, insists Margery Bowman, head
teacher of ToddlerWorld, by far the
best applicant. ‘Both boys and girls
will benefit from the experience of
having a male role model in the

nursery, says mother of two,
Marjory.

Jonathan  has always been
interested in childcare. His own

mother is a childminder and his
father is a teacher. Tve always
helped Mum with looking after all
the children, he says. Tm used to
changing nappies, feeding babies,
reading stories and playing with
Lego.’

Trudng m&m non ToddlerWorld vui
mung tuyén mot ngusi ddo tgo -
Jonathan Brown 22 tudi - lam gido
vién mém non nam déu tién cua
ho. Anh @y clng & ngusi dan 6ng
duy nhdt Ung tuyén coéng viéc,
nhung, 1& Ung vién tét nhdt, theo
Margery Bowman - hiéu truéng cla
ToddlerWorld. “Cda cdc cdu bé va
cd bé déu sé hudng Igi tir trai
nghiém c6 mét hinh m&u nam gidi
trong trudng mam non.”, me cua
hai bé, Marjory néi.

Jonathan dé luén hidng thi véi viéc
chdm séc tré em. Me cua anh Ia
mét ngusi gilr tré va bé cda anh la
mot gido vién. “Téi da luén gidp me
tréng tat cd nhing dda tré.”, anh
ndi. “Téi da quen véi viéc thay bim,
cho em bé an, doc truyén va choi
Lego.”
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But Jonathan is a rare male in a
female world. Only 2% of nursery
teachers are men and this hasn't
changed for ten years. Roger Olsen
of the National Nursery Trust said,
‘Men are often viewed with anxiety
and suspicion in a children’s
environment. Or they are expected
to do things the way women would
do them. But men bring different
things into childcare and this has
to be recognised.’ Jonathan
agrees. He is a qualified under-7s
football coach, and plans to
introduce football lessons to the
nursery for boys and girls.

What do Jonathan's friends think of
his choice of career? Actually, most
of them are pretty cool about it
now, he says, though they do make
jokes about nappies. And I've found
that girls are actually quite
impressed - so that's good!'

Nhung Jonathan Id mét ngusi dan
6ng hiém hoi trong thé gisi nir gidi.
Chi 2% gido vién mdm non Iad nam
va diéu ndy da khoéng thay ddi
dugc 10 ndm. Roger Olsen tu Quy
Mdm non Quéc gia dd ndi, “Nam
gidi thudng bi nhin véi anh mét lo
Idng v& nghi ngai trong méi trudng
tré em. Hodc ho dugc ky vong sé
Idm moi viéc theo cach ma phu nr
sé lam. Nhung nam giéi mang dén
nhing diéu khdc cho su cham séc
tré em va diéu nay phdi dugc céng
nhan.”, Jonathan déng tinh. Anh Ia
mét hudn luyén vién béng da da
trinh dé cho tré dudi 7 tudi , va 1én
ké hoach dua cdc tiét hoc bong da
vdo trudng mém non cho céc cd
cdu bé.

Ban bé cua Jonathan nghi gi vé lua
chon nghé nghiép cda anh? That
ra, da s6 ho bdy gis déu kha
thodng vé diéu dé, mdc du ho van
tréu dba vé viéc thay ta. Va toi
nhdn ra réng cdc cd gai that sy
khd én tugng véi cong viéc clia toi-
vi thé diéu do thdt tuyét!”, anh néi.





image38.png
Theo doan 1, khi di mua sém, moi nguai cé xu huéng
A. lya chon nhiing san phdm xdu xi cé gid ré hon

B. mua nhiing trdi cay tuci va dét tién

C. luya chon trdi cay va rau ct hodn hdo

D. tim kiém gid hai

Théng tin:

When buying fresh fruit and vegetables, would you select a very curly cucumber, a carrot with two ‘legs’,
or a potato with three heads? For many people, the answer is 'no’ - they look for perfect produce when
they go to the supermarket. (Khi chon mua hoa qué v rau cu tudi, ban cé chon mét tréi dua chudt
cong queo, mét cli cd rét ¢é hai “chan’™, hay mét cu khoai tdy cé ba dau khéng? Béi véi nhiéu ngudi,
cdu trd 18i 1& “khéng” - ho thusng tim kiém nhiing s&n phdm hodn hao khi di dén siéu thi.)

— ChonddpdncC
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Tl “their” trong dogn 2 dé cép dén
A. cdc ké hang
B. cdc phién bdan

C. nhing ngudi mua

D. Intermarché

Théng tin:

In France, a large supermarket chain, Intermarché, has started a marketing campaign to put ugly fruit
and vegetables back on the shelves. And British TV chef Jamie Oliver has followed their lead, together
with a large UK supermarket. (Tai Phdp, chudi siéu thj I6n, Intermarché, da khaéi déu mét chién dich tiép
thi dé dua nhing logi hoa qué vé rau ct “xdu xi” tré lai ké hang. Dau bép truyén hinh ngudi Anh ndi
tiéng Jamie Oliver dé noi theo vé hop tdc véi mét siéu thj I6n tai Vuong quéc Anh.)

— ChonddpdanD
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Cau ndo sau day tém tdt ding nhdt doan 2?

A. Intermarché va mét siéu thj & Anh dang khuyén khich moi ngusi mua cdc sén phdm khéng hoan
hdo bdng céch cung cdp né véi muc giam gid.

B. Cdc siéu thi  Phdp va Anh chi ban nhiing trdi cdy vé rau ¢ ¢6 hinh thi vui nhén dé giam lang phi
thuc phém.

C. Jamie Oliver vé cdc siéu thj Anh hién dang lam viéc cling nhau dé cdi thién chét lugng cla san
phdm dugc ban.

D. Intermarché da bét ddu mét chién dich dé ban tat cd san phdm kém hép dan véi muc gid binh
thusng, truyén cdm hing cho nhing noi khdc lam diéu tuong tu.

Théng tin:

Not anymore! In France, a large supermarket chain, Intermarché, has started a marketing campaign to
put ugly fruit and vegetables back on the shelves. And British TV chef Jamie Oliver has followed their
lead, together with a large UK supermarket. Both the French and British supermarkets are selling their
funny-shaped fruit and veg at a huge discount as an incentive for shoppers to opt for the less
attractive versions. (Tuy nhién, tinh hinh déa thay déi! Tai Phdp, chuéi siéu thi I6n, Intermarché, da khaoi
déu mét chién dich tiép thj dé dua nhing lodi hoa qua va rau cd “xdu xi” trd lai ké hang. Bau bép truyén
hinh ngudi Anh néi tiéng Jamie Oliver d& noi theo vé hop tdc véi mét siéu thi 16n tai Vuong quéc Anh. Ca
hai chudi siéu thi Phdp va Anh déu bdn nhing logi hoa quad va rau ¢t ¢é hinh tha vui nhén véi gid uu
dai 16n, nhu mét cdch kich thich cho ngusi mua hang lua chon nhiing phién bdn it hép dén hon.)

— ChonddpdnA
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T “discarding” trong doan 2 déng nghia vai tir
A. doi hoi

B. tUr chéi

C.chdp nhéan

D. mua

discard (v): vit bd = reject

— ChonddpdnB
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Cau ndo sau ddy dién gidi lai cau duge gach chan & doan 3 mét cach dung nhat?

A. Cdac quy dinh dé tré nén it nghiém ngdt hon, vi thé khdch hang doi hdi nhiéu hé trg hon trong viéc
thay déi cach ma ho mua sém.

B. May mdn thay, rét it quy dinh hién dang dugc dp dung, khuyén khich khdch hang thay déi théi quen
mua sém cla minh.

C. Rt may, cdc quy dinh da dugc néi 16ng, nhung khdch hang van cdn cé déng luc dé diéu chinh théi
quen mua sém cla minh.

D. Rt may, khdch hang hién mua sém mét cach khdc vi su ndi léng cdc quy dinh gén day.

Théng tin:

Fortunately, there are now fewer rules, but customers need encouragement to change their shopping
habits. (May mdn thay, hién nay cé it quy dinh hon, nhung khdch hang cén dugc khuyén khich thay déi
théi quen mua sém cuia ho.)

— ChonddpdncC
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TUr “misshapen” trong doan 3 trdi nghia véi ti
A. expensive (adj): dét tién

B. normal (adij): binh thudng

C. affordable (adj): c6 gid phdi chéng

D. complimentary (adj): mién phi

misshapen (adj): bién dang >< normal

— ChonddpdnB
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Cau sau day ph hgp nhat & vi tri ndo trong doan 4?

A. (1)

B. (II)

c. ()

D. (Iv)

Théng tin:

Other supermarkets have already experimented with the same ideq, both within and outside Europe.
So, next time, when you go shopping, think before you buy. After all, it's the taste that counts. (Céc siéu
thi khéc da thir nghiém véi ciing mét y tudng, cé trong va ngodi Chau Au. Vi vay, 1an téi, khi ban di mua
sdm, hay suy nghi trudc khi quyét dinh. Cudi cting, chinh huong vi méi Ia thi quan trong nhét.)

Ta thdy cau cdn dién phu hgp nhéat 6 vi tri s6 3, vi cau phia sau tiép tuc 16i khuyén va st dung “After all®
(sau tdt cd).

— ChonddpdncC
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Diéu ndo sau day 1a dung theo doan van?

A. Nhiing quy dinh cho siéu thj vé kich thudc vé hinh dang clia san phdm dé duge néi ldng.

B. Cdc siéu thi Phdp va Anh dang ban cde sén phdm xdu xi véi gid ré hon.

C. Intermarché da khdi xudng mét chién dich nhdm khuyén khich ngusi mua mua céc san phdm xdu xi.
D. Khoding 20-40% san phdm tuoi bi vit bd sau khi duge ban cho cdc siéu thi.

Théng tin:

+ And until recently, there were numerous, very strict rules for supermarkets about the size and shape of
fresh produce. Fortunately, there are now fewer rules, but customers need encouragement to change
their shopping habits. (V& cho dén gén day, da cé vé sé quy dinh rét nghiém ngdt déi vai siéu thj vé
kich thudc va hinh dang clia sén phdm tusi. May mdn thay, hién nay cé it quy dinh hon, nhung khach
hang cén dugc khuyén khich thay déi théi quen mua sém cua ho.)

— Adlng

+ Both the French and British supermarkets are selling their funny-shaped fruit and veg at a huge
discount as an incentive for shoppers to opt for the less attractive versions. (C& hai chudi siéu thj Phap
va Anh déu bdn nhing logi hoa qud va rau ct ¢é hinh th vui nhén véi gid uu déi 16n, nhu mét cach
kich thich cho ngudi mua hang lua chon nhing phién bén it hép dén hon.)

- Bdung

+In France, a large supermarket chain, Intermarché, has started a marketing campaign to put ugly
fruit and vegetables back on the shelves. (Tgi Phdp, chudi siéu thi I6n, Intermarché, dé khéi dau mét
chién dich tiép thj dé dua nhiing logi hoa qua vé rau cu “xdu xi” tré lai ké hang.)

— Cdung

+ The rejection of misshapen produce results in a huge amount of waste: around 20-40% of food is
thrown away before it even reaches the shops. (Viéc ti chéi sén phdm khéng déu hinh dang dén dén
lugng 18n lang phi: khodng 20-40% thuc phdm bi vit bd trude khi né dén clia hang.)

— D sai

— ChonddpdanD
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biéu ndo co thé suy ra tir doan van?

A. Cdc chién dich siéu thj vé nhing san phdm xdu xi khéng phé bién & cdc nude khac.

B. Viéc loqi bd lang phi thuc phdm c6 thé gitp ich cho viéc gidi quyét tinh trang thidu hut luong thuc
toan cau.

C. Cdc chién dich siéu thi cé Igi cho méi trusng nhung khéng qua sinh I15i.

D. Viéc thic ddy doanh sé clia nhiing san phdm khéng hodn hdo gitp ngudi mua can nhdc lai xem yéu
t6 gi la quan trong.

Théng tin:

+ There is a good reason for this change in attitude. The rejection of misshapen produce results in a
huge amount of waste: around 20-40% of food is thrown away before it even reaches the shops. Yet at
the same time, we know that world food shortages are soon going to be a real and serious problem.
(Ly do cho su thay déi ndy & rdt dang khen ngoi. Viéc ti chéi sén phdm khéng déu hinh dang dén dén
lugng 18n lang phi: khodng 20-40% thuc phdm bj vit bé trude khi né dén ciia hang. Tuy nhién, ciing luc,
chung ta biét réng tinh trang thiéu thén thic an trén thé gidi sé sém tré thanh mot vén dé thuc su va
nghiém trong.)

— Bdung

+ Other supermarkets have already experimented with the same idea, both within and outside Europe.
(Cdc siéu thj khdc dé thir nghiém véi cing mét y tudng, cd trong va ngodi Chau Au.)

— Asai

+ It seems that these campaigns are going to be profitable, as well as environmentally friendly. (Co
vé nhu nhiing chién dich nay khéng chi mang lai Igi ich kinh doanh ma con cé Igi cho mai truéng.)

— Csai

+ So, next time, when you go shopping, think before you buy. After all, it's the taste that counts. (Vi véy,
1&n t6i, khi ban di mua sém, hay suy nghi trude khi quyét dinh. Cudi cting, chinh I& huong vi quan trong
nhdt.)

— D sai vi chua dd théng tin két luén liéu viéc ban nhiing san phdm khéng dep ma cé gidp ngudi tiéu
dung can nhdc lai xem tha gi méi quan trong khéng. G day, téc gid chi dua ra quan diém cla minh
rdng huong vj, thay vi vé bé ngodi méi & cdi quan trong.

— ChonddpdnB
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Cau ndo sau day tém tét ding nhdt doan van?

A. Cdc siéu thi dang ngdy cang gidm gid cdc san phdm bién dang dé khuyén khich ngusi mua lua
chon nhiing trdi cdy vé rau ¢t khéng hodn hdo, nhung céce quy dinh nghiém ngét vé hinh dang sén
phém van la mét tré ngai I6n.

B. Cdc chién dich tir cde siéu thj 8 Phdp va Anh hudng dén viéc giam lang phi thuc phdm béng cdch
ban céc san phdm khéng hodn hdo, thé hién su thay déi trong théi quen ngusi ding vé viéc coi trong
chét lugng hon ngogi hinh.

C. Viéc tir chéi céc san phdm cé hinh dang ky la tao ra su ldng phi dang ké, nhung cdc siéu thi nhu
Intermarché hién dang ban trdi cdy va rau qua cé hinh dang ky la véi gid chiét khdu dé thay déi thoi
quen ctia khdch hang va gidm lang phi thuc phdm.

D. Chién dich cua Intermarché déa dén dén xu hudng & chau Au, trong dé chi céc siéu thi dia phuong
thirbdn cdc san phdm kém hdp dén hon vdi gid thép hon, dén dén cdi thién sd thich ctia khdch hang
vé hinh dang.

Tém tat:

Poan vén néi vé tinh trang ngudi tiéu dung cé xu hudng lua chon nhing sén phdm hodn hdo khi di dén
siéu thi. Mot s6 chudi siéu thi, nhu Intermarché & Phdp va mét chudi & Anh, dang trién khai chién dich
ban trdi cay va rau cl cé hinh dang khéng hoan hdo véi gid gidm dé khuyén khich ngudi tiéu ding
chon mua. Muc dich |& gidm lugng thuc phdm bj lang phi, vi khodng 20-40% s&n phdm bj logi bé trude
khi dén tay ngudi tiéu dung. Cdc chién dich nay dang mang lai hiéu qud tich cuc cd vé méi trusng va
Igi nhudn.

==> Viéc tUr chdi cac san phdm cé hinh dang ky la tao ra su 1dng phi dang k&, nhung cdc siéu thi nhu
Intermarché hién dang ban trdi cdy va rau qua cé hinh dang ky la véi gid chiét khdu dé thay déi thoi
quen ctia khdch hang va gidm lang phi thuc phdm.

— ChonddpdncC
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DICH BAI:

When buying fresh fruit and
vegetables, would you select a very
curly cucumber, a carrot with two
‘legs’, or a potato with three heads?
For many people, the answer is 'no’
- they look for perfect produce

when they go to the supermarket.

Not anymore! In France, a large
supermarket chain, Intermarché,
has started a marketing campaign
to put ugly fruit and vegetables
back on the shelves. And British TV
chef Jamie Oliver has followed their
lead, together with a large UK
supermarket. Both the French and
British supermarkets are selling
their funny-shaped fruit and veg at
a huge discount as an incentive for
shoppers to opt for the less
attractive versions.

Khi chon mua hoa qud va rau cu
tuci, ban cé chon mét trdi dua
chudt cong queo, mét cu ca rét cod
hai “chdn™, hay mét cu khoai tay
cé ba dau khong? B&i véi nhiéu
ngusi, cau trd 16i 1a “khéng” - ho
thudng tim kiém nhing san phédm
hodn hdo khi di dén siéu thi.

Tuy nhién, tinh hinh da thay déit Tai
Phdp, chudi siéu thi Idn,
Intermarché, da khéi dau moét
chién dich tiép thj dé dua nhiing
logi hoa qud va rau cd “xau xi” tré
lgi k& hang. Bdu bép truyén hinh
ngudi Anh ndi tiéng Jamie Oliver
dé noi theo va hgp tdc véi mét siéu
thi I6n tai Vuong quéc Anh. C& hai
chubi siéu thi Phap va Anh déu ban
nhing logi hoa qud va rau cl cé
hinh thu vui nhén véi gia uu dai Ién,
nhu mét cdch kich thich cho ngudi
mua hang lya chon nhiang phién
ban it hap dan hon.
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Over the years, supermarkets have
trained their customers to expect
perfect fruit and veg, with many
customers discarding produce that
isn't ‘perfect. And until recently,
there were numerous, very strict
rules for supermarkets about the
size and shape of fresh produce.
Fortunately, there are now fewer
rules, but customers need
encouragement to change their
shopping habits.

There is a good reason for this
change in attitude. The rejection of
misshapen produce results in a
huge amount of waste: around 20-
40% of food is thrown away before it
even reaches the shops. Yet at the
same time, we know that world
food shortages are soon going to
be a real and serious problem.

Sudt nhiéu nam qua, siéu thi da
“day” khdch hang ciua ho mong
dgi nhiing logi hoa qud va rau cd
hodn hdo, véi nhiéu ngudi loai bd
sdn phdm khéng “hodn hdo”. Va
cho dén gdn day, da cé vé sé quy
dinh rat nghiém ngdt déi véi siéu
thi vé kich thudc va hinh dang cua
s&n phdm tuci. May mdn thay, hién
nay cé it quy dinh hon, nhung
khdch hang can dugc khuyén
khich thay ddi théi quen mua sdm
clia ho.

ly do cho su thay déi nay la rét
ddng khen nggi. Viéc tir chdi sdn
phdm khéng déu hinh dang dan
dén lugng I6n 1ang phi: khodng 20-
40% thuc phdm bi vt bd trude khi
né dén cla hang. Tuy nhién, cung
lic, chung ta biét rdng tinh trang
thiéu thén thic an trén thé gisi sé
s6m tré thanh mot van dé thuc sy
va nghiém trong.
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Fortunately, it looks like these brave,
but common-sense supermarket
campaigns are working. It seems
that these campaigns are going to

be profitable, as well as
environmentally  friendly.  Other
supermarkets have already

experimented with the same ideaq,
both within and outside Europe. So,
next time, when you go shopping,
think before you buy. After all, it's
the taste that counts.

May mdén 1a, dudng nhu nhing
chién dich ding cdm nhung cé ly
tri ndy cla siéu thi dang hoat déng
hiéu qud. Cé vé nhu nhing chién
dich nay khéng chi mang lai lgi ich
kinh doanh ma con cé Igi cho méi
trudng. Cdc siéu thi khdc da tha
nghiém véi cing mét y tudng, cd
trong v@ ngodi Chau Au. Vi vy, lén
tSi, khi ban di mua sédm, hdy suy
nghi trudc khi quyét dinh. Cudi
cung, chinh huong vi méi la tha
quan trong nhét.
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Read the following advertisement 


and mark the letter A, B


, C, or D to indicate the correct option that 


best fits each of the numbered blanks from 1 to 6.


 


Join


 


Our


 


Eco


-


Volunteers


 


Programme


!


 


Are you passionate about making a difference in the environment?


 


Our Eco


-


Volunteers Programme 


allows


 


individuals


 


(1)


 


 


 


 


to


 


sustainable


 


projects


 


that


 


protect


 


nature


 


and


 


promote


 


biodiversity. 


Offering


 


a


 


wide


 


(2)


 


 


 


of


 


activities


 


–


 


from


 


planting


 


trees


 


to


 


educating


 


communities


 


–


 


this


 


programme has 


(3) 


 


opportunities


 


for


 


you


 


to


 


explore


 


and


 


engage


 


in


 


environmental


 


preservation. 


Working


 


alongside


 


dedicated


 


professionals,


 


you’ll


 


gain


 


hands


-


on


 


experience


 


(4)


 


 


real


-


 


world challenges, helping communities in need and learning valuable skills. Volunteers 


(5) 


 


 


in


 


this


 


programme


 


enjoy


 


outdoor


 


adventures,


 


meeting


 


like


-


minded


 


individuals,


 


and


 


making


 


a


 


meaningful 


impact on the planet. By the end, you’ll feel both accomplishe


d and 


(6) 


 


,


 


knowing


 


you


 


played


 


a 


role in preserving the environment for future generations.


 


Sign


 


up


 


today


 


and


 


be


 


part


 


of


 


a


 


programme


 


designed


 


to


 


make


 


a


 


difference.


 


Question 


1.


 


A.


 


to


 


contributing


 


B.


 


to


 


contribute


 


C.


 


contribute


 


D.


 


contributing


 


Question 


2.


 


A.


 


range


 


B.


 


degree


 


C.


 


volume


 


D.


 


amount


 


Question 


3.


 


A.


 


each


 


B.


 


another


 


C.


 


many


 


D.


 


others


 


Question 


4.


 


A.


 


putting


 


up


 


B.


 


taking


 


over


 


C.


 


dealing


 


with


 


D.


 


carrying


 


out


 


Question 


5.


 


A.


 


participated


 


B.


 


to


 


participate


 


C.


 


participating


 


D.


 


participate


 


Question 


6.


 


A.


 


refreshingly


 


B.


 


refreshing


 


C.


 


refreshed


 


D.


 


refresh


 


 


Read the following leaflet and mark the letter A, B, C, or D to indicate the correct option that best fits 


each of the numbered blanks from 7 to 12.


 


ASEAN


 


Young


 


Leaders


 


Conference


 


2024


 


Join us for the ASEAN Young Leaders Conference 2024 


–


 


an inspiring event that brings together 


future leaders from across Southeast Asia. This year’s theme, 


Innovative Solutions for Sustainable 


Development


, will explore creative 


(7) 


 


to tackle today’s chall


enges.


 


Engage with passionate 


(8) 


 


from


 


diverse


 


ASEAN


 


countries,


 


building


 


a


 


strong


 


leadership 


network


 


that


 


strengthens


 


regional


 


partnerships


 


and


 


fosters


 


shared


 


growth.


 


The


 


conference


 


offers


 


a


 


valuable 


platform 


(9) 


 


critical topics like sustainability, 


economic development, and cultural exchange.


 


Held


 


at


 


the


 


ASEAN


 


Cultural


 


Centre,


 


the


 


event


 


includes


 


interactive


 


workshops,


 


dynamic


 


keynote 


speeches, and a 


(10) 


 


.


 


Don’t


 


miss


 


this


 


chance


 


to


 


take


 


part


 


in


 


a


 


truly


 


impactful


 


journey,


 


connecting


 


(11) 


 


like


-


minded


 


individuals


 


and


 


developing


 


practical


 


skills.


 


Mark your calendar 


–


 


(12) 


 


the


 


first


 


step


 


toward


 


a


 


sustainable


 


future


 


in


 


ASEAN!


 


Question 


7.


 


A.


 


journeys


 


B.


 


strategies


 


C.


 


routines


 


D.


 


lifestyles


 


Question 


8.


 


A.


 


representatives


 


B.


 


dwellers


 


C.


 


inhabitants


 


D.


 


peers


 


Question


 


9.


 


A.


 


with


 


regard


 


to


 


B.


 


regardless


 


of


 


C.


 


in


 


contrast


 


to


 


D.


 


in


 


place


 


of


 




      Đ ?   D ?   ĐOÁN Đ ? C BI ? T   PHÁT TRI ? N Đ ?   MINH H ? A 2025: Đ ?   S ?   22   Read the following advertisement  and mark the letter A, B , C, or D to indicate the correct option that  best fits each of the numbered blanks from 1 to 6.   Join   Our   Eco - Volunteers   Programme !   Are you passionate about making a difference in the environment?   Our Eco - Volunteers Programme  allows   individuals   (1)         to   sustainable   projects   that   protect   nature   and   promote   biodiversity.  Offering   a   wide   (2)       of   activities   –   from   planting   trees   to   educating   communities   –   this   programme has  (3)    opportunities   for   you   to   explore   and   engage   in   environmental   preservation.  Working   alongside   dedicated   professionals,   you’ll   gain   hands - on   experience   (4)     real -   world challenges, helping communities in need and learning valuable skills. Volunteers  (5)      in   this   programme   enjoy   outdoor   adventures,   meeting   like - minded   individuals,   and   making   a   meaningful  impact on the planet. By the end, you’ll feel both accomplishe d and  (6)    ,   knowing   you   played   a  role in preserving the environment for future generations.   Sign   up   today   and   be   part   of   a   programme   designed   to   make   a   difference.  

Question  1.  A.   to   contributing  B.   to   contribute  C.   contribute  D.   contributing  

Question  2.  A.   range  B.   degree  C.   volume  D.   amount  

Question  3.  A.   each  B.   another  C.   many  D.   others  

Question  4.  A.   putting   up  B.   taking   over  C.   dealing   with  D.   carrying   out  

Question  5.  A.   participated  B.   to   participate  C.   participating  D.   participate  

Question  6.  A.   refreshingly  B.   refreshing  C.   refreshed  D.   refresh  

  Read the following leaflet and mark the letter A, B, C, or D to indicate the correct option that best fits  each of the numbered blanks from 7 to 12.   ASEAN   Young   Leaders   Conference   2024   Join us for the ASEAN Young Leaders Conference 2024  –   an inspiring event that brings together  future leaders from across Southeast Asia. This year’s theme,  Innovative Solutions for Sustainable  Development , will explore creative  (7)    to tackle today’s chall enges.   Engage with passionate  (8)    from   diverse   ASEAN   countries,   building   a   strong   leadership  network   that   strengthens   regional   partnerships   and   fosters   shared   growth.   The   conference   offers   a   valuable  platform  (9)    critical topics like sustainability,  economic development, and cultural exchange.   Held   at   the   ASEAN   Cultural   Centre,   the   event   includes   interactive   workshops,   dynamic   keynote  speeches, and a  (10)    .   Don’t   miss   this   chance   to   take   part   in   a   truly   impactful   journey,   connecting   (11)    like - minded   individuals   and   developing   practical   skills.   Mark your calendar  –   (12)    the   first   step   toward   a   sustainable   future   in   ASEAN!  

Question  7.  A.   journeys  B.   strategies  C.   routines  D.   lifestyles  

Question  8.  A.   representatives  B.   dwellers  C.   inhabitants  D.   peers  

Question   9.  A.   with   regard   to  B.   regardless   of  C.   in   contrast   to  D.   in   place   of  

