DE DU DOAN DAC BIET
PHAT TRIEN DE MINH HOA 2025: BE SO 19

Read the following article and mark the letter A, B, C, or D to indlicate the correct option that best fits each of
the numbered blanks from 1 to 6.

People volunteer for different reasons, but probably most of us volunteer in order to try to improve life for

others. However, (1) brings a reward. It seems that volunteers can expect (2) themselves as
welll In the past few years, studies have been showing that people who volunteer typically experience greater
(3) of self-esteem than those who don’t. Similarly, their overall health and well-being also improves.

People who volunteer regularly today will live longer in the future, and they tend to suffer from fewer diseases
—although of course there are no guarantees!

Partly, these health benefits are (4) the extra exercise, as volunteers are usually fairly active
people. Helping others burns calories! What’s more, it seems that we generally enjoy making others happy, in
turn (5) our energy and fitness levels.

So how much time should we volunteer for? (6) studies suggest that we need to volunteer for at
least 100 hours a year to enjoy the full advantages.

(Adapted from /nsight)

Question 1. A. modesty B. sympathy C. generosity D. understanding
Question 2. A. to benefit B. to benefiting C. benefiting D. benefit
Question 3. A. amounts B. numbers C. levels D. qualities
Question 4. A. regardless of B. due to C. in contrast to D. except for
Question 5. A. that boosts B. boosted C. to boost D. boosting
Question 6. A. Each B. Another C. The others D. Some

Read the following story and mark the letter A, B, C or D to indlicate the correct option that best fits each of the
numbered blanks from 7 to 12.

If they hadn’t owned a goat ...

When we think about who has had the biggest impact (7) our lives so far, many of us would
probably say parents, friends or teachers. For Beatrice Biira it is ... a goat. Beatrice, her mother and her seven
brothers and sisters lived in a small village in Uganda. They were very poor and basic (8) were a luxury.
When Beatrice was nine, a life-changing event happened to them. The family was given a goat by a (9)
called Heifer International.

Within three months of receiving the goat, Beatrice and her family had (10) enough money from
the sale of the goat’s milk to send Beatrice to school. Although she was much older than the other children in
her class, she did well, studied hard and soon won a scholarship to a school in Massachusetts, USA. From there,
she (11) to Connecticut College and then finally studied for a Master’s Degree. Beatrice has many
people to thank for their support and encouragement along the way. But most of all, she’s grateful to that first
goat.

Beatrice now works as an ambassador for Heifer. It's a very (12) and worthwhile job — she is
happy to help other children like her and to return the gift of hope that Heifer gave her when she was nine
years old.

(Adapted from /nsight)

Question 7. A. for B. with C. of D.on
Question 8. A. necessities B. facilities C. appliances D. commodities
Question 9. A. charity small group B. small charity group

C. group small charity D. small group charity
Question 10. A. kept B. put C. raised D. shared
Question 11. A. put off B. took up C. wenton D. filled in
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Question 12. A. meaning B. meaningfully C. mean D. meaningful

Mark the letter A, B, Cor D to indicate the best arrangement of utterances or sentences to make a meaningfu/
exchange or text in each of the following questions from 13 to 17.

Question 13.

a. | handle everything from cooking and cleaning to managing the children’s schedules and schoolwork.

b. Overall, being a house husband has shown me that contribution isn’t measured by income, but by
commitment and care.

¢. While some might be surprised by my daily routine, staying home to care for the household has become my
full-time responsibility.

d. My partner and | have divided our roles based on what works best for us, not outdated expectations.

e. Although the tasks can be demanding, | find satisfaction in creating a stable and comfortable environment
for my family.

A.d-e—-a-c-b B.e—c—-d-a-b C.a—d-c—-e-b D.c-a—-e-d-b
Question 14.

Dear City Council,

a. In addition, | am curious whether there are any costs or scholarships available for participants.

b. As a student who is passionate about cultural exchange, | believe this opportunity could be incredibly
enriching.

¢. Thank you in advance for providing further details regarding this initiative.

d. It would be helpful to learn about the destinations involved and the duration of each exchange.

e. | recently heard about the youth exchange programme and would like to know more about the application
process and eligibility criteria.

Best regards,

Ha Anh Nguyen

A b-d-a-e-c B.d—c—-b-a-e C.e—-b-d-a-c D.c-e-d—-a-b
Question 15.

a. Linh: Have you seen that video of teens singing quan ho on TikTok? It's going viral!

b. Linh: | think it's a smart way to get more people interested in traditional music.

c. Linh: It's great to see young people keeping the tradition alive.

d. Minh: Yeah! | was surprised how many people liked it.

e. Minh: Social media really helps spread cultural things like this.

A.c—-d-b—-e—-a B.a—d—c—e-b C.c—e-b-d-a D.a—e—-b-d-c
Question 16.

a. In many coastal regions, volunteers and scientists collaborate to ensure hatchlings reach the ocean safely.

b. As a result, some turtle populations have begun to recover, although challenges like pollution and illegal
poaching remain.

¢. These initiatives often involve monitoring nesting sites, relocating eggs to safer areas, and educating local
communities about sustainable practices.

d. Sea turtle conservation programmes play a crucial role in protecting these endangered marine creatures
from extinction.

e. The success of such programmes depends on long-term commitment and global cooperation.
A.d-e—-b-a-c B.d—a-c—e-b C.d-b-e-c-a D.d—c—-a-b-e
Question 17.

a. Bao: It sounds convenient, especially with smart transport and energy-saving buildings.
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b. An: | think it would make everyday life easier, but I'd still want some green space around.
¢. An: Have you ever thought about living in a smart city with automated systems?
A.c—-a-b B.b—a-c C.a—c-b D.b—c—a

Read the following passage about Fat America and mark the letter A, B, G, or D to indicate the correct option
that best fits each of the numbered blanks from 18 to 22.

America is getting fatter. Back in the 1970s, only 10% of teens were overweight, but today, one in three
teenagers (or more than 25 million) are overweight or obese. Let’s take a look at the reasons why.

In the suburbs, houses are bigger, gardens are bigger, and teenagers are bigger, too. It’s easy to see why —
they go everywhere in cars. Suburbs are a long way from shopping centres, schools and friends’ houses. (18)
. As a result, families spend an average of two hours a day in their cars.

A typical American family has three TVs and the average teenager, or ‘screenager’, (19) . By the
time they leave High School, most teenagers will have spent more time in front of a TV than in the classroom.
But it’s not just TV (20) . The average US home has 24 electronic gadgets, including smartphones,
computers and games consoles. It’s not surprising that only 12.2% of American teenagers actually exercise
each week.

Fast food is one of America’s great success stories and Americans have been eating hamburgers for
decades. Today, 50% of meals are eaten outside the home and more than three quarters of American
teenagers eat at a fast food meal at least once a week. (21) . Why? Probably because the salt, fat and
sugar makes it taste really good.

So what does the future hold for America? Doctors fear an epidemic of ilinesses like diabetes, heart
disease and cancer. But health centres for obese children are starting to make a difference. At the centres are
children like 12-year-old Conchita. Conchita’s tired today because she’s been exercising. ‘It’s hard work, but
I’'m feeling good,” she says. ‘How many times has she exercised this week?’ ‘Three,” she replies, ‘and I've given
up fast food, too.” “‘Wanting long lives and hoping to achieve many goals, (22) . explains a doctor at the
centre.

(Adapted from /nsight)
Question 18.
A. It is the lack of pavements that encourages people to walk or cycle rather than drive
B. They often have no pavements, making it more dangerous to walk or cycle than to drive
C. Were it not for pavements, people would choose to walk or cycle instead of driving
D. Having no pavements, people in these areas tend to walk or cycle rather than drive
Question 19.
A. that spends 22 hours weekly in front of the TV
B. devoting 22 hours every week to watching television programmes
C. whose dedication to 22 hours to watch TV each week
D. watches 22 hours of television every week
Question 20.
A. that makes kids extremely inactive
B. caused children to become highly sedentary
C. of which a significant lack of physical activity among kids
D. resulted in children being far less physically active
Question 21.
A. However much people have eaten fast food for years, they are still aware of its problems
B. The problems of fast food remain mysterious to people who have eaten it for years
C. People have known about the problems of fast food for years, but they still eat it
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D. Having known about fast food for years, people still eat it despite its problems
Question 22.

A. these kids are working hard to change their habits

B. their attempts to change their habits are starting to pay off

C. joining this centre has motivated them to adopt healthier habits

D. their habits are beginning to improve thanks to their commitment

Read the following passage about Nick Vujicic and mark the letter A, B, G or D to indicate the correct answer to
each of the questions from 23 to 30.

Before Nick Vujicic was born, his parents had no idea that he would go on to have any medical problems —
none of the medical checks had ever shown a problem. However, when he was born, it was clear that his life
would be different from that of other babies. Growing up would not be easy. His parents decided to send him
to a normal school, where he would use a wheelchair, and where there were carers available to assist him.

The experience was difficult, but Nick feels it was the best decision his parents could have made, because
it would give him a sense of independence. Unsurprisingly, when he was at school, he sometimes felt
depressed and lonely, and was sometimes bullied. But he always had the support of his loyal friends and
family, and these people made him determined to overcome many problems. He even went on to study at
university, where he was awarded a degree in Financial Planning and Real Estate.

What surprises many people is just how optimistic Nick can be, and how many different things he has
managed to do. Much of this is down to his parents. His father put him in the water for the first time when he
was 18 months, so that Nick would be self-confident enough to swim when he was older. He has one small foot
which he can use to help him move around in the water. He is able to operate a computer by using the toe on
this foot to type, something he learned to do when he was just six years old. And when he plays golf — yes, he
even plays golf — he is able to hold the golf club under his chin.

A big part of Nick’s life now is giving motivational talks. He travels around the world and has shared his
inspiring story with millions of people, speaking to audiences in packed stadiums. Nick’s message is that you
should never give up, and that people should love themselves even when they fail.

(Adapted from Empower)
Question 23. Who was responsible for assisting Nick when he was at school?
A. his father B. his parents C. carers D. other classmates
Question 24. The word “it” in paragraph 2 refers to
A. degree B. experience C. independence D. support
Question 25. The word “overcome” in paragraph 2 is OPPOSITE in meaning to )
A. avoid B. solve C. face D. affect
Question 26. The word “optimistic” in paragraph 3 is CLOSEST in meaning to :
A. careful B. successful C. positive D. friendly
Question 27. Which of the following best paraphrases the underlined sentence in paragraph 4?
A big part of Nick’s life now is giving motivational talks.
A. Nick now frequently attends motivational talks as part of his routine.

B. Nick now spends much of his time delivering inspirational speeches.

C. Nick's life now only focuses on giving speeches to others to inspire them.

D. Nick now spends most of his life encouraging others through his talks.

Question 28. Which of the following is NOT true according to the passage?

A. Nick’s father made an effort to familiarise him with swimming at a very young age.

B. As he often fell into depression and isolation, Nick was occasionally bullied at school.
C. Despite his disability, Nick still completed his studies at university and earned a degree.
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D. Nick has demonstrated his amazing ability to adapt to his physical limitations.

Question 29. In which paragraph does the writer explore how amazing Nick is given his disability?
A. Paragraph 1 B. Paragraph 2 C. Paragraph 3 D. Paragraph 4
Question 30. In which paragraph does the writer leave the reader with a key takeaway?

A. Paragraph 1 B. Paragraph 2 C. Paragraph 3 D. Paragraph 4

Read the following passage about stealth marketing and mark the letter A, B, C, or D to indicate the correct
answer to each of the questions from 31 to 40.

Imagine this: on your way home, a ‘tourist’ in the street asks you to take a photo with their camera. [I] You
do and, afterwards, they tell you how they bought the camera recently and how it’s on special offer. [ll]
Welcome to the world of stealth marketing. [ll]] You may say you haven’t met a stealth marketer yet, but that’s
the point. [IV] The chances are that you have.

Stealth or ‘word of mouth’ marketing isn’t like normal advertising. We can recognise adverts on billboards
or in glossy magazines, but it’s difficult to spot stealth marketing — it just tricks us. More than $500 billion a year
is spent on advertising worldwide, but compared with conventional advertising campaigns, stealth marketing
is cheap and effective. So how does it work? Well, let’s look at company X. Company X wants to launch a new
product for teens. They need their product to look ‘cool” and interesting, so they decide to pay young people to
talk about it. Seventeen-year-old Tanya Fulham is one of them.

Tanya Fulham is beautiful, sporty and clever. She’s interested in fashion, loves shopping, and listens to the
latest pop music. She has more than 150 friends on her social media page and she often influences their
choices and opinions. She’s the latest recruit of an undercover marketing agency. People like Tanya promote
brands in blogs and on social media websites. ‘It’s great getting free samples of cool, new products that my
friends haven’t heard about,” adds Tanya. ‘It makes me feel important because | have insider knowledge.” But
do her friends know that she is paid to promote them? ‘No, they don’t,” she admits. ‘But | don’t think it’s
dishonest. If | find something | like, | talk about it. It doesn’t make any difference whether I’'m paid or not.’

Perhaps Tanya is right. Lots of people tell others about the new book they’re reading, a new place they’ve
discovered or a cool gadget they’ve just bought. We're also a 24/7 generation and see more than 3,000 ads a
day, so what difference does it make? However, other people are worried. ‘You think a person is being helpful,’
says retail psychologist David Green, ‘but that’s very different from someone telling us something because
they are getting paid for it. We don’t know who to trust or who to listen to anymore.” We have already met the
stealth marketers and they are just like us.

(Adapted from /nsight)

Question 31. Where in paragraph 1 does the following sentence best fit?

“New friend or fraud?”
A. 1] B. [lI] C.[im D. [IV]
Question 32. According to paragraph 2, which of the following is NOT mentioned as a feature of stealth
marketing?
A. Paying young people to promote products
B. Making a product seem appealing to teenagers
C. Advertising openly through magazines and billboards
D. Being cheaper than traditional marketing campaigns
Question 33. The word “spot” in paragraph 2 is OPPOSITE in meaning to
A. notice B. reject C. hide D. overlook
Question 34. Which of the following best paraphrases the underlined sentence in paragraph 2?
More than $500 billion a year is spent on advertising worldwide, but compared with conventional advertising
campaigns, stealth marketing is cheap and effective.
A. Because stealth marketing is inexpensive and successful, the annual global spending on advertising
surpasses $500 billion, unlike conventional advertising campaigns.
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B. Were traditional campaigns more affordable and effective than stealth marketing, companies wouldn’t
be spending over $500 billion a year on advertising worldwide.

C. Although over $500 billion is spent globally on advertising each year, stealth marketing is a cheaper and
more effective alternative to traditional campaigns.

D. Seldom is over S500 billion spent on advertising annually in a traditional way without favouring low-cost and
impactful methods like stealth marketing.

Question 35. The word “it” in paragraph 2 refers to .

A. Company X B. stealth marketing C. product D. advertising

Question 36. Which of the following best summarises paragraph 37

A. Tanya enjoys fashion and music, shares product reviews, but refuses to tell her friends when she’s
promoting something for money unless she is required to do.

B. A marketing agency trained Tanya to advertise products she enjoys doing, and she often posts brand
promotions on social media to gain attention from her friends.

C. Tanya promotes products online and influences her friends, but she doesn’t find it makes any difference to
her daily life.

D. Tanyais a popular teen who promotes brands online but doesn’t tell her friends she’s paid, which she has no
issue with.

Question 37. The phrase “insider knowledge” in paragraph 3 can be best replaced by

A. thorough understanding B. secret information C. special demand D. strong presence
Question 38. Which of the following is TRUE according to the passage?

A. Tanya’s friends are unaware of her getting paid to promote products, which is deemed dishonest.

B. Companies nowadays primarily select young social media influencers to endorse their products.

C. Tanya is prohibited from disclosing information about the products she promotes to her friends.

D. Tanya finds it normal and acceptable not to reveal that she is paid to promote products to her friends.
Question 39. Which of the following can be inferred from the passage?

A. Stealth marketing is like an epidemic as it is deceptive, appealing, and hard to detect.

B. Stealth marketers can be ordinary people, which makes stealth marketing so effective.

C. We are constantly bombarded with ads, so we fail to realise the power of marketing.

D. Living in a modern society means we’ve lost our ability to distinguish real and fake ads.

Question 40. Which of the following best summarises the passage?

A. Stealth marketing uses ordinary people like Tanya to promote products online without clearly revealing
they're paid, making it hard to tell advertising from friendly advice.

B. Young influencers like Tanya promote trendy products openly on social media, helping companies advertise
more effectively than traditional campaigns like magazines or billboards.

C. Stealth marketing often involves influencers like Tanya sharing product recommendations with friends,
making it an honest and affordable approach to advertising.

D. Tanya shares products she likes with friends online, and stealth marketing relies on teens’ opinions to
spread excitement about new items.

BANG TU VUNG
STT | Twvung T loai | Phién am Nghia
1 probably adv /'prob.a.bli/ colé
generosity n /.d3zen.a'rps.a.ti/ su hao phdéng
3 self-esteem n / self.r'stizm/ long tu trong
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4 similarly adv /'stm.1la.li/ tuwong tw

5 well-being n / wel'biz.in/ hanh phdc, strc khoé, phuc lgi
6 regularly adv /'reg.ja.la.li/ thuong xuyén

7 guarantee v / geer.an'tiz/ dam bao

8 extra adj /'ek.stra/ thém, phu

9 fairly adv /'fea.li/ kha, twong d6i

10 generally adv /'dzen.ar.al.i/ nhin chung

11 fitness n /'fit.nas/ thé luc

12 luxury n /'Ink Jar.i/ su xa xi

13 necessity n /na'ses.a.ti/ sy can thiét

14 encouragement n /in'kar.1d3.mant/ sy dong vién

15 grateful adj /'grert.fal/ biét on

16 meaningfully adv /'miz.nin.fal.i/ cd y nghia

17 expectation n / ek.spek'ter.fJan/ sw mong dai

18 outdated adj / avt'der.tid/ 16i thoi

19 satisfaction n / seet.1s'faek.fan/ su hai long

20 measure Vv /'me3z.ar/ do lvong

21 commitment n /ka'm1t.mant/ sy cam két

22 recently adv /'riz.sant.li/ gan day

23 application n / ep.Ir'ker.fan/ don xin, &ng dung
24 eligibility n / el.1.dza'b1l.a.ti/ sy du diéu kién
25 criteria n /krar'tia.ri.a/ tiéu chi

26 incredibly adv /in'kred.a.bli/ vO cung, cuc ky
27 involve Vv /in'volv/ lién quan, bao gdm
28 initiative n /1'n1f.a.t1v/ sang kién

29 duration n /djva'rer.fan/ khoang thai gian
30 conservation n / kon.sa'ver.Jan/ sy bao ton

31 endangered adj /in'dein.dzad/ bi de doa tuyét ching
32 extinction n /1k'stink.fan/ su tuyét ching

33 collaborate Vv /ka'leb.a.rext/ hop tac

34 relocate v / riz.lav'kert/ di doi

35 illegal adj /T'liz.gal/ bat hop phap

36 automated adj /'2:.te.mer.t1id/ ty dong hoa

37 convenient adj /kan'vii.ni.ant/ tién loi

38 average adj /'@v.ar.1dz/ trung binh

39 extremely adv J1k'strizm.li/ cuc ky

40 epidemic n / ep.r'dem.ik/ dich bénh

41 pavement n /'perv.mant/ via he

42 inactive adj /in'a&k.tv/ khéng hoat dong
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43 medical adj /'med.1.kal/ y té

44 available adj /a'ver.la.bal/ san co

45 independence n /,In.d1'pen.dans/ sw doc lap

46 overcome v / av.va'kam/ vuot qua

47 optimistic adj / pp.tr'mis.tik/ lac quan

48 motivational adj / mau.t1'ver.fan.al/ truyén cdm hing

49 inspirational adj /.In.sp1'rer.fon.al/ truyén cdm hing

50 isolation n / ar.sal'er.fan/ suwco lap

51 afterwards adv /'a:f.ta.wadz/ sau do

52 advert n /'ed.v3:it/ quang cao

53 retail n /'riz.terl/ ban &

54 reject v /r1'dzekt/ tUr chbi

55 overlook v / av.va'lok/ bd sot, bd qua

56 conventional adj /kan'ven.fan.al/ thong thuong
BANG CAU TRUC

STT | Ciutric Nghta

1 try to do something cb géng lam gi d6

2 expect to do something mong dgi lam gi do

3 suffer from something chiu dung, mac phai céi gl d6

4 impact on tac déng lén

5 play a role in something déng vai tro trong viéc gi dé

6 give up tlr bo

7 be different from something khac biét véi cai gi do

8 make somebody do something bat ai d6 lam gi d6

9 manage to do something c6 thé lam duoc gl d6 (khé khan)

10 be able to do something c6 thé lam gi do

11 focus on tap trung vao
DAP AN CHI TIET

Question 1:

DICH BA!:

People volunteer for different reasons, but probably
most of us volunteer in order to try to improve life
for others. However, generosity brings a reward. It
seems that volunteers can expect to benefit
themselves as welll In the past few years, studies
have been showing that people who volunteer

Moi ngudi tinh nguyén vi nhiéu ly do khac nhau,
nhung cé 18 hau hét ching ta tinh nguyén dé c6 gang
cai thién cudc sdbng cho ngudi khac. Tuy nhién, su
hao phéng mang lai phan thudng. C6 vé nhu nhitng
ngudi tinh nguyén cling cé thé mong doi loi ich cho
ban than! Trong vai nam qua, cac nghién ctru da chi
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typically experience greater levels of self-esteem
than those who don’t. Similarly, their overall health
and well-being also improves. People who volunteer
regularly today will live longer in the future, and they
tend to suffer from fewer diseases — although of
course there are no guarantees!

ra rang nhitng ngudi lam tinh nguyén thudng cé long
tuw trong cao hon nhitng nguoi khong lam. Tuong tuw
nhu vdy, stc khde va hanh phuc tdng thé cda ho
cling duoc cdi thién. Nhitng ngudi tinh nguyén
thudng xuyén ngay nay s& sdng |au hon trong tuong
lai va ho cé xu huwéng méc it bénh hon - mac du tt
nhién la khong c6 gi dam bao!

Partly, these health benefits are due to the extra
exercise, as volunteers are usually fairly active
people. Helping others burns calories! What’s more,
it seems that we generally enjoy making others

happy, in turn boosting our energy and fitness levels.

M6t phan, nhitng loi ich sttc khde nay 1a do tap thé
duc nhiéu hon, vi nhitng ngudi tinh nguyén thudng
la nhirng nguoi khd nang déng. Giup d& ngudi khac
dét chdy calo! Hon nita, cé vé nhu ching ta thuong
thich lam cho ngudi khac hanh phdc, tr dé tang
cudng ndng lvong va mic do thé luc cla ching ta.

So how much time should we volunteer for? Some
studies suggest that we need to volunteer for at
least 100 hours a year to enjoy the full advantages.

Vay ching ta nén tinh nguyén trong bao 1au? Mot s
nghién cru cho thay ching ta can tinh nguyén it nhat
100 gi® mot ndm dé tan hudng day dd nhitng loi ich.

Question 1:

Kién thirc vé tir vung:

A. modesty /'mpod.a.sti/ (n): su khiém tén
B. sympathy /'stm.pa.6i/ (n): su thdng cam

C. generosity / dzen.a'rps.a.ti/ (n): sw hao phdng, long tbt

D. understanding / an.da'staen.din/ (n): su hiéu biét

Tam dich: However, generosity brings a reward. (Tuy nhién, su hao phdng mang lai phan thudng.)

- ChondapanC

Question 2:
Kién thirc vé dong tir nguyén mau cé 'to":
- expect + to V: mong doi gi do

Tam dich: It seems that volunteers can expect to benefit themselves as well! (C6 vé nhu nhitng nguoi tinh

nguyén cling c6 thé mong doi lgi ich cho ban than!)
- Chon ddp an A

Question 3:

Kién thirc vé cum tir chi luong:

A. amount of + danh tir khdng dém duoc: luong
B. the number of + danh tir s6 nhiéu: sb luong
C. level of + danh tir khdng dém duaoc: mic do
D. quality of + N: chat luvong

Ta c6 'self-esteem' 1a danh tir khédng dém duoc va dua vao ngit canh ta dung 'level of'.

Tam dich: In the past few years, studies have been showing that people who volunteer typically experience
greater levels of self-esteem than those who don’t. (Trong vai ndm qua, cac nghién cttu d3 chi ra rang nhitng
nguwai lam tinh nguyén thwong cé long tu trong cao hon nhitng nguoi khong lam.)

- ChondapanC

Question 4:
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Kién thirc vé tir nbi:

A. regardless of: bat chap

B. due to: do, vi

in contrast to: trai nguoc vdi
D. except for: ngoai trir

Tam dich: Partly, these health benefits are due to the extra exercise, as volunteers are usually fairly active
people. (M6t phan, nhitng Igi ich strc khde nay 1a do tap thé duc nhiéu hon, vi nhitng ngudi tinh nguyén thuong
la nhirng ngudi kha nang déng.)

- Chon dap an B

Question 5:

RGt gon ménh dé quan hé:

Ta rut gon 'which in turn boosts' bang cach rut gon dai tir quan hé va chuyén déng tir sang dang V-ing
'boosting'.

Tam dich: What’s more, it seems that we generally enjoy making others happy, in turn boosting our energy and
fitness levels. (Hon nita, cd vé nhu ching ta thuong thich lam cho ngudi khac hanh phdc, tir d6 tang cuong

nang luong va muirc do thé luc cla chung ta.)
- ChondapanD

Question 6:

Kién thirc vé tir chi luong:

A. each + N sb it: mdi

B. another + N s it: mot cai/ngudi khac
C. the others: nhirng...con lai

D. some + N s nhiéu/khdng dém duoc: mot vai, mot sb

Ta c6 'studies' 1a danh t&r dém duwoc sb nhiéu nén ta dung 'some’.

Tam dich: Some studies suggest that we need to volunteer for at least 100 hours a year to enjoy the full
advantages. (Mdt s& nghién cru cho thdy ching ta can tinh nguyén it nhat 100 gi mdt ndm dé tan hudng day

du nhitng lgi ich.)
- Chon dap an D

Question 7:

DICH BA!I:

If they hadn’t owned a goat ...

Néu ho khéng c6 mét con dé...

When we think about who has had the biggest
impact on our lives so far, many of us would
probably say parents, friends or teachers. For
Beatrice Biira it is ... a goat. Beatrice, her mother and
her seven brothers and sisters lived in a small village
in Uganda. They were very poor and basic
necessities were a luxury. When Beatrice was nine, a
life-changing event happened to them. The family
was given a goat by a small charity group called
Heifer International.

Khi nght vé nhitng ngudi cé tac dong I6n nhat dén
cudc sdng cta chiung ta cho dén nay, nhiéu ngudi
trong ching ta cé |18 sé ndi la cha me, ban bé hoac
gido vién. Déi vai Beatrice Biira thi d6 la... mot con
dé. Beatrice, me cd va bay anh chi em cla c6 sdng
trong mot ngdi lang nhd & Uganda. Ho rat nghéo va
nhi*ng nhu yéu pham co ban 1a xa xi. Khi Beatrice |én
chin, moét su kién thay déi cudc doi da xay ra vdi ho.
Gia dinh c6 da dugc mot nhdm tir thién nho cé tén la
Heifer International tang mot con dé.

Within three months of receiving the goat, Beatrice
and her family had raised enough money from the

Trong vong ba thang sau khi nhan duogc con dé,
Beatrice va gia dinh ¢ d3 c6 dd tién tir viéc ban sita
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sale of the goat’s milk to send Beatrice to school.
Although she was much older than the other
children in her class, she did well, studied hard and
soon won a scholarship to a school in
Massachusetts, USA. From there, she went on to
Connecticut College and then finally studied for a
Master’s Degree. Beatrice has many people to thank
for their support and encouragement along the way.
But most of all, she’s grateful to that first goat.

dé dé cho Beatrice di hoc. Mac du cd 16n tudi hon
nhiéu so v&i nhitng dra tré khac trong |8p, nhung ¢
d3 hoc rat gidi, hoc hanh chdm chi va sém gianh
duwoc hoc bdng vao mét trudng hoc &
Massachusetts, Hoa Ky. Tir d6, c6 tiép tuc hoc tai Cao
dang Connecticut va cudi cung 1a hoc 1én Thac sT.
Beatrice cé rat nhiéu ngudi dé cam on vi sy Gng hd
va dong vién cta ho trén sudt chang dudng. Nhung
trén hét, co biét on con dé dau tién dé.

Beatrice now works as an ambassador for Heifer. It’s
a very meaningful and worthwhile job — she is happy
to help other children like her and to return the gift
of hope that Heifer gave her when she was nine
years old.

Beatrice hién dang lam dai s&t cho Heifer. Bay la mot
cOng viéc rat cd y nghta va ddng gid — co bé rat vui khi
duoc giup d& nhitng dra tré khac gibng minh va dap
lai mén qua hy vong ma Heifer da trao tang c6 bé khi
c6 bé mai chin tudi.

Question 7:
Kién tharc vé gidi tur:
- impact on something: tadc dong dén diéu gi

Tam dich: When we think about who has had the biggest impact on our lives so far, many of us would probably
say parents, friends or teachers. (Khi nght vé nhitng ngudi cé tac ddong I6n nhat dén cudc séng clia ching ta cho
dén nay, nhiéu ngudi trong ching ta cé 1& s& ndi la cha me, ban bé hodc gido vién.)

- Chon dap an D

Question 8:
Kién thic vé tir vung:

A. necessity /na'sesati/ (n): su can thiét, nhu yéu pham

B. facility /fa's1lati/ (n): co s& vat chat
C. appliance /a'platans/ (n): thiét bi, dung cu
D. commodity /ka'mpdati/ (n): hang hda, san pham

Tam dich: They were very poor and basic necessities were a luxury. (Ho rat nghéo va nhitng nhu yéu pham co

ban la xa xi.)
- Chon dapan A

Question 9:

Trat ty tir:

- small (adj): nhd

- charity group (np): nhom twr thién

Ta dung tinh ttr 'small' trudc cum danh tir thong dung 'charity group' dé bd nghia.

Tam dich: The family was given a goat by a small charity group called Heifer International. (Gia dinh c6 da duoc
mot nhom tir thién nhéd co tén la Heifer International tang mot con dé.)

- ChondapanB

Question 10:
Kién thirc vé cum tir théng dung:
- raise money: gay quy, quyén gop tién
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Tam dich: Within three months of receiving the goat, Beatrice and her family had raised enough money from
the sale of the goat’s milk to send Beatrice to school. (Trong vong ba thang sau khi nhan duoc con dé, Beatrice
va gia dinh c6 d3 quyén gdp dud tién tir viéc ban stta dé dé cho Beatrice di hoc.)

- Chondapan C

Question 11:

Kién thirc vé cum dong tir théng dung:

A. put off: tri hoan

B. take up: bdt ddu (m6t s& thich, hoat ddng)
C. go on: tiép tuc

D. fill in: dién vao (mau don, bang biéu)

Tam dich: From there, she went on to Connecticut College and then finally studied for a Master’s Degree. (TU
d6, cb tiép tuc hoc tai Cao dang Connecticut va cudi clng 1a hoc 1én Thac si.)

- ChonddpanC

Question 12:
Kién thirc vé tir loai:
A. meaning /'mi:.nin/ (n): y nghta

B. meaningfully /'mi:.nin.fal.i/ (adv): m&t cach cd y nghia

C. mean /mi:n/ (v): cd nghia la
D. meaningful /'miz.nin.fal/ (adj): cé y nghia

Trudc lién tr 'and' ta cdn mot tinh tir song hanh vdi tinh tir 'worthwhile' dé bd nghta cho danh tir 'job'. Vi vay,

'meaningful' la tinh t&r phu hop.

Tam dich: It’s a very meaningful and worthwhile job —she is happy to help other children like her and to return
the gift of hope that Heifer gave her when she was nine years old. (Day |a m6t cong viéc rat cé y nghta va déng
gia — c6 bé rat vui khi duoc gilp d& nhitng dira tré khac gibng minh va dap lai mén qua hy vong ma Heifer d3

trao tdng co bé khi cd bé mai chin tudi.)
- Chon ddp an D

Question 13:

DICH BAI:

While some might be surprised by my daily routine,
staying home to care for the household has become
my full-time responsibility. | handle everything from
cooking and cleaning to managing the children’s
schedules and schoolwork. Although the tasks can
be demanding, | find satisfaction in creating a stable
and comfortable environment for my family. My
partner and | have divided our roles based on what
works best for us, not outdated expectations.
Overall, being a house husband has shown me that
contribution isn't measured by income, but by
commitment and care.

Trong khi mdt sé ngudi cé thé ngac nhién vé thdi
guen hang ngay cla toi, viéc @ nha cham séc gia dinh
da tré thanh trach nhiém toan thdi gian cla toi. Toi
xCr ly moi th&, tir ndu an va don dep dén quan ly lich
trinh va bai tdp vé nha cla tré em. Mac du cdc nhiém
vu c6 thé doi hdi nhiéu cdng strc, t6i thay hai long khi
tao ra mot méi trudng dn dinh va thodi mai cho gia
dinh minh. Vo t6i va tdi da phan chia vai tro ctia minh
dua trén nhitng gi pht hop nhat véi ching téi, chi
khéng phai nhitng ky vong 16i thai. Nhin chung, viéc
trd thanh mét ngudi chdéng noi trg da cho t6i thay
rang su dong gép khdng duoc do bang thu nhap, ma
bang su cam két va cham sdc.

- ChondapanD
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Question 14:

DICH BAI:

Dear City Council,

| recently heard about the youth exchange
programme and would like to know more about the
application process and eligibility criteria. As a
student who is passionate about cultural exchange, |
believe this opportunity could be incredibly
enriching. It would be helpful to learn about the
destinations involved and the duration of each
exchange. In addition, | am curious whether there
are any costs or scholarships available for
participants. Thank you in advance for providing
further details regarding this initiative.

Kinh glti H6i déng thanh phd,

To6i vira nghe vé chuong trinh trao dbi thanh thiéu
nién va mudn biét thém vé quy trinh ndp don va tiéu
chi du diéu kién. Ld mot sinh vién dam mé trao doi
van hoa, t6i tin rang co hdi nay cé thé vé cling bd ich.
S& that hitu ich khi dugc tim hiéu vé cac diém dén
lién quan va thoi gian dién ra mdi chuong trinh trao
ddi. Ngoai ra, t6i td mo liéu co bat ky chi phi hodc hoc
bdng nao danh cho nhi*tng ngudi tham gia khong.
Cam on trudc vi d3 cung cap thém théng tin chi tit
vé sang kién nay.

Best regards,
Ha Anh Nguyen

Tran trong,
Ha Anh Nguyén

- ChonddpanC

Question 15:

DICH BAI:

Linh: Have you seen that video of teens singing quan
ho on TikTok? It’s going viral!

Linh: Cau da xem video cac ban tré hat quan ho trén
TikTok chua? N6 dang lan truyén nhanh chéng!

Minh: Yeah! | was surprised how many people liked
it.

Minh: Cé! T& ngac nhién khi thay cé nhiéu ngudi
thich né.

Linh: It's great to see young people keeping the
tradition alive.

Linh: That tuyét khi thdy nhitng ngudi tré tudi van
gitt duac truyén théng nay.

Minh: Social media really helps spread cultural
things like this.

Minh: Mang x3 hoi thuc su gilp truyén ba nhitng
diéu van héa nhu thé nay.

Linh: | think it's a smart way to get more people
interested in traditional music.

Linh: T& nght d6 1a mot cach thédng minh dé thu hat
nhiéu ngudi quan tdm dén am nhac truyén théng
hon.

- ChondapanB

Question 16:

DICH BA!I:

Sea turtle conservation programmes play a crucial
role in protecting these endangered marine
creatures from extinction. These initiatives often
involve monitoring nesting sites, relocating eggs to
safer areas, and educating local communities about
sustainable practices. In many coastal regions,
volunteers and scientists collaborate to ensure
hatchlings reach the ocean safely. As a result, some
turtle populations have begun to recover, although
challenges like pollution and illegal poaching remain.

Céc chuong trinh bao tdn rua bién déng vai trd quan
trong trong viéc bdo vé nhitng sinh vat bién dang bi
de doa nay khoi nguy co tuyét ching. Nhitng sang
kién nay thudng bao gdm viéc gidm sat cac dia diém
lam td, di d&i trirng dén céc khu vuc an toan hon va
gido duc cong dong dia phuong vé céc hoat dong
bén vitng. O nhidu viung ven bién, cac tinh nguyén
vién va nha khoa hoc hop tdc dé ddm bao rua con
duwoc an toan khi ra bién. Két qua 13, mot s6 quan thé
rua d3 bat dau phuc hoi, mic du vin con nhitng
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The success of such programmes depends on long-
term commitment and global cooperation.

thach thirc nhu & nhiém va nan sén trdm bat hop
phap. Su thanh cdng cla cac chuong trinh nhu vay
phu thudc vao cam két |au dai va hop tac toan cau.

- ChondapanD

Question 17:

DICH BAI:

An: Have you ever thought about living in a smart
city with automated systems?

An: Cau d3 bao gi® nght dén viéc sbng trong mot
thanh phé théng minh véi cac hé thdng tu dong
chua?

Bao: It sounds convenient, especially with smart
transport and energy-saving buildings.

Bao: Nghe cé vé tién loi, dac biét la véi giao thong
thédng minh va cac tdoa nha tiét kiém ndng luong.

An: | think it would make everyday life easier, but I'd
still want some green space around.

An: Minh nght diéu dé s& gitp cudc sbng hang ngay
dé& dang hon, nhung minh van mubn cé mét sb
khéng gian xanh xung quanh.

- Chon dapan A

Question 18:

DICH BA!I:

America is getting fatter. Back in the 1970s, only 10%
of teens were overweight, but today, one in three
teenagers (or more than 25 million) are overweight
or obese. Let’s take a look at the reasons why.

Nudc My dang béo phi. Quay trd lai nhitng nam
1970, chi cé 10% thanh thiéu nién thira can, nhung
ngay nay, ct ba thanh thiéu nién (hay hon 25 triéu
ngudi) thi cd mét nguoi thira can hodc béo phi. Hay
cung xem ly do tai sao.

In the suburbs, houses are bigger, gardens are
bigger, and teenagers are bigger, too. It’s easy to see
why —they go everywhere in cars. Suburbs are a long
way from shopping centres, schools and friends’
houses. They often have no pavements, making it
more dangerous to walk or cycle than to drive. As a
result, families spend an average of two hours a day
in their cars.

O ving ngoai 6, nha clra to hon, vuron tugc rong hon
va thanh thiéu nién ciing cao |&n hon. That dé hiéu
tai sao — ho di khap noi bang 6 td. Vung ngoai 6 cach
Xa cac trung tdm mua sam, trudng hoc va nha ban
bé. Ho thudng khéng cé via heé, khién viéc di bd hodc
dap xe trd nén nguy hiém hon 13 1&i xe. Do d6, cac gia
dinh danh trung binh hai gid mdi ngay trong 6 to.

A typical American family has three TVs and the
average teenager, or ‘screenager’, watches 22 hours
of television every week. By the time they leave High
School, most teenagers will have spent more time in
front of a TV than in the classroom. But it’s not just
TV that makes kids extremely inactive. The average
US home has 24 electronic gadgets, including
smartphones, computers and games consoles. It’s
not surprising that only 12.2% of American
teenagers actually exercise each week.

M6t gia dinh dién hinh ctia ngudi M cé ba chiéc TV
va trung binh mo6t thiéu nién, hay con goi Ia
'screenager’, xem 22 gi TV mdi tuan. Dén khi roi
trudng trung hoc, hau hét thanh thiéu nién s& danh
nhiéu thoi gian trudc TV hon 1a & 1&p hoc. Nhung
khong chi cd TV khién tré em tré nén cuc ky ludi van
déng. Trung binh mdt ngdi nha & Hoa Ky cd 24 thiét
bi dién t&, bao gdm dién thoai thdng minh, may tinh
va may choi game. Khdng cd gi ngac nhién khi chi co
12,2% thanh thiéu nién My thuc su tap thé duc moi
tuan.

Fast food is one of America’s great success stories
and Americans have been eating hamburgers for

Thirc an nhanh la moét trong nhitng cau chuyén
thanh cong 1én cla nuwdc My va ngudi My da an
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decades. Today, 50% of meals are eaten outside the
home and more than three quarters of American
teenagers eat at a fast food meal at least once a
week. People have known about the problems of
fast food for years, but they still eat it. Why?
Probably because the salt, fat and sugar makes it
taste really good.

hamburger trong nhiéu thap ky. Ngay nay, 50% bita
3n duoc 3n bén ngoai nha va hon ba phan tu thanh
thiéu nién My &n dd &n nhanh it nhat mot 1an mot
tuan. Moi ngudi d3 biét vé cic van dé cuda thirc an
nhanh trong nhiéu ndm, nhung ho van &n. Tai sao?
Cé6 18 vi mudi, chat béo va dudng lam cho nd cé vi
thuc su ngon.

So what does the future hold for America? Doctors
fear an epidemic of illnesses like diabetes, heart
disease and cancer. But health centres for obese
children are starting to make a difference. At the
centres are children like 12-year-old Conchita.
Conchita’s tired today because she’s been
exercising. ‘It’s hard work, but I'm feeling good,” she
says. ‘How many times has she exercised this week?’
‘Three,” she replies, ‘and I've given up fast food, too.’
‘Wanting long lives and hoping to achieve many
goals, these kids are working hard to change their
habits. explains a doctor at the centre.

Vay tuwong lai ctia nudc My sé ra sao? Cac bac st lo sg
vé mot dai dich cac bénh nhu tiéu dudng, bénh tim
va ung thu. Nhung cac trung tdm y té danh cho tré
em béo phi dang bt ddu tao ra su khac biét. Tai cac
trung tam nay cé nhitng dra tré nhu Conchita 12
tudi. Conchita hdm nay mét mai vi cd bé d3 tap thé
duc. ‘Viéc tap luyén rat vat va, nhung chau cdm thay
khoe', c6 bé ndi. ‘Chau da tap thé duc bao nhiéu lan
trong tuan nay?’ ‘Ba lan,” cd bé tra |18, ‘va chau ciing
d3 t&r bd d6 &n nhanh.” ‘Mudn séng 1au va hy vong
dat dwoc nhiéu muc tiéu, nhitng dira tré nay dang nd
luc thay ddi théi quen clia minh.” mot bac sitai trung
tam giai thich.

Question 18:

Ta can mot cau hoan chinh lién két mach lac vdi cac cau con lait rong doan dang dé cap vé viéc thanh thiéu nién

& ngoai 6 di khip noi bang 6 té.

A. Chinh viéc thiéu via hé khuyén khich moi ngudi di b6 hodc dap xe thay vi l3i xe

— Sai vi phi logic.

B. Ho thuding khdng cé via hé, khién viéc di bd hodc dap xe trd nén nguy hiém hon lai xe

- Dlng, phu hop ngt canh va lién k&t mach lac véi cac cau con lai clia doan.

C. Néu khong cé via hé, moi ngudi sé chon di b hodc dap xe thay vi lai xe

- Sai, khéng phu hop ngit cdnh doan dé cap chd yéu ldi xe.

D. Khong cd via he, moi ngudi & nhitng khu vuc nay co xu hudng di bd hoac dap xe thay vi lai xe

- Sai vi khéng phu hop vdi vé trudc.

Tam dijch: It’s easy to see why — they go everywhere in cars. Suburbs are a long way from shopping centres,
schools and friends’ houses. They often have no pavements, making it more dangerous to walk or cycle than to
drive. As a result, families spend an average of two hours a day in their cars. (That dé hiéu tai sao — ho di khip
noi bang & td. Vung ngoai 6 cach xa cac trung tdm mua sam, trudng hoc va nha ban bé. Ho thudng khéng cé via
heé, khién viéc di bd hodc dap xe trd nén nguy hiém hon 13 14i xe. Do d6, cac gia dinh danh trung binh hai gi® mdi
ngay trong 6 t6.)

- Chon dap an B

Question 19:

Ta c6 chl ngilt ‘teenager’, phia sau can mdt ddng tir chia thi phu hop.
Loai A, C vi la ménh dé quan hé.

Loai B vi la cum phan tlr hién tai.

D la ddp an dung vaéi dong twr chia thi hién tai don ‘watches’.
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Tam dich: A typical American family has three TVs and the average teenager, or ‘screenager’, watches 22 hours
of television every week. (M6t gia dinh dién hinh cla ngudi M§ cé ba chiéc TV va trung binh mot thiéu nién, hay
con goi la 'screenager’, xem 22 gid TV mdi tuan.)

- Chon dap an D

Question 20:

Ta can m6t ménh dé quan hé hodc rit gon ménh dé quan hé dé bd nghta cho ‘TV'.

Loai B, D vi la phan tr qua khi* mang nghta bi ddng ‘caused’ (bi gay ra) va ‘resulted in’ (dugc dan tdi) khéng phu
hop.

Loai C vi ménh dé quan hé chua cé ddng tur.

Tam dich: But it’s not just TV that makes kids extremely inactive. (Nhung khong chi cé TV khién tré em trd nén
cuc ky lvgi van dong.)

- Chon dap an A

Question 21:

Ta can mot cau hoan chinh phu hop lién két cac cau con lai trong doan.

A. DU moi ngudi d3 &n dd dn nhanh trong nhiéu ndm, ho van nhan th&c dugc nhitng van dé clda né

- Sai, khdng phu hop vé ngilt nghia.

B. Nhitng van dé cla dd 3n nhanh van |a diéu bi 4n d6i vdi nhitng ngudi da 3n nd trong nhidu ndm

- Khéng phiu hap lién két vdi cdu sau d6 ndi vé nguyén nhan.

C. Moi ngudi d3 biét vé nhitng van dé clia dd 3n nhanh trong nhiéu ndm, nhung ho van &n né

- Pung, phu hop lién két mach lac véi cac cau con lai.

D. Biét vé thirc 3n nhanh nhiéu ndm nhung moi ngudi van 3n né bat chap van dé cla né.

- Sai y nghta. Phai 1a du moi ngudi biét duoc van dé cda thirc 3n nhanh nhung van &n.

Tam dich: Today, 50% of meals are eaten outside the home and more than three quarters of American
teenagers eat at a fast food meal at least once a week. People have known about the problems of fast food for
years, but they still eat it. Why? Probably because the salt, fat and sugar makes it taste really good. (Ngay nay,
50% bita &n duwoc 3n bén ngoai nha va hon ba phan tu thanh thiéu nién M§ 3n d6 &n nhanh it nhat mét 1an mot
tuan. Moi ngudi d3 biét vé cac van dé cla thirc an nhanh trong nhiéu ndm, nhung ho van &n. Tai sao? Co 18 vi
mubdi, chat béo va dudng lam cho né cé vi thuc sy ngon.)

- ChondéapanC

Question 22:

Ta cé phan tir hién tai ‘Wanting...”. Phia sau can mdt ménh dé vdi chd ngl chung phu hop.

Loai B - their attempts (nhi*ng nd luc cta ho) - khdng phu hop 1a chl ngit clia ‘wanting’.

Loai C - joining this centre (tham gia trung tam nay) - khéng phu hgp la chd nglt cla ‘wanting’.

Loai D - ‘their habits’ (thoi quen cla ho) - khéng phu hgp la cht nglt cla ‘wanting’.

Ala ddp an ding vdi chl ngit ‘these kids’ (nhi*ng dra tré nay) phu hop 1a ngudi ‘wanting long lives’ (muén sbng
lau).

Tam dich: ‘Wanting long lives and hoping to achieve many goals, these kids are working hard to change their
habits. explains a doctor at the centre. (‘Muén séng |au va hy vong dat duoc nhidu muc tiéu, nhitng dira tré nay
dang nd luc thay ddi thoi quen clia minh.” mét bac sitai trung tam giai thich.)

- Chon dap an A

Question 23:

DICH BA!I:
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Before Nick Vujicic was born, his parents had no idea
that he would go on to have any medical problems —
none of the medical checks had ever shown a
problem. However, when he was born, it was clear
that his life would be different from that of other
babies. Growing up would not be easy. His parents
decided to send him to a normal school, where he
would use a wheelchair, and where there were
carers available to assist him.

Trudce khi Nick Vujicic chao d&i, bd me anh khéng hé
biét réng anh s& gdp bat ky van dé sirc khde nao —
khong mot cudc kiém tra y té nao cho thay anh cé
van dé. Tuy nhién, khi anh chao ddi, r& rang la cudc
sdng clia anh s& khac véi nhitng dira tré khac. Qua
trinh trudng thanh khong dé dang. B6 me anh quyét
dinh gl anh dén mot trudng hoc binh thudng, noi
anh s& s dung xe 1an va cé ngudi chdm séc hd tro
anh.

The experience was difficult, but Nick feels it was the
best decision his parents could have made, because
it would give him a sense of independence.
Unsurprisingly, when he was at school, he
sometimes felt depressed and lonely, and was
sometimes bullied. But he always had the support of
his loyal friends and family, and these people made
him determined to overcome many problems. He
even went on to study at university, where he was
awarded a degree in Financial Planning and Real
Estate.

Trai nghiém nay rat khé khan, nhung Nick cdm thay
dé la quyét dinh tét nhat ma bd me anh cé thé dua
ra, vi diéu do6 s& mang lai cho anh cam gidc doc lap.
Khoéng cd gi ngac nhién khi khi con di hoc, déi khianh
cdm thay chan nan va co don, va d6i khi bi bat nat.
Nhung anh luén cé su ting h6 cla nhitng nguoi ban
va gia dinh trung thanh, va nhitng nguoi nay da giup
anh quyét tdm vuot qua nhiéu van dé. Anh tham chi
con tiép tuc hoc dai hoc, noi anh duoc cip bang vé
Ké hoach tai chinh va Bat dong san.

What surprises many people is just how optimistic
Nick can be, and how many different things he has
managed to do. Much of this is down to his parents.
His father put him in the water for the first time
when he was 18 months, so that Nick would be self-
confident enough to swim when he was older. He
has one small foot which he can use to help him
move around in the water. He is able to operate a
computer by using the toe on this foot to type,
something he learned to do when he was just six
years old. And when he plays golf — yes, he even
plays golf — he is able to hold the golf club under his
chin.

Piéu khién nhiéu ngudi ngac nhién 1a Nick rat lac
quan va anh d3 lam duoc bao nhiéu diéu khac nhau.
Phan 1&n 1a nhd bé me anh. B6 d& cho Nick xubng
nudc 1an dau tién khi anh méi duoc 18 thang tudi, dé
Nick c6 da tu tin dé boi khi Idn 1&n. Anh cé mot ban
chan nho, diéu nay gitp anh di chuyén trong nudc.
Anh cé thé sit dung may tinh bang céch st dung
ngoén chan trén ban chan nay dé danh may, mot diéu
ma anh d3 hoc duac khi mdi sau tudi. Va khi choi
golf, dung vay, anh tham chi con choi golf —anh cé
thé gitr gdy danh golf dudi cam.

A big part of Nick’s life now is giving motivational
talks. He travels around the world and has shared his
inspiring story with millions of people, speaking to
audiences in packed stadiums. Nick’s message is that
you should never give up, and that people should
love themselves even when they fail.

Mot phan 1&n cudc séng cta Nick hién nay |a dién
thuyét truyén cdm hirng. Anh Ay di khap thé gidi va
chia s& cau chuyén truyén cdm h&ng clia minh Vi
hang triéu ngudi, ndi chuyén trudce khan gia tai cac
san van dong chat kin nguoi. Thong diép cua Nick la
ban khong bao gio nén bo cudc va moi ngudi nén yéu
ban than minh ngay ca khi that bai.

Question 23:

Ai 1a ngudi chiu trach nhiém hé tro Nick khi anh ay con di hoc?

A. cha anh ay

B. cha me anh &y

C. nguoi cham soc

D. nhitng ngudi ban cung Idp khac
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Tam dich: His parents decided to send him to a normal school, where he would use a wheelchair, and where
there were carers available to assist him. (B me anh quyét dinh giti anh dén mét trudng hoc binh thudng, noi
anh s& st dung xe 1an va cé ngudi chdm séc hd trg anh.)

- Chondapan C

Question 24:
Tl it trong doan 2 dm chi dén

A. bang cap

B. trai nghiém

C. doc lap

D. hé trg

Tl it trong doan 2 dm chi dén 'experience'.

Tam djch: The experience was difficult, but Nick feels it was the best decision his parents could have made,
because it would give him a sense of independence. (Trai nghiém nay rat khé khan, nhung Nick cdm thay doé 1a
quyét dinh t6t nhat ma bé me anh cé thé dua ra, vi diéu doé s& mang lai cho anh cdm gidc doc 1ap.)

- Chon dap an B

Question 25:

T overcome trong doan 2 trai nghia vdi
A. avoid /a'vord/ (v): trén tranh

B. solve /splv/ (v): gidi quyét

C. face /fers/ (v): dbi méat

D. affect /a'fekt/ (v): anh hudng

- overcome (v): vuot qua >< avoid

Tam dich: But he always had the support of his loyal friends and family, and these people made him
determined to overcome many problems. (Nhung anh luén cé su Ung ho cla nhitng ngudi ban va gia dinh
trung thanh, va nhitng ngudi nay d3 gilp anh quyét tdm vuot qua nhiéu van dé.)

- ChondapanA

Question 26:
\ Tl optimistic trong doan 3 c6 nghia gan nhat vai
A. careful /'kea.fal/ (adj): can than
B. successful /sak'ses.fal/ (adj): thanh cong
C. positive /'pnz.a.t1v/ (adj): tich cuc
D. friendly /'frend.li/ (adj): than thién
- optimistic (adj): lac quan = positive
Tam dich: What surprises many people is just how optimistic Nick can be, and how many different things he
has managed to do. (Diéu khién nhiéu ngudi ngac nhién 1a Nick rat lac quan va anh d3 lam dwoc bao nhiéu diéu
khac nhau. Phan 16n 1a nho bd me anh.)
- ChondépanC

Question 27:
Cau nao sau day dién giadi hay nhat cau gach chan trong doan 4?
| M6t phan 16n cudce séng cdia Nick hién nay 13 dién thuyét truydn cdm hing.
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A. Nick hién nay thuong xuyén tham du céc budi thuyét trinh dong vién nhu mdt phan trong théi quen cla
minh.

- Sai, Nick 13 ngudi dién thuyét chit khéng phai chi tham du.

B. Nick hién nay danh phan 1&n thoi gian dé dua ra cac bai phat biéu truyén cdm hirng.

- Pung, phu hop dién giai cau gach chan nhat.

C. Cudc séng cla Nick hién nay chi tip trung vao viéc dién thuyét cho nhitng ngudi khac dé truyén cdm hing
cho ho.

- Sai 'only focuses' vi cau gach chan chi dé cap 'a big part'

D. Nick hién nay danh phan I6n cudc ddi minh dé dong vién ngudi khac théng qua cac bai thuyét trinh ctia minh.
- Sai, “spends most of his life” (danh phan |&n cudc ddi) nhdn manh qué mirc so véi “a big part of his life” (mot
phan 16n trong cudc séng).

- Chon dapan B

Question 28:

Theo doan van, cau nao sau day KHONG dung?

A. Cha cla Nick d3 nd luc cho anh 4y lam quen vdi bai 16i tir khi anh &y con rat nhé.

B. Vi thudng xuyén roi vao trang thai tram cam va co 1ap, Nick thinh thoang bi bat nat & trudng.

C. M3c du khuyét tat, Nick vAn hoan thanh chuong trinh hoc tai truong dai hoc va lay duoc bang.

D. Nick d3 chitng minh duoc kha ndng thich nghi tuyét vai cla minh v&i nhitng han ché vé thé chat.

Tam dich:

+ His father put him in the water for the first time when he was 18 months, so that Nick would be self-confident
enough to swim when he was older. (B4 d3 cho Nick xuéng nudc 1an dau tién khi cau bé duoc 18 thang tudi, dé
Nick cé dd tu tin dé boi khi lén 1én.)

-> Adung

+ He even went on to study at university, where he was awarded a degree in Financial Planning and Real Estate.
(Anh tham chi con tiép tuc hoc dai hoc, noi anh duoc cap bang vé Ké hoach tai chinh va Bat dong san.)

- Cdung

+ He has one small foot which he can use to help him move around in the water. He is able to operate a
computer by using the toe on this foot to type, something he learned to do when he was just six years old. And
when he plays golf — yes, he even plays golf — he is able to hold the golf club under his chin. (Anh cé mdt ban
chan nho, diéu nay gilp anh di chuyén trong nudc. Anh cé thé si dung mdy tinh bang cach s dung ngén chan
trén ban chan nay dé danh may, mot diéu ma anh d3 hoc duoc khi méi sdu tudi. Va khi chai golf, ding vay, anh
tham chi con choi golf — anh cé thé gitt gdy dénh golf dudi cam.)

- D dung

+ Unsurprisingly, when he was at school, he sometimes felt depressed and lonely, and was sometimes bullied.
(Khéng c6 gi ngac nhién khi khi con di hoc, d6i khi anh cdm thay chdn nan va cd don, va doi khi bi bat nat.)

- B khong dung, khong cé mbi lién hé nao dugc thé hién trong dap an B.

- Chon ddpanB

Question 29:

Trong doan van nao tac gia ndi tdi kha nang tuyét vai cla Nick khi xét téi tinh trang tan tat cla anh?
A.Doan 1

B. Doan 2

C.boan 3

D.boan4
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Tam djch: What surprises many people is just how optimistic Nick can be, and how many different things he
has managed to do. (Biéu khién nhiéu ngudi ngac nhién la Nick cé thé lac quan dén mdc nao va anh d3 lam

duoc bao nhiéu diéu khac nhau.)
- Chondapan C

Question 30:

Trong doan van nao, tac gid dé lai cho ngudi doc modt bai hoc quan trong?

A.boan 1
B. Poan 2
C.boan 3
D.boan4

Tam dich: Nick’s message is that you should never give up, and that people should love themselves even when
they fail. (Théng diép cua Nick la ban khdng bao gio nén bd cudc va moi ngudi nén yéu ban than minh ngay ca

khi ho that bai.)
- ChondépanD

Question 31:

DICH BAI:

Imagine this: on your way home, a ‘tourist’ in the
street asks you to take a photo with their camera.
You do and, afterwards, they tell you how they
bought the camera recently and how it’s on special
offer. New friend or fraud? Welcome to the world of
stealth marketing. You may say you haven’t met a
stealth marketer yet, but that’s the point. The
chances are that you have.

Hay tudng tuong thé nay: trén dudng vé nha, mot
"khach du lich" trén phé yéu cau ban chup dnh bang
may anh cla ho. Ban chup va sau d6, ho ké cho ban
nghe vé viéc ho mdi mua mdy anh gan day va no
dang duoc gidm gia dac biét. Nguwdi ban mdi hay ké
Ilra ddo day? Chao mirng dén véi thé gidi tiép thi bi
mat. Ban c thé ndi rang minh chua gdp mot nha tiép
thi bi mat nao, nhung dé chinh 1a vin dé. Rat co thé
la ban d3 gap roi do.

Stealth or ‘word of mouth’ marketing isn’t like
normal advertising. We can recognise adverts on
billboards or in glossy magazines, but it’s difficult to
spot stealth marketing — it just tricks us. More than
S500 billion a year is spent on advertising worldwide,
but compared with conventional advertising
campaigns, stealth marketing is cheap and effective.
So how does it work? Well, let’s look at company X.
Company X wants to launch a new product for teens.
They need their product to look ‘cool’ and
interesting, so they decide to pay young people to
talk about it. Seventeen-year-old Tanya Fulham is
one of them.

Tiép thi bi mat hodc "truyén miéng" khdng gibng nhu
quang cdo théng thudng. Ching ta cé thé nhan ra
quang cao trén cac bang quang cdo hodc trén cac tap
chi béng bay, nhung rat khé dé phat hién ra tiép thi
bi mat - né chi danh Iira ching ta. Hon 500 ty do la
mdi ndm duoc chi cho quang cdo trén toan thé gidi,
nhung so véi cac chién dich quang cdo théng
thudng, tiép thi bi mat ré va hiéu qua. Vay né hoat
dong nhu thé nao? Ching ta hdy xem xét cdng ty X.
Cong ty X mudn tung ra moét san pham mdi danh cho
thanh thiéu nién. Ho can san pham cta minh tréng
"ngau" va thd vi, vi vay ho quyét dinh tra tién cho
nhi*ng ngudi tré tudi dé ndi vé né. Tanya Fulham, 17
tudi, 1a modt trong sé do.

Tanya Fulham is beautiful, sporty and clever. She’s
interested in fashion, loves shopping, and listens to
the latest pop music. She has more than 150 friends
on her social media page and she often influences
their choices and opinions. She’s the latest recruit of
an undercover marketing agency. People like Tanya

Tanya Fulham xinh dep, nang déng va thong minh.
Co ay thich thdi trang, thich mua sdm va nghe nhac
pop mdi nhat. Cé &y c6 hon 150 ngudi ban trén trang
mang x3 hdi clia minh va c¢6 ay thudng dnh hudng
dén luya chon va y kién ctia ho. C6 Ay |a tan binh mdi
nhat cla mot cdng ty tiép thi bi mat. Nhitng ngudi
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promote brands in blogs and on social media
websites. ‘It’s great getting free samples of cool, new
products that my friends haven’t heard about,” adds
Tanya. ‘It makes me feel important because | have
insider knowledge’. But do her friends know that she
is paid to promote them? ‘No, they don’t,’ she
admits. ‘But | don’t think it’s dishonest. If | find
something | like, | talk about it. It doesn’t make any
difference whether I’'m paid or not’.

nhu Tanya quang ba cdc thuong hiéu trén blog va
trén cac trang web mang xa hoi. Tanya ndéi thém:
'That tuyét khi nhan duoc cdc miu san pham mdi,
tuyét voi ma ban bé téi chua tirng nghe dén'. 'Diéu
dé khién tdi cdm thay minh quan trong vi toi co kién
thirc n6i bd'. Nhung ban bé cd Ay cé biét rang c6 dy
duoc tra tién dé quang ba cho ho khdng? 'Khdng, ho
khong biét', c6 thira nhan. 'Nhung tdi khdng nght
diéu dé |a khéng trung thuc. Néu t6i tim thay thi g
dé minh thich, t6i s& ndi vé nd. Viéc toi duac tra tién
hay khong khéng quan trong'.

Perhaps Tanya is right. Lots of people tell others
about the new book they’re reading, a new place
they’ve discovered or a cool gadget they’ve just
bought. We're also a 24/7 generation and see more
than 3,000 ads a day, so what difference does it
make? However, other people are worried. ‘You
think a person is being helpful,” says retail
psychologist David Green, ‘but that’s very different
from someone telling us something because they
are getting paid for it. We don’t know who to trust or
who to listen to anymore.” We have already met the
stealth marketers and they are just like us.

Cé |18 Tanya ndi dung. Rat nhidu ngudi ké véi ngudi
khac vé cudn sach mdi ho dang doc, mot dia diém
ma&i ho kham pha hodc mot tién ich thd vi ma ho vira
mua. Chung ta cling |a thé hé 24/7 va trong thay hon
3.000 quang cdo mdi ngay, vay thi diéu dé cé gi khac
biét? Tuy nhién, nhitng ngudi khac lai lo 13ng. ‘Ban
nghi mét nguoi dang giup ich,” nha tam ly hoc ban [é
David Green ndi, ‘nhung diéu d6 rat khac so vdi viéc
ai d6 ndi vdi ching ta diéu g dé vi ho duoc tra tién
dé lam diéu do. Chung ta khdng biét nén tin tudng ai
hodc nghe ai nita.” Thuc ra ching ta da gap nhitng
nha tiép thi bi mat réi va ho cling gidng nhu ching ta
thoi.

Question 31:

Cau sau day phu hop nhat & dau trong doan 17?
Ngudi ban mdi hay ké lira dao?

A. ()

B. (II)

C. (1)

D. (IV)

Cau nay phu hop & vi tri (1) vi 1a cAu hdi tu tir phu hop ngdt mach dé gay chu y, khién ngudi doc td mo va suy
nght lai vé tinh huéng vira dugc ké. Dong thdi, lién két ndi dung mdt cach logic, chuyén tiép sang ciu tiép theo

gidi thiéu vé 'stealth marketing'.
- Chon dap 4an B

Question 32:

Theo doan 2, diéu ndo sau day KHONG duoc dé cap dén nhu mét dic diém cla tiép thi an?
A. Tra tién cho nhitng ngudi tré tudi dé quang ba san pham

B. Ldm cho sdn phdm c6 vé hap dan d6i vdi thanh thiéu nién

C. Quang cdo cong khai théng qua tap chi va bién quang cdo

D. Ré hon céc chién dich tiép thi truyén théng
Tam dich:

+ They need their product to look ‘cool’ and interesting, so they decide to pay young people to talk about it.
(Ho can san pham ctia minh tréng "ngau" va thu vi, vi vay ho quyét dinh tra tién cho nhitng ngudi tré tudi dé noi
vé no.)
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> A, B duoc dé cap

+ More than $500 billion a year is spent on advertising worldwide, but compared with conventional advertising
campaigns, stealth marketing is cheap and effective. (Hon 500 ty d6 la mdi nam dugc chi cho quang céo trén
toan thé gidi, nhung so vdi cac chién dich quang céo théng thudng, tiép thi bi mat ré va hiéu qua.)

- D duoc dé cap

+ We can recognise adverts on billboards or in glossy magazines, but it’s difficult to spot stealth marketing — it
just tricks us. (Chung ta cé thé nhan ra quang cdo trén cac bang quang cdo hodc trén cac tap chi bong bay,
nhung rat khd d@é phat hién ra tiép thi bi mat - nd chi danh Itra ching ta.)

- C khéng dugc dé cap

- ChondapanC

Question 33:

T spot trong doan 2 trdi nghia vai

A. notice /'navtis/ (v): nhanra, chuy

B. reject /r1'dzekt/ (v): tir chbi

C. hide /hard/ (v): giau, che giau

D. overlook / svva'luk/ (v): bd sot, khéng chi y dén

- spot (v): nhan ra >< overlook

Tam dich: We can recognise adverts on billboards or in glossy magazines, but it’s difficult to spot stealth
marketing — it just tricks us. (Ching ta cé thé nhan ra quang co trén cac bang quang cdo hodc trén céc tap chi
bdng bay, nhung rat khé dé phat hién ra tiép thi bi mat - né chi danh Iira ching ta.)

- ChondapanD

Question 34:

Cau nao sau day dién gidi dung nhat cau gach chan trong doan 2?

Hon 500 ty d6 la mdi ndm duogc chi cho qudng cdo trén toan thé gidi, nhung so vdi cac chién dich quang céo
thong thudng, tiép thi bi mat ré va hiéu qua hon.

A. Vi tiép thi bi mat ré va thanh cdng, nén chi tiéu toan cau hang ndm cho quang cdo vuot qud 500 ty dé la,
khéng giéng nhu cac chién dich quang cdo thdng thuong.

- Sai vi khong c6 mbi quan hé nhan -qud nao duaoc nhic tdi trong cau gbc.

B. Néu céc chién dich truyén thdng cé gid ca phai chang va hiéu qua hon tiép thi bi mat, cac cong ty s& khong chi
hon 500 ty d6 la m&i ndm cho quang cdo trén toan thé gidi.

- Sai, cau gach chan khdng dé cap vé diéu kién giad dinh nay.

C. M3c du hon 500 ty d6 la duaoc chi cho quang céo trén toan cau mdi ndm, tiép thi bi mat 1a gidi phap thay thé
ré hon va hiéu qua hon cho cac chién dich truyén théng.

- Dung, phu hop dién gidi cdu gach chan nhét.

D. Hiém khi nao cé hon 500 ty dé la duoc chi cho quang cdo hang ndm theo mdt cach truyén théng ma khong
wu tién cac phuong phédp co tac ddng va chi phi thap nhu tiép thi bi mat.

-> Sai y nghia.

- ChondépanC

Question 35:
Tl it trong doan 2 dm chi dén
A. Cong ty X
B. tiép thi bi mat
C. san phdm
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D. quang cdo

Tam dich: They need their product to look ‘cool” and interesting, so they decide to pay young people to talk
about it. (Ho can sdn phdm cla minh tréng "ngau" va tha vi, vi vay ho quyét dinh tra tién cho nhitng ngudi tré
tudi dé noi vé nd.)

- ChonddpanC

Question 36:

Cau nao sau day tém tat tét nhat doan 3?

A. Tanya thich thoi trang va &m nhac, chia sé cac bai danh gia sdn pham, nhung tir chdi néi véi ban bé khi co ay
dang quang cdo thir gi d6 dé kiém tién trir khi cd ay duoc yéu cau lam nhu vay.

- Sai & 'unless she is required to do' (trtr khi bi yéu cau) vi doan khéng dé cap.

B. Mot cong ty tiép thi d3 dao tao Tanya dé quang cdo cac san pham ma cd dy thich [am va cd dy thudng ding
cac chuong trinh khuyén mi3i thuong hiéu trén mang x3 hoi dé thu hat sy chd vy cla ban bé.

- Sai & 'trained' (dao tao) vi bai khéng dé cap.

C. Tanya quang cdo sdn pham truc tuyén va anh hudng dén ban bé cla minh, nhung c6 ay khdng thay diéu do6
tao ra bat ky su khac biét nao trong cudc sébng hang ngay clia minh.

- Sai, doan khéng dé cap rang viéc quang ba khong tao ra su khac biét ndo trong cudc sdng.

D. Tanya la mdt thiéu nién ndi tiéng, ngudi quang cdo cac thuong hiéu truc tuyén nhung khéng ndi véi ban bé
rang cd ay da tra tién, didu ma cd &y khéng cé van dé gi.

- DPlng, phu hop tém tit doan nhat.

- Chon dap an D

Question 37:

Cum tUr insider knowledge trong doan 3 cé thé duagc thay thé tbt nhat bang
A. hiéu biét thiu ddo

B. thong tin bi mat

C. nhu ciu d&c biét

D. strc hut manh mé

- insider knowledge (np): kién thirc ndi bo = secret information

Tam dich: ‘It makes me feel important because | have insider knowledge.” ('Diéu d6 khién tdi cdm thay minh
quan trong vi tdi cé kién thirc ndi bo.)

- Chon dap an B

Question 38:

Theo bai doc, cau nao sau day 13 DUNG?

A. Ban bé ctia Tanya khong biét cd dy duoc tra tién dé quang ba sdn pham, diéu nay duoc coi la khéng trung
thuec.

B. Ngay nay, cac cong ty chl yéu chon nhitng ngudi cé strc dnh hudng trén mang xa hoi tré tudi dé quang bd san
pham cta ho.

C. Tanya bi cAm tiét 16 thdng tin vé cdc san pham ma cd ay quang ba cho ban bé.

D. Tanya thay viéc khong tiét 16 rang cd ay duoc tra tién dé quang ba san pham cho ban bé 13 diéu binh thudng
va cé thé chap nhan duoc.

Tam dich:

+ Company X wants to launch a new product for teens. They need their product to look ‘cool” and interesting,
so they decide to pay young people to talk about it. Seventeen-year-old Tanya Fulham is one of them. (Ho can
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san pham ctia minh tréng "ngau" va thu vi, vi vay ho quyét dinh tra tién cho nhitng ngudi tré tudi dé ndi vé nd.
Tanya Fulham, 17 tudi, |a mot trong s6 d6.)

- B sai vi khéng duoc dé cip r& trong doan — chi cé dé cap Tanya la mot ngudi tré duoc chon, nhung khéng néi
day 1a phuong phap chi yéu.

+ ‘It’s great getting free samples of cool, new products that my friends haven’t heard about,” adds Tanya. ‘It
makes me feel important because | have insider knowledge.” (Tanya néi thém: 'That tuyét khi nhan duoc cac
mau san pham mdi, tuyét voi ma ban bé tdi chua tirng nghe dén'. 'Diéu d6 khién tdi cdm thdy minh quan trong
Vi t8i o kién thirc noi bo'.)

- C sai, hdng cé thdng tin Tanya bi cAm

+ But do her friends know that she is paid to promote them? ‘No, they don’t,” she admits. ‘But | don’t think it’s
dishonest. If | find something I like, | talk about it. It doesn’t make any difference whether I’'m paid or not.’
(Nhung ban bé c6 &y cé biét rang c6 dy duoc trd tién dé quang ba cho ho khéng? 'Khéng, ho khéng biét', co
thira nhan. 'Nhung toi khdng nght diéu d6 |a khong trung thue. Néu t6i tim thiy th gi d6 minh thich, tai s& noi
vé nd. Viéc tdi duagc tra tién hay khéng khéng quan trong'.)

- A sai vi bai khéng ddnh gid hanh déng cta Tanya la “dishonest” (khdng trung thuc), ma chi néi ¢ dy thiy
binh thuwdng vdi viéc do.

- D dung

- Chon dap anD

Question 39:

Cé thé suy ra diéu nao sau day tir bai doc?

A. Tiép thi bi mat gibng nhu mot loai dich bénh vi né Itra dbi, hap dan va kho phat hién.

B. Nhitng ngudi lam tiép thi bi mat cé thé 1a nhitng ngudi binh thudng, diéu nay khién tiép thi bi mat trd nén
hiéu qua.

C. Chung ta lién tuc bi tAn cdng bdi quang cao, vi vay chung ta khdng nhan ra sic manh cla tiép thi.

D. Séng trong mot x3 hdi hién dai cé nghia 1a ching ta d3 mat di khd ndng phan biét quang cdo that va gia.
Tam dich:

+ We can recognise adverts on billboards or in glossy magazines, but it’s difficult to spot stealth marketing — it
just tricks us. (Ching ta cé thé nhan ra quang cdo trén cdc bang quang cdo hodc trén cac tap chi bong bay,
nhung rat khoé dé phat hién ra tiép thi bi mat - né chi danh Iira ching ta.)

- A sai ‘epidemic’ (dich bénh) vi bai khéng nhan manh sy tiéu cuc nhu vay.

- C sai vi bai khéng dé cap chung ta lién tuc bi tAn cdng vi ching ta khéng nhan ra sitc manh cua tiép thi.

+ ‘You think a person is being helpful,” says retail psychologist David Green, ‘but that’s very different from

someone telling us something because they are getting paid for it. We don’t know who to trust or who to listen
to anymore.’

- D sai vi bai khong dé cap chung ta d3 mat di kha ndng phan biét quang cdo that va gia.

+ Company X wants to launch a new product for teens. They need their product to look ‘cool’ and interesting,
so they decide to pay young people to talk about it. Seventeen-year-old Tanya Fulham is one of them. (Cong ty
X mudn tung ra mot sdn pham mdi danh cho thanh thiéu nién. Ho can sdn pham ctia minh tréng "ngau" va thu
vi, vi vdy ho quyét dinh tra tién cho nhitng ngudi tré tudi dé ndi vé né. Tanya Fulham, 17 tudi, la mot trong sb
do.)

We have already met the stealth marketers and they are just like us. (Thuc ra ching ta d3 gép nhitng nha tiép
thi bi mat réi va ho cling gibng nhu ching ta théi.)

— B dung

- Chon ddpadnB

Question 40:
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Cau nao sau day tém tat tét nhat bai doc nay?

A. Tiép thi bi mat str dung nhi*ng ngudi binh thudng nhu Tanya dé quang ba san pham truc tuyén ma khong tiét
16 rd rang rang ho duac tra tién, khién viéc phan biét quang cdo vdi 161 khuyén than thién tré nén khé khan.
- Pung, phu hop tém tat bai doc nhat.

B. Nhi*ng ngudii cé strc anh hudng tré tudi nhu Tanya quang ba cac san pham hop thai trang mdt cach cong khai
trén mang xa hoi, gilp cac cong ty quang cao hiéu qua hon cac chién dich truyén théng nhu tap chi hodc bién
quang céo.

- Sai vi chua nai vé viéc khong tiét 16 rd rang minh duoc tra tién.

C. Tiép thi bi mat thudng lién quan dén nhitng ngudi cé strc dnh hudng nhu Tanya chia sé cac dé xuat sdn pham
v&i ban bé, khién day trd thanh cach tiép can quang cdo trung thuc va gia ca phai chang.

- Sai vi bai khéng dé cap day la mot cach tiép can trung thuc.

D. Tanya chia sé cac sdn pham cd dy thich v&i ban bé truc tuyén va tiép thi bi mat dua vao y kién cda thanh thiéu
nién dé lan truyén sy phan khich vé cadc mat hang mdi.

- Sai vi trong tam bai 1a vé tiép thi bi mat ch& khéng phai Tanya.

- Chon dap an A
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