UNIT 7. THE WORLD OF MASS MEDIA
A. LÝ THUYẾT

I. VOCABULARY

1. VOCABULARY
	No.
	Word
	Part of speech
	Pronunciation
	Meaning

	1. 
	advert 
	(n) 
	/ˈædvɜːt/
	quảng cáo

	2. 
	announcement 
	(n) 
	/əˈnaʊnsmənt/
	thông báo

	3. 
	audio 
	(n) 
	/ˈɔːdɪˌəʊ/
	bằng/ có âm thanh

	4. 
	bias 
	(n) 
	/ˈbaɪəs/
	thiên kiến, thiên vị

	5. 
	broadcast 
	(n,v) 
	/ˈbrɔːdkɑːst/
	(chương trình) phát sóng

	6. 
	broadcasting 
	(n) 
	/ˈbrɔːdˌkɑːstɪŋ/
	phát thanh truyền hình

	7. 
	brochure 
	(n) 
	/ˈbrəʊʃə/
	sách hướng dẫn nhỏ

	8. 
	debate 
	(n,v) 
	/dɪˈbeɪt/
	sự tranh luận

	9. 
	discount 
	(n) 
	/ˈdɪskaʊnt/
	sự hạ giá

	10. 
	element 
	(n) 
	/ˈelɪmənt/
	yếu tố

	11. 
	figure 
	(n) 
	/ˈfɪɡə/
	số liệu

	12. 
	infographic 
	(n) 
	/ˌɪnfəʊˈɡræf.ɪk/
	đồ hoạ thông minh

	13. 
	leaflet 
	(n) 
	/ˈliː.flət/
	tờ rơi

	14. 
	loudspeaker 
	(n) 
	/ˌlaʊdˈspiːkə/
	loa

	15. 
	marketing 
	(n) 
	/ˈmɑːkɪtɪŋ/
	tiếp thị

	16. 
	megaphone 
	(n) 
	/ˈmeɡəfəʊn/
	loa phóng thanh

	17. 
	permission 
	(n) 
	/pəˈmɪʃᵊn/
	sự cho phép

	18. 
	presence 
	(n) 
	/ˈprezᵊns/
	sức thu hút, sức ảnh hưởng

	19. 
	publicity 
	(n) 
	/pʌˈblɪsəti/
	sự quan tâm, chú ý của công chúng

	20. 
	snapshot 
	(n) 
	/ˈsnæpˌʃɒt/
	ảnh chụp nhanh

	21. 
	source 
	(n) 
	/sɔːs/
	nguồn tin

	22. 
	tool 
	(n) 
	/tuːl/
	công cụ

	23. 
	viewer 
	(n) 
	/ˈvjuːə/
	người xem

	24. 
	alert 
	(v) 
	/əˈlɜːt/
	báo động

	25. 
	assume 
	(v) 
	/əˈsjuːm/
	cho rằng

	26. 
	confirm 
	(v) 
	/kənˈfɜːm/
	xác nhận

	27. 
	distribute 
	(v) 
	/dɪˈstrɪbjuːt/
	phân phát, phân phối

	28. 
	fact-check 
	(v) 
	/fækt/-/ʧek/
	kiểm chứng thông tin

	29. 
	place 
	(v) 
	/pleɪs/
	đặt, rao, đăng (tin, quảng cáo)

	30. 
	post 
	(v) 
	/pəʊst/
	đăng (bài)

	31. 
	promote 
	(v) 
	/prəˈməʊt/
	quảng bá

	32. 
	prove 
	(v) 
	/pruːv/
	chứng minh

	33. 
	spread 
	(v) 
	/spred/
	lan truyền

	34. 
	state
	(v) 
	/steɪt/
	phát biểu, tuyên bố

	35. 
	update 
	(v) 
	/ʌpˈdeɪt/
	cập nhật

	36. 
	interactive 
	(adj) 
	/ˌɪntərˈæktɪv/
	tương tác

	37. 
	printed 
	(adj) 
	/ˈprɪntɪd/
	in

	38. 
	profit-making 
	(adj) 
	/ˈprɒfɪt/-/ˈmeɪkɪŋ/
	tạo ra lợi nhuận

	39. 
	reliable 
	(adj) 
	/rɪˈlaɪəbᵊl/
	đáng tin cậy

	40. 
	remote 
	(adj) 
	/rɪˈməʊt/
	từ xa

	41. 
	trusted 
	(adj) 
	/ˈtrʌstɪd/
	đáng tin cậy

	42. 
	typical 
	(adj) 
	/ˈtɪpɪkᵊl/
	đặc trưng

	43. 
	visual 
	(adj) 
	/ˈvɪʒuəl/
	bằng/ có hình ảnh

	44. 
	continuously 
	(adv) 
	/kənˈtɪnjuəsli/
	liên tục

	45. 
	meanwhile 
	(adv) 
	/ˈmiːnwaɪl/
	trong khi đó


2. COLLOCATIONS/ PHRASES
	No.
	Word
	Part of speech
	Pronunciation
	Meaning

	46. 
	air attack 
	(np) 
	/eər/ /əˈtæk/
	cuộc không kích

	47. 
	digital advertising 
	(adj-n) 
	/ˈdɪʤɪtᵊl/ /ˈædvətaɪzɪŋ/
	quảng cáo kỹ thuật số

	48. 
	digital billboard 
	(adj-n) 
	/ˈdɪʤɪtᵊl/ /ˈbɪlbɔːd/
	bảng quảng cáo kĩ thuật số


	49. 
	electronic book 
	(adj-n) 
	/ˌelekˈtrɒnɪk/ /bʊk/
	sách điện tử

	50. 
	fake news 
	(adj-n) 
	/feɪk/ /njuːz/
	tin giả, tin bịa đặt

	51. 
	mass media 
	(np) 
	/mæs/ /ˈmiːdiə/
	phương tiện truyền thông đại chúng

	52. 
	pie chart 
	(np) 
	/paɪ/ /ʧɑːt/
	biểu đồ tròn

	53. 
	social media site 
	(np) 
	/ˈsəʊʃᵊl/ /ˈmiːdiə/ /saɪt/
	trang mạng xã hội

	54. 
	the press 
	(np) 
	/ðə/ /pres/
	báo chí

	55. 
	account for 
	(v-prep) 
	/əˈkaʊnt/ /fɔː/
	chiếm (tỉ lệ)

	56. 
	attract attention 
	(v-n) 
	/əˈtrækt/ /əˈtenʃᵊn/
	thu hút sự chú ý

	57. 
	draw attention to 
	(phrase) 
	/drɔː/ /əˈtenʃᵊn/ /tuː/
	thu hút sự chú ý

	58. 
	make an impression 
	(v-n) 
	/meɪk/ /ən/ /ɪmˈpreʃᵊn/
	tạo ấn tượng

	59. 
	run commercials 
	(v-n) 
	/rʌn/ /kəˈmɜːʃᵊlz/
	chạy quảng cáo

	60. 
	struggle with 
	(v-prep) 
	/ˈstrʌɡᵊl/ /wɪð/
	xoay sở với

	61. 
	turn to 
	(v-prep) 
	/tɜːn/ /tuː/
	chuyển sang


	62. 
	as opposed to 
	(phrase) 
	/æz/ /əˈpəʊzd/ /tuː/
	khác với, đối lập với

	63. 
	by contrast 
	(phrase) 
	/baɪ/ /ˈkɒntrɑːst/
	ngược lại

	64. 
	free of charge 
	(phrase) 
	/friː/ /ɒv/ /ʧɑːʤ/
	miễn phí

	65. 
	guilty of 
	(phrase) 
	/ˈɡɪlti/ /ɒv/
	cảm thấy tội lỗi vì

	66. 
	here to stay 
	(phrase) 
	/hɪə/ /tuː/ /steɪ/
	vẫn còn

	67. 
	in charge of 
	(phrase) 
	/ɪn/ /ʧɑːʤ/ /ɒv/
	phụ trách

	68. 
	in favour of/ against 
	(phrase) 
	/ɪn/ /ˈfeɪvər/ /ɒv// /əˈɡenst/
	ủng hộ/ chống lại

	69. 
	on the rise 
	(phrase) 
	/ɒn/ /ðə/ /raɪz/
	tăng


3. WORD FORMATION
	No.
	Word
	Part of speech
	Pronunciation
	Meaning

	70. 
	constancy 
	(n) 
	/ˈkɒnstᵊnsi/
	sự không thay đổi

	71. 
	constant 
	(adj) 
	/ˈkɒnstᵊnt/
	không thay đổi

	72. 
	credibility 
	(n) 
	/ˌkredəˈbɪləti/
	sự tin cậy

	73. 
	credible 
	(adj) 
	/ˈkredəbᵊl/
	đáng tin cậy

	74. 
	emphasis 
	(n) 
	/ˈemfəsɪs/
	sự nhấn mạnh

	75. 
	emphasise 
	(v) 
	/ˈemfəsaɪz/
	nhấn mạnh

	76. 
	guilt 
	(n) 
	/ɡɪlt/
	sự tội lỗi

	77. 
	guilty 
	(adj) 
	/ˈɡɪlti/
	tội lỗi

	78. 
	promote 
	(v) 
	/prəˈməʊt/
	quảng bá

	79. 
	promotion 
	(n) 
	/prəˈməʊʃᵊn/
	sự quảng bá


II. PRONUNCIATION

NỐI ÂM /R/ GIỮA 2 NGUYÊN ÂM (LINKING /R/ BETWEEN TWO VOWELS)

Khi nói, nếu từ thứ nhất kết thúc bằng các nguyên âm /a:/, /ɔ:/, /ɜ:/, /ə/, /iə/, /ʊə/ hoặc /eə/ và từ theo sau bắt đầu bằng một nguyên âm bất kì thì ta phát âm thêm âm /r/ để nối hai từ đó lại với nhau.

Ví dụ:

- The figure‿in the infographic accounted for the city’s typical demographics.

- Some television channels feature‿a variety of adverts during commercial breaks.

- The marketing team is in charge of creating an attractive advert to draw‿attention to the new product.

- There‿are more‿adverts that can be quite annoying on the Internet nowadays.

III. GRAMMAR
MỆNH ĐỀ TRẠNG NGỮ CHỈ CÁCH THỨC VÀ KẾT QUẢ
Mệnh đề trạng ngữ là một mệnh đề phụ thuộc có chức năng như là một trạng từ. có nhiều loại mệnh đề trạng ngữ.

1. MỆNH ĐỀ TRẠNG NGỮ CHỈ CÁCH THỨC

Mệnh đề trạng ngữ chỉ cách thức thường được sử dụng để mô tả cách thức một hành động được thực hiện. Các liên từ as, as if và like đều có thể dùng để giới thiệu mệnh đề trạng ngữ này, nhưng cách sử dụng và ý nghĩa của chúng có những điểm khác biệt nhất định. 
a. As if và As though
- Dùng để mô tả một hành động hoặc tình huống như thể nó xảy ra theo một cách không thật sự, dựa trên giả thiết, tưởng tượng.

Ví dụ: The movie critic discussed the film as if he had directed it himself, pointing out every small detail.

(Nhà phê bình phim đã thảo luận về bộ phim như thể ông ấy là đạo diễn của bộ phim, chỉ ra từng chi tiết nhỏ.)
b. As

- Dùng để chỉ cách thức một cách trực tiếp, thường là mô tả một hành động được thực hiện theo cách mà được miêu tả trực tiếp bởi mệnh đề theo sau as. 
Ví dụ: The journalist reported on the incident as an eyewitness would, providing detailed observations.

(Nhà báo đã tường thuật về vụ việc như một nhân chứng, cung cấp các thông tin chi tiết mà ông ấy thấy.)
* Ông ấy thực sự là một nhân chứng.

c. Like

- Được dùng để so sánh một hành động với một hành động khác hoặc mô tả cách thức một cách gián tiếp. Like thường được theo sau bởi một danh từ hoặc cụm danh từ, không phải một mệnh đề đầy đủ với chủ ngữ và động từ.

Ví dụ: She writes her articles like a true detective.

(Cô ấy viết bài báo của mình như một thám tử thực thụ.)
* Cô ấy không phải là một thám tử.

d. Lưu ý:
- Like và as thường có thể gây nhầm lẫn. Một điểm quan trọng để phân biệt là like không bao giờ dẫn đầu một mệnh đề có chủ ngữ và động từ đầy đủ, trong khi as có thể làm điều đó.

Ví dụ: He runs like he is flying. => He runs as if he is flying.

2. MỆNH ĐỀ TRẠNG NGỮ CHỈ KẾT QUẢ
Mệnh đề trạng ngữ chỉ kết quả thường được sử dụng để chỉ ra hệ quả hay kết quả của một hành động hoặc tình huống nào đó. Trong tiếng Anh, cấu trúc so... that và such... that là hai cấu trúc phổ biến để diễn tả kết quả. 
a. Cấu trúc với so... that:
Cấu trúc: 


so + tính từ/ trạng từ + that + mệnh đề
Ví dụ: The Internet is so powerful that we can get a huge amount of information from it. 
(Internet có sức mạnh đến mức chúng ta có thể tìm được một lượng thông tin khổng lồ từ nó.)
b. Cấu trúc với such... that:
Cấu trúc:


such + (a/ an) + tính từ + danh từ + that + mệnh đề
Ví dụ: Facebook is such a popular social platform that almost all Vietnamese adults use it. 
(Facebook là 1 nền tảng xã hội phổ biến đến mức hầu hết người lớn việt Nam đều sử dụng nó.)
B. THỰC HÀNH
I. PRONUNCIATION
Task 1. Find the word whose underlined part differs from the other three in pronunciation in each of the following questions.
1. A. bias 

B. figure 

C. typical 

D. printed
2. A. remote 

B. audio 

C. opposed 

D. prove
3. A. update 

B. trusted 

C. assume 

D. struggle
4. A. attract 

B. media 

C. emphasise 

D. state
5. A. interactive 
B. viewer
 
C. advert 

D. permission
6. A. assume 

B. visual 

C. spread 

D. source
7. A. digital 

B. guilty 

C. against 

D. infographic
8. A. contrast 

B. commercial 
C. confirm 

D. electronic
9. A. fact-check 
B. chart 

C. charge 

D. brochure
10. A. distribute 
B. account 

C. attention 

D. post
Task 2. Find the word that differs from the other three in the position of primary stress in each of the following questions.
1. A. leaflet
 
B. confirm 

C. snapshot 

D. bias
2. A. element 

B. megaphone 
C. announcement 
D. typical
3. A. media 

B. digital 

C. emphasise 

D. commercial
4. A. promote 

B. presence 

C. figure 

D. profit
5. A. broadcast 
B. debate 

C. brochure 

D. marketing
6. A. visual 

B. meanwhile 

C. attack 

D. social
7. A. viewer 

B. billboard 

C. struggle 

D. alert
8. A. publicity 
B. reliable 

C. infographic 
D. continuous
9. A. audio 

B. impression 

C. loudspeaker 
D. distribute
10. A. assume 

B. constant  

C. remote 

D. account
II. VOCABULARY
Task 1. Write the words/ phrases below the pictures.
	discount
	megaphone
	electronic book

	brochure
	infographic
	digital billboard
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1. _______________________
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2. _______________________
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3. _______________________
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4. _______________________
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5. _______________________
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6. _______________________


Task 2. Match the words on the left with their meanings on the right.
	1. publicity
	a. something that helps you to do a particular activity

	2. tool
	b. something that someone says officially, giving information about something

	3. debate
	c. a sound recording, or recorded sound

	4. bias
	d. the symbol for a number or an amount expressed in numbers

	5. figure
	e. a job that involves encouraging people to buy a product or service

	6. announcement
	f. the fact that someone or something is in a place

	7. presence
	g. the attention that a person, product, or organisation receives from newspapers, television

	8. snapshot
	h. the action of supporting or opposing a particular person or thing in an unfair way

	9. marketing
	i. a photograph

	10. audio
	j. serious discussion of a subject in which many people take part


Task 3. Complete each sentence with a word from Task 2.

1. Social media is a powerful _____________________ for communication.

2. Effective _____________________ is crucial for brand success. We need to create creative advertising campaigns.

3. The podcast delivered engaging _____________________ content on the latest trends.

4. Journalists strive to eliminate _____________________ in their reporting. They try not to show favouritism towards any particular viewpoint.

5. We took a _____________________ of the view and sent it to him.

6. The scandal received widespread _____________________ in the media.

7. They had a _____________________ on how to control fake news.

8. They made an official _____________________ about when the product would be launched.

9. The ____________________ demonstrates how many people aged 25-35 are addicted to social media.

10. The _____________________ of mass media makes communication easier across vast audiences.

Task 4. Complete each sentence with a suitable word (form of the word can be changed if necessary).
	element
	permission
	source
	viewer
	news

	press
	media
	site
	book
	advertising

	billboard
	chart
	attack
	
	


1. The TV show attracted millions of _____________________ with its captivating storyline.

2. Journalists seek _____________________ before publishing sensitive information.

3. A reliable information _____________________ is essential for accurate reporting.

4. The news reported an air _____________________ on the enemy’s strategic positions.

5. Fact-checking is essential to combat the spread of fake _____________________.

6. The digital _____________________ displays vibrant advertisements along the highway.

7. The presentation included a pie _____________________ to illustrate data distribution.

8. Credibility is a vital _____________________ in journalism and media ethics.

9. Electronic _____________________ have revolutionised the way people access literature.

10. Mass _____________________ plays a crucial role in shaping public opinion.

11. Twitter is a popular social media _____________________ for real-time updates.

12. Companies invest heavily in digital _____________________ for online presence. They want potential customers to see their products.

13. The _____________________ is interviewing her about the scandal.

Task 5. Mark the letter A, B, C or D to indicate the correct answer to complete each of the following sentences.

1. Media outlets rapidly _________ news to reach a broad audience.

A. distribute

B. place

C. alert


D. promote

2. Rumours can quickly _________ through social media if not addressed.

A. confirm

B. spread

C. prove

D. post

3. News websites frequently _________ their content to provide the latest information.

A. assume

B. state


C. update

D. check

4. In times of crisis, people often turn _________ the media for updates.

A. to


B. for


C. through

D. during

5. Reporters may struggle _________ conveying complex information.

A. for


B. of


C. with


D. from
6. The news report aims to _________ attention to the environmental impact of plastic pollution.

A. attract

B. form

C. draw

D. fix
7. Television networks often _________ commercials during breaks. It is a way to make their brands well-known to the public.

A. make

B. create

C. refuse

D. run

8. The profit of the company from online commerce _________ for 54% of the overall revenue.

A. accounts

B. alerts

C. sets


D. takes

Task 6. Match each word on the left with the word that has OPPOSITE meaning on the right.

	1. interactive
2. printed

3. profit-making

4. reliable

5. remote

6. continuously

7. typical

8. guilty
	a. unreliable
b. non-interactive

c. local

d. nonprofit-making

e. infrequently

f. innocent

g. digital

h. uncommon


Task 7. Complete each sentence with a suitable word from Task 6.

1. Fact-checking is crucial to maintain a ___________________ news source.

2. Some media outlets may be accused of biassed reporting, leaving them ___________________ of influencing public opinion.

3. News websites are ___________________ updated with the latest information.

4. Online forums provide an ___________________ platform among many people for discussions.

5. Only few people read ___________________ newspapers now. They usually read online news.

6. They want to deliver the information to ___________________ areas.

7. The ___________________ news cycle involves regular reporting and analysis.

8. Many media outlets depend on ___________________ strategies to maintain operations.

Task 8. Choose the correct word to complete each sentence.

1. The article, as / from opposed to the headline, provided in-depth analysis.

2. The traditional media landscape, on / by contrast, differs significantly from the digital era.

3. Online news platforms often offer information free in / of charge.

4. The editor is to / in charge of overseeing the content published in the newspaper.

5. The editorial was at / in favour of stricter regulations on media content.

6. Citizen journalism is on / to the rise, providing alternative perspectives on current events.

7. The problems of fake news are here to stay / live so we must find a better way to control them.

8. The celebrity focused on personal projects; despite / meanwhile, rumours circulated in the media.

Task 9. Complete each sentence using the correct form of the word in brackets.

1. A well-designed _____________________ can significantly boost sales. (PROMOTE)
2. To convey a strong message, speakers often _____________________ key points. (EMPHASIS)
3. The media coverage made him feel _____________________ of his actions. (GUILT)
4. The _____________________ news coverage keeps the public informed about ongoing events. (CONSTANCY)
5. _____________________ is crucial for journalists to maintain public trust. (CREDIBLE)
III. GRAMMAR
Task 1. Complete each sentence with as if or like.
1. The journalist wrote the investigative article _________________ it were a detective story.

2. The podcast host discussed the scientific discovery _______________ it were a journey to outer space.

3. She reported the breaking news so well that she seemed _______________ a journalist for many years.

4. The news anchor reported the breaking news _________________ she saw it directly.

5. The documentary about wildlife was realistic _________________ viewers could see it directly.

Task 2. Complete each sentence with a suitable word using adverbial clauses of result or manner.

1. The radio interview was _________________ engaging that it attracted a large audience to tune in.

2. It was _________________ a heated debate that many people joined in.

3. The new software operates smoothly, _________________ it were designed specifically for user convenience.

4. The company’s new advertising campaign was _________________ effective that sales doubled within a month.

5. The news spread across social media platforms _________________ a viral meme, gaining widespread attention.

6. The news reporter reported the news _________________ she were reading from a script.

7. Social media is _________________ a powerful tool that it can shape public opinions in a matter of hours.

8. The influencer posed for photos _________________ she were a professional model.

Task 3. Rewrite each sentence using adverbial clauses of result: so... that or such...that 
1. The radio broadcast was entertaining. It kept listeners engaged for hours. (such)
-> It _________________________________________________________________________________
2. The marketing strategy was effective. It boosted the sales significantly. (so)
-> The _______________________________________________________________________________
3. The article was informative. It clarified the complex topic for the readers. (so)
-> The _______________________________________________________________________________
4. The advertisement was persuasive. It convinced everyone to try the new product. (such)
-> It _________________________________________________________________________________
5. The social media campaign was successful. It attracted millions of followers. (so)
-> The _______________________________________________________________________________
6. The TV show was hilarious. It made the audience burst into laughter. (so)
-> The _______________________________________________________________________________
7. The documentary was moving. It brought tears to the eyes of many viewers. (such)
-> It _________________________________________________________________________________
8. The digital billboard was big. Everyone could see it on the street. (such)
-> It _________________________________________________________________________________
IV. READING

Task 1. Read the following passage and mark the letter A, B, C or D to indicate the correct option that best fits each of the numbered blanks.

Misinformation comes in direct and indirect forms. It can be direct (1) _________ it purposefully targets brands or their products. Examples of direct misinformation include negative fake customer reviews or fake news campaigns (2) _________ brands.

It was fake news (3) _________ led to the “pizzagate” scandal in 2016, for example. This involved unsubstantiated accusations (4) _________ child abuse against prominent individuals linked to a Washington DC pizzeria. While last year, the brand Target was (5) _________ accused of selling “Satanic” children’s clothes on social media.

The (6) _________ of direct misinformation can be far reaching, leading to (7) _________ breakdown in brand trust. This erosion is particularly pronounced when misinformation (8) _________ from seemingly trustworthy sources, forcing brands into crisis management mode.

For example, in late 2022, Eli Lilly’s stock price fell (9) _________ 4.37% after a fake Twitter account impersonating the pharmaceutical company falsely announced that insulin would be given away for free. Investors (10) _________ and the company was forced to issue multiple statements to regain their trust.

Source: https://theconversation.com/how-subtle-forms-of-misinformation-affect-what-we-buy-and-how-much-we-trust-brands-219725
1. A. despite 

B. that 


C. so 


D. when
2. A. targeting 
B. targeted 

C. target 

D. to target
3. A. who 

B. when 

C. that  

D. where
4. A. on 

B. of 


C. from 

D. in
5. A. truly 

B. falsely 

C. lovely 

D. worldly
6. A. causes 

B. numbers 

C. consequences 
D. consumers
7. A. an 

B. the 


C. Ø (no article) 
D. a
8. A. originates 
B. affects 

C. prevents 

D. shadows
9. A. on 

B. of 


C. by 


D. to
10. A. misled 

B. mislead 

C. are misled 

D. were misled

Task 2. Read the following passage and mark the letter A, B, C or D to indicate the correct option that best fits each of the numbered blanks.
In recent years, an app called TikTok has taken the social media world by storm. With its short-form videos, catchy dances, and creative content, TikTok has become a global sensation, (1) _________.
TikTok, (2) _________, was launched in 2016 but gained immense popularity in the past few years. The app allows users to create and share 15 to 60-second videos, often featuring lip-syncing, dancing, comedy sketches, and various challenges. Its addictive and easily digestible content format has appealed (3) _________, particularly younger generations.

TikTok’s popularity knows no bounds. The app has gathered an enormous user base, surpassing2 billion down loads worldwide. It has become especially popular in markets such as the United States, India, and Brazil, (4) _________. TikTok’s global reach has turned ordinary individuals into viral sensations, (5) _________.
One of the key factors behind TikTok’s success is its powerful recommendation algorithm. The app’s algorithm analyses user behaviour, preferences, and interactions to create (6) _________. By understanding users’ interests and serving them tailored content, (7) _________ and provides a constant stream of fresh, entertaining videos. This algorithmic approach has been instrumental (8) _________ and fostering a vibrant and engaging user experience.

Adapted from: https://www.linkedin.com/pulse/rise-tiktok-its-impact-social-media-culture-umar-ahmed
1.
A. being captivated millions of users worldwide
B. to captivate millions of users worldwide

C. captivate millions of users worldwide

D. captivating millions of users worldwide

2.
A. developing by the Chinese company ByteDance

B. developed by the Chinese company ByteDance

C. to develop by the Chinese company ByteDance

D. develop by the Chinese company ByteDance

3.
A. to a wide range of users



B. in a wide range of users

C. to a wide range for users



D. in a wide range for users

4.
A. which users spend countless hours scrolling through an endless stream of videos

B. why users spend countless hours scrolling through an endless stream of videos

C. where users spend countless hours scrolling through an endless stream of videos

D. when users spend countless hours scrolling through an endless stream of videos

5.
A. provide a platform for creativity and self-expression in an unprecedented scale

B. providing a platform for creativity and self-expression in an unprecedented scale

C. provide a platform for creativity and self-expression on an unprecedented scale

D. providing a platform for creativity and self-expression on an unprecedented scale

6.
A. a person feed




B. a personalised feed



C. a personalisation feed



D. a personalising feed

7.
A. TikTok keeps users to engage


B. TikTok keeps users engage

C. TikTok keeps users engaged


D. TikTok keeps users engaging

8.
A. in reducing the growth’s app


B. in driving the growth’s app

C. in driving the app’s growth


D. in reducing the app’s growth

Task 3. Read the passage and decide whether the following statements are True (T), False (F) or Not given (NG).

The very first large-format billboard (or more accurately a giant poster) was introduced by Jared Bell in 1835. Years later, more and more businesses began to utilise outdoor spaces for advertising. As billboards became popular, many billboard associations were established to regulate the standards of billboard advertising.

In the 20th century, billboard advertising had become one of the most preferred promotion methods as more highways and roads were built. By showing advertisements to drivers and road users, billboards have a much greater reach and can help businesses to boost their brand awareness effectively.

Today, billboards own the biggest share in the outdoor advertising market. While billboards are mostly used for commercial applications, they can also be used in relaying messages such as public service announcements, government information, and personal opinion.

In the early 21st century, billboard advertising was constantly challenged by other forms of advertising. Thanks to the invention of better televisions such as Plasma TV and LCD TV, TV managed to invite some people to spend more time at home. TVs with better screen resolutions have also set a very high standard of viewing experience. 
Besides, the invention of smartphones also led to the era of online and social media. With so much interesting content, why do consumers bother to look at the static and boring billboard content?

Billboards must evolve and go digital to retain people’s attention. Digital billboards are made possible due to advanced display technology. While the earliest form of digital billboard was only equipped with a low screen resolution, advertisers quickly realised that it was a successful breakthrough. Why would anyone not want to pay attention to a giant outdoor digital screen?

In addition to solving all the challenges that traditional billboards faced previously, a digital billboard can offer many extra benefits to businesses. Tracking impressions and measuring performance are easier now. Advertising cost is more affordable as printing and labour costs are eliminated. Besides, instead of buying the whole ad space 24/7, businesses can now choose to buy their preferred time slots.

Adapted from: https://bigscreen.my/billboard-advertising/
__________ 1. Jared Bell introduced the very first large-format billboard in 1835.

__________ 2. Billboard associations were established to regulate advertising standards. 
__________ 3. In the 20th century, billboard advertising became one of the least preferred promotion methods.

__________ 4. Billboards became popular as more highways and roads were built.

__________ 5. Billboards today have the smallest share in the outdoor advertising market.

__________ 6. Billboards are only used for commercial applications.

__________ 7. The invention of smartphones led to the era of online and social media, posing a challenge to billboards.

__________ 8. Digital billboards offer opportunities for advertisers to deliver targeted and customisable content to specific audiences.

Task 4. Read the following passage and choose the correct answer to each of the following questions.

As late as the early 1800s, newspapers were still quite expensive to print. Although daily papers had become more common and gave merchants up-to-date, vital trading information, most were priced at about 6 cents a copy - well above what artisans and other working-class citizens could afford. As such, newspaper readership was limited to the elite.

All that changed in September 1833 when Benjamin Day created The Sun. Printed on small, letter-sized pages, The Sun sold for just a penny, with the Industrial Revolution in full swing, Day employed the new steam-driven, two-cylinder press to print The Sun. While the old printing press was capable of printing approximately 125 papers per hour, this technologically improved version printed approximately 18,000 copies per hour. As he reached out to new readers, Day knew that he wanted to alter the way news was presented. He printed the paper’s motto at the top of every front page of The Sun: “The object of this paper is to lay before the public, at a price within the means of every one, all the news of the day, and at the same time offer an advantageous medium for advertisements (Starr, 2004).”
The Sun sought out stories that would appeal to the new mainstream consumer. As such, the paper primarily published human-interest stories and police reports. Additionally, Day left ample room for advertisements. Day’s adoption of this new format and industrialised method of printing was a huge success. The Sun became the first paper to be printed by what became known as the penny press. Prior to the emergence of the penny press, the most popular paper, New York City’s Courier and Enquirer, had sold 4,500 copies per day. By 1835, The Sun sold 15,000 copies per day. 
Another early successful penny paper was James Gordon Bennett’s New York Morning Herald, which was first published in 1835. Bennett made his mark on the publishing industry by offering nonpartisan political reporting. He also introduced more aggressive methods for gathering news, hiring both interviewers and foreign correspondents. His paper was the first to send a reporter to a crime scene to witness an investigation. In the 1860s, Bennett hired 63 war reporters to cover the U.S. civil War. Although The Herald initially emphasised sensational news, it later became one of the country’s most respected papers for its accurate reporting.

Adapted from: https://open.lib.umn.edu/mediaandculture/chapter/4-2-history-of-newspapers/
1. What would be the most suitable title for the passage?

A. The Emergence of the Penny Press

B. Benjamin Day’s Printing Revolution

C. The Industrial Revolution and Newspaper Printing

D. James Gordon Bennett’s Impact on Journalism

2. The word “most” in paragraph 1 refers to __________.

A. pages

B. citizens

C. merchants

D. daily papers

3. The word “artisan” in paragraph 1 is CLOSEST in meaning to __________.

A. craftsman

B. mailman

C. fireman

D. teacher

4. What motivated Benjamin Day to create The Sun?
A. to provide elite readers with exclusive news

B. to focus on political reporting

C. to make news affordable for a broader audience

D. to publish sensational stories

5. What technological advancement allowed The Sun to print 18,000 copies per hour?

A. the old printing press


B. the steam-driven, two-cylinder press

C. the Industrial Revolution


D. the new paper material

6. What made James Gordon Bennett’s New York Morning Herald unique?

A. sensational reporting


B. nonpartisan political reporting

C. industrialised printing


D. elite readership

7. Which of the following is NOT true according to the passage?

A. The Sun sold 15,000 copies per day by 1835.

B. Newspaper readership was limited to the elite in the early 1800s.

C. The Herald did not cover sensational news from the beginning.

D. Day left large room for advertisements in his newspaper.

8. The word “sensational” in paragraph 4 is CLOSEST in meaning to __________.

A. outstanding

B. exciting

C. recent

D. shocking

9. The word “it” in paragraph 4 refers to __________.

A. reporter

B. investigation
C. The Herald

D. news

10. Which can be inferred from the passage?

A. Working-class citizens could not afford papers until 1833.

B. The new technology could not make the printing process faster.

C. The Herald newspaper is not respected in the country

D. The Sun did not print a motto in his newspaper.
V. WRITING
Task 1. Rewrite each sentence using the given word in brackets as long as its meaning stays the same as the original one.
1. I read a lot of fake news last week. It made me confused. (THAT)
-> I read so ___________________________________________________________________________
2. The campaign was very successful, and it reached a large audience. (SUCH)
-> It was _____________________________________________________________________________
3. The social media site was very popular, and millions of users joined. (THAT)
-> The social media site was so ___________________________________________________________
4. He reported the news. He had firsthand experience. (AS IF)
-> He reported ________________________________________________________________________
5. The journalist was acting weird. He was hiding something. (AS IF)
-> The journalist _______________________________________________________________________
Task 2. Rearrange the following sentences to make a meaningful paragraph/ letter.
1. a. Secondly, use vibrant images or videos to showcase your product or service.

b. Moreover, include a call-to-action, encouraging users to engage or make a purchase.

c. Firstly, begin with a catchy headline that draws attention.

d. To create an appealing advertising post on social media, consider these steps.

e. Thirdly, keep the message clear and concise, highlighting key benefits.

f. Finally, analyse the performance of your post to understand what is suitable with your audience and plan your future strategies accordingly.

Your answer: _________________________
2. a. Thank you for considering our request. We are eager to promote our product through your newspaper and look forward to hearing from you soon.

b. Dear Sir/ Madam,

    I hope this letter finds you well. I am writing to you on behalf of my company.

c. Additionally, we would appreciate any details regarding the readership demographics to ensure alignment with our marketing goals.

d. Could you please provide information about the available advertisement slots, including sizes and pricing?

e. To begin with, our company recently launched Dustco, a new vacuum cleaner, so we believe that advertising in your newspaper would be an excellent way to reach our target audience and showcase the unique features of our product.

f. We are impressed with the quality and reach of your newspaper and would like to inquire about advertising opportunities for our new product.

g. Best regards,

Your answer: _________________________
Task 3. Your school is planning to organise a music competition. Write a letter (150-170 words) to your teacher to suggest some ways to promote the competition.

_____________________________________________________________________________________
_____________________________________________________________________________________
_____________________________________________________________________________________
_____________________________________________________________________________________
_____________________________________________________________________________________
_____________________________________________________________________________________
_____________________________________________________________________________________
_____________________________________________________________________________________
_____________________________________________________________________________________
_____________________________________________________________________________________
_____________________________________________________________________________________
_____________________________________________________________________________________
_____________________________________________________________________________________
_____________________________________________________________________________________
_____________________________________________________________________________________
_____________________________________________________________________________________
_____________________________________________________________________________________
_____________________________________________________________________________________
VI. LISTENING

Task 1. Listen to a talk about newspapers and choose the correct answer to each of the following questions. You can listen to the recording TWICE.

1. What did the Industrial Revolution introduce to newspapers?

A. telegraph

B. high-speed presses

C. digital formats
D. radio

2. Which was one of America’s first popular newspaper comics?

A. Peanuts

B. the Yellow Kid

C. Garfield

D. Calvin and Hobbes
3. How did radio and television challenge newspapers?

A. They gave less detailed news.

B. They gave instant updates.

C. They were at higher costs.


D. They were for entertainment only.

4. Why did the author mention The New York Times?
A. to show a newspaper that couldn’t adapt to new technology

B. to point out a newspaper that has stopped printing

C. to highlight a newspaper that has thrived in both print and digital forms

D. to suggest a newspaper that no longer covers global news

5. What is mentioned about the future of newspapers?

A. They will disappear.


B. They will still evolve.

C. Only digital will survive.


D. They will return to traditional forms.

Task 2. Listen to a talk about fake news and decide if the following statements are True (T) or False (F). You can listen to the recording TWICE.

___________ 1. Fake news spreads more quickly via social media.

___________ 2. The headline doesn’t always tell the whole story in real news stories.

___________ 3. Fake news stories typically have real authors.

___________ 4. All false stories are completely faked.

___________ 5. Bias can influence how people acquire information.

VII. SPEAKING
Task 1. Answer the questions:

1. From which sources do you often get updated information?

_____________________________________________________________________________________
_____________________________________________________________________________________
_____________________________________________________________________________________
_____________________________________________________________________________________
_____________________________________________________________________________________
2. Is social media important to you?
_____________________________________________________________________________________
_____________________________________________________________________________________
_____________________________________________________________________________________
_____________________________________________________________________________________
_____________________________________________________________________________________
Task 2. Talk about the effects of fake news in 1-2 minutes.
_____________________________________________________________________________________
_____________________________________________________________________________________
_____________________________________________________________________________________
_____________________________________________________________________________________
_____________________________________________________________________________________
_____________________________________________________________________________________
_____________________________________________________________________________________
_____________________________________________________________________________________
_____________________________________________________________________________________
_____________________________________________________________________________________
_____________________________________________________________________________________
_____________________________________________________________________________________
_____________________________________________________________________________________
_____________________________________________________________________________________
_____________________________________________________________________________________
C. BÀI KIỂM TRA

Mark the letter A, B, C or D to indicate the word whose underlined part differs from the other three in pronunciation in each of the following questions.
Question 1: A. discount

B. figure

C. interactive

D. reliable
Question 2: A. advertising

B. post


C. social

D. state

Mark the letter A, B, C or D to indicate the word that differs from the other three in the position of the primary stress in each of the following questions.
Question 3: A. promote

B. confirm

C. visual

D. debate

Question 4: A. megaphone

B. element

C. audio

D. attention

Mark the letter A, B, C or D to indicate the correct answer to each of the following questions.
Question 5: The news report was __________ biassed that it failed to provide a fair representation of the events.

A. such

B. so


C. too


D. enough

Question 6: The podcast was __________ a hit that it gained a massive audio audience in a short period.

A. too


B. enough

C. such

D. so

Question 7: As opposed __________ his opinion, I think social media has many benefits.

A. for


B. to


C. from

D. of

Question 8: The number of old people not using social media _________ for 35% of all people surveyed.

A. draws

B. makes

C. pays

D. accounts

Question 9: The podcast flowed smoothly, __________ the hosts were having a casual conversation with their listeners.

A. as if


B. despite

C. yet


D. so that

Read the following passage and mark the letter A, B, C or D to indicate the correct option that best fits each of the numbered blanks from 10 to 15.
Refresh Burst, the perfect bottled drink for those seeking a burst of refreshment! Created with care, this beverage is more than just a drink; it’s an experience.

Key Features:

• Hydration Boost: Packed with essential ingredients to keep you (10) __________ throughout the day.

• Zesty Flavors: Indulge in a symphony of flavours, from tangy citrus to sweet berries.

• Natural Goodness: Made from pure, natural ingredients with no artificial colours.

• Eco-Friendly Packaging: Our commitment to (11) __________ - a recyclable bottle for a greener planet.

• Perfect Workout Partner: Ideal for post-workout or during outdoor activities.

Limited-Time Offer:

Grab your RefreshBurst today and experience hydration like never before! Available at your nearest stores. Don’t miss out on the ultimate drink that takes refreshment (12) __________ a whole new level, stay refreshed, stay vibrant with RefreshBurst!

Question 10: A. energise

B. energy

C. energised


D. energising
Question 11: A. sustainable

B. sustain

C. sustainability

D. sustainably
Question 12: A. on


B. to


C. for



D. from

Exciting News! Grand Opening of Stellar Electronics Store!
Join Us for a Spectacular Launch Event!

Event Highlights:

• Special Discounts: Enjoy exclusive discounts on (13) __________ wide range of electronic gadgets and appliances.

• Live Entertainment: Groove to live music and performances throughout the day.

• Lucky Draws: (14) __________ a chance to win amazing prizes in our hourly lucky draws.

• Food Festival: Indulge your taste buds in a diverse range of cuisines at our food stalls.

• Kids’ Corner: Keep the little ones entertained (15) __________ fun activities and games.

Don’t miss out on the festivities! Bring your family and friends to celebrate the launch of Stellar Electronics store. We can’t wait to welcome you!
Question 13: A. the 


B. an 


C. Ø (no article) 

D. a
Question 14: A. stay 


B. Stand 

C. Sit 



D. See
Question 15: A. from 

B. on 


C. in 



D. with
Read the following passage and mark the letter A, B, C or D to indicate the correct arrangement of the sentences to make a meaningful paragraph/ letter in each of the following questions.
Question 16:

a. Share it with us in the comments!

b. Firstly, engaging in a hobby provides a break from daily routines, allowing us to explore our passions; whether it’s painting, gardening, or playing a musical instrument, hobbies add a sense of accomplishment.

c. Secondly, they offer a chance to connect with like-minded individuals, fostering new friendships.

d. Hobbies bring joy and fulfilment to our lives.

e. So what’s your favourite hobby?

A. d-b-c-e-a

B. d-b-c-a-e

C. a-b-c-d-e

D. e-b-c-d-a

Question 17:
a. Take care,

b. Lastly, it’s a great place to express creativity through photos and posts.

c. Firstly, it’s such an easy way to stay connected with friends and family, especially those who live far away.

d. What’s your opinion on social media and let’s catch up soon and chat more about it!

e. Hey Linh, I hope you’re doing great, I want to talk to you about the awesome benefits of social media.

f. Secondly, social media is a treasure of information - from news to interesting articles and even memes, it keeps me updated.

A. d-c-f-e-a-b

B. e-c-f-b-d-a

C. e-d-f-c-b-a

D. e-c-d-b-f-a

Read the following passage and mark the letter A, B, C or D to indicate the correct option that best fits each of the numbered blanks from 18 to 23.
Internet, a system architecture that has revolutionised mass communication, mass media, and commerce by allowing various computer networks around the world to interconnect. (18) ________, the Internet emerged in the United States in the 1970s but did not become visible to the general public (19) ________. By 2020, approximately 4.5 billion people, or more than half of the world’s population, were estimated to have access to the Internet. And that number is growing, (20) ________ “smart” technology and the “Internet of Things,” where computer-like devices connect with the Internet or interact via wireless networks. The Internet provides a capability so powerful and general that it can be used for almost any purpose that depends on information, and it is accessible by every individual (21) ________.

It supports human communication via social media, electronic mail (e-mail), “chat rooms,” newsgroups, and audio and video transmission and allows people to work collaboratively (22) ________. It supports access to digital information by many applications, including the World wide Web. The Internet has proved to be a ground for (23) ________ “e-businesses” (including subsidiaries of traditional companies) that carry out most of their sales and services over the Internet.

Adapted from: https://www.britannica.com/technology/Internet
Question 18:
A. Sometimes referred to as a “network of networks”
B. Sometimes referring to as a “network of networks”
C. Sometimes referred for as a “network of networks”
D. Sometimes referring for as a “network of networks”
Question 19:
A. since the early 1990s


B. of the early 1990s

C. from the early 1990s


D. until the early 1990s

Question 20:
A. despite the largely prevalence of

B. due to the largely prevalence of

C. largely due to the prevalence of

D. largely despite the prevalence of

Question 21:
A. which connects to one of its networks
B. who connects to one of its networks

C. where connects to one of its networks
D. why connects to one of its networks

Question 22:
A. by many different locations

B. of many different locations
C. on many different locations

D. at many different locations

Question 23:
A. the large and growing number for

B. a large and growing number for
C. the large and growing number of

D. a large and growing number of

Read the following passage and mark the letter A, B, C or D to indicate the correct option that best fits each of the numbered blanks from 24 to 28.
On the positive side, social media includes social networking applications such as Facebook and Google+, microblogging services such as Twitter, blogs, video blogs (vlogs), wikis, and media-sharing sites such as YouTube and Flickr, among others. 
Social media as a collaborative and participatory tool, (24) ________ users with each other and helps shaping various communities. Playing a key role in delivering public service value to citizens, it also helps people to engage (25) ________ politics and policy-making, making processes easier to understand, through information and communication technologies (ICTs).

Today four out of five countries in the world have social media features on their national portals to promote (26) ________ networking and communication with the citizen. (27) ________ we don’t have any information about the effectiveness of such tools or whether they are used to their full potential, 20% of these countries shows that they have “resulted in new policy decisions, regulation or service”.

Social media can be an effective tool to trigger changes in government policies and services if (28) ________ properly. It can be used to prevent corruption, as it is direct method of reaching citizens. In developing countries, corruption is often linked to governmental services that lack automated processes or transparency in payments.

Adapted from https://theconversation.com/can-social-media-loud-and-inclusive-fix-world-politics-74287
Question 24: A. connect

B. connects

C. connecting

D. connected
Question 25: A. in


B. on


C. at


D. of
Question 26: A. interact

B. interaction

C. interactive

D. interacted
Question 27: A. Because

B. Due to

C. Although

D. Despite
Question 28: A. used


B. uses


C. using

D. use

Read the following passage and mark the letter A, B, C or D to indicate the correct answer to each of the following questions from 29 to 33.
Radio, a form of mass media and sound communication by radio waves, usually transmits music, news, and other types of programs from single broadcast stations to many individual listeners equipped with radio receivers. From its birth early in the 20th century, broadcast radio astonished and delighted the public by providing news and entertainment faster than ever before. From about 1920 to 1945, radio developed into the first electronic mass medium, along with newspapers, magazines, and motion pictures, an entire generation of mass culture. About 1945 the appearance of television began to transform radio’s content and role. Broadcast radio remained the most widely available electronic mass medium in the world, though its importance in modern life did not match that of television, and in the early 21st century, it faced yet more competitive pressure from digital satellite- and Internet-based audio services. 
Based on the human voice, radio is a uniquely personal medium, invoking a listener’s imagination to fill in mental images around the broadcast sounds. More readily and in a more widespread fashion than any other medium, radio can soothe listeners with comforting dialogue or background music, or it can bring them back into reality with breaking news. Since the birth of this medium, commercial broadcast companies as well as government organs have made conscious use of its unique attributes to create programs that attract and hold listeners’ attention.

Adapted from: https://www.britannica.com/topic/radio
Question 29: What would be the best title for the passage?

A. The Evolution of Mass Media

B. The Impact of Television on Radio

C. The Evolution and Impact of Radio as a Medium

D. The Decline of Radio in the 21st Century

Question 30: What did radio provide to the public that astonished and delighted them?

A. visual effects



B. news and entertainment

C. satellite communication


D. mass culture

Question 31: The word “astonished” in paragraph 1 is CLOSEST in meaning to _________.
A. sold


B. stayed

C. declined

D. impressed

Question 32: The word “it” in paragraph 2 refers to _________.
A. radio

B. dialogue

C. music

D. medium

Question 33: Which of the following is NOT true?

A. Radio faced competitive pressure from digital satellite- and Internet-based audio services.

B. Radio developed into the first electronic mass medium from 1920 to 1945.

C. The appearance of television did not impact the role and content of radio.

D. Radio can help listeners feel calm with dialogue or background music.

Read the following passage and mark the letter A, B, C or D to indicate the correct answer to each of the following questions from 34 to 40.
Yellow journalism, the use of lurid features and sensationalised news in newspaper publishing to attract readers and increase circulation. The phrase was used in the 1890s to describe the characteristics of the furious competition between two New York City newspapers, The World and The Journal.
Joseph Pulitzer had purchased The New York World in 1883 and, using colourful, sensational reporting against political corruption and social injustice, had won the largest newspaper circulation in the country. His success was challenged in 1895 when William Randolph Hearst moved into New York city and bought the rival Journal. Hearst, who had already built The San Francisco Examiner into a hugely successful mass-circulation paper, soon made it plain that he intended to do the same in New York City by outdoing his competitors in sensationalism and Sunday features. He brought in some of his staff from San Francisco and hired some away from Pulitzer’s paper, including Richard F. Outcault, a cartoonist who had drawn an immensely popular comic picture series, The Yellow Kid, for The Sunday World. After Outcault’s defection, the comic was drawn for The World by George B. Luks, and the two rival picture series excited so much attention that the competition between the two newspapers came to be described as “yellow journalism.” This all-out rivalry and its accompanying promotion developed large circulations for both papers and affected American journalism in many cities.

The era of yellow journalism may be said to have ended shortly after the turn of the 20th century, with The World’s gradual retirement from the competition in sensationalism. Some techniques of the yellow journalism period, however, became more or less permanent and widespread, such as banner headlines, coloured comics, and copious illustration. In other media, most notably television and the Internet, many of the sensationalist practices of yellow journalism became more common.

Adapted from: https://www.britannica.com/topic/yellow-journalism
Question 34: What would be the most suitable title for the passage?

A. The Rise of Joseph Pulitzer in Journalism

B. The End of Yellow Journalism

C. The History of Yellow Journalism

D. The Impact of Sensationalism on American Journalism

Question 35: The word “lurid” in paragraph 1 is CLOSEST in meaning to _________.

A. plain

B. colourful

C. lonely

D. gradual

Question 36: What is yellow journalism?

A. the use of sensational features and news to attract readers

B the use of political reporting to influence newspaper circulation

C. the purchase of newspapers in the 1890s

D. the rivalry between two San Francisco newspapers

Question 37: Which newspaper did William Randolph Hearst buy in New York City?

A. The World




B. The Journal


C. The San Francisco Examiner

D. The Yellow Kid
Question 38: What was the outcome of the competition between the World and the Journal?
A. The World retired from sensationalism.

B. Both newspapers experienced a decline in circulation.

C. Both newspapers increased circulation at the same rate.

D. The circulation of the World was larger than the Journal.
Question 39: The word “copious” in paragraph 3 is CLOSEST in meaning to _________.

A. tranquil

B. little

C. spare

D. plentiful

Question 40: What can be inferred from the passage?

A. Yellow journalism between The World and The Journal did not significantly impact American journalism at that time.

B. It is common to encounter Yellow journalism on the Internet and on television.

C. Yellow journalism involves little illustrations and bannered headlines.

D. The Yellow Kid was initially drawn by George B. Luks.
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