TRƯỜNG THPT CHUYÊN HUỲNH MẪN ĐẠT
ĐÁP ÁN VÀ HƯỚNG DẪN CHẤM
ĐỀ THI ĐỀ XUẤT DUYÊN HẢI VÀ ĐỒNG BẰNG BẮC BỘ LẦN THỨ XIV
MÔN: TIẾNG ANH 11
(Hướng dẫn chấm gồm 07 trang)
A. LISTENING (50 points) 
2.0 points for each correct answer.
Part 1. 
1. FALSE 
0.05 Corporate social responsibility refers to a code of conduct and action beyond what is required by laws, regulations and trade rules 
2. TRUE 
0.30 Besides creating goodwill, does social responsibilities help the corporation’s bottom line? Perhaps. 
3. NOT GIVEN 
4. TRUE 
1.02 Most corporations have some form of corporate social responsibility as part of their operations. Many would agree that society tends to benefit from a kinder, gentler approach to social impact by major corporations 
5. FALSE 
1.52 They choose to only import the most expensive but responsibly sourced coffee from Fair Land.  
Part 2. 
6. (a) cold, wintry place 0.18 
7. forest and tundra 0.30 
8. propelling warmer air north 0.53 
9. turned crimson 1.28 
10. thawing permafrost 1.35
Part 3. 
11. C 
12. A 
13. D 
14. D 
15. C 
Interviewer: Now, you've chosen businesses that seem worlds apart with regard to product and production and yet have startling similarities in terms of strategy. Could you tell us a little about these businesses created by young entrepreneurs? 
Abbie: Yes, I decided to go with a clothing company, or rather a social clothing company as the owner, Chris, prefers to call it. This particular online company functions more like a blog than a conventional web store, which allows it to utilise the input from the blogger communities and the news cycles directly. Then, the elements highlighted by the members of those communities are incorporated into its designs. So, social engagement is key to its success with the emphasis on listening to people rather than dictating to them. 
Ryan: Yes, it's definitely a case of having your finger on the public's pulse. And I believe the company I've selected does exactly that, but with an entirely different product - DIY electronic hardware kits. Not so long ago, consumers would demand their electronic gadgets ready-made and ready to use. Now, however, devoting time to assembling the gadgets is perfectly acceptable. The kits come with detailed instructions for assembly, but customers are actively encouraged to modify the product so that it matches their particular taste. Then, customers have the opportunity to embrace the culture of sharing online to feed off each other's creativity. 
Abbie: That's another similarity with the company I've chosen. Its customers don't just want to buy clothes; they want to be seen wearing them, too. After all, the target market is the younger generation whose social media profiles reflect the 'look at me' mentality. The company has taken this into account and now invites customers to submit photos or videos of themselves wearing the company's products. Not surprisingly, there has been an overwhelming response from which the company has dearly benefitted. Firstly, there is the publicity aspect, which allows the company to advertise without spending huge sums. Secondly, and more importantly, this initiative has given the company access to information only available on social media and that is the speed of change in what the customer wants. Then, it's just a case of keeping pace with that change. 
Ryan: I'm glad you brought up the element of speed and online companies having to adapt accordingly. Right from the outset, the founder, Limor, who did her master's at HIT, realised she would have to come up with new ideas all the time. As a result, she made sure she embarked on at least one new product per week mainly based on such technology as gyro metric sensors and solar panels. Nowadays, her products, developed with her troubleshooting team of three engineers, cover a much wider range of technologies that appeal to every generation. There are kits for primary schoolchildren who can build robotic arms through to grandmothers who can sew clothes with working LED displays with conductive threads and washable hardware. This is probably the biggest difference between the two companies. 
Abbie: As you inferred, it's not only recognising the need for change but it's also adapting to it. At the moment, Chris's social clothing company aims to come up with three creations a week so as not to fall behind. Incredibly, he plans to increase this rate to a mind-boggling twenty a week at least, with about half designed through crowd-sourcing and collaborations with outside designers. With this in mind, he has formed manufacturing partnerships that ensure new inventory arrive in a matter of weeks, not months. As for managing the online catalogue, he aims to develop it in keeping with what works online. So again there are going to be novel ways of presenting items, I'm not sure what novel ways he's referring to, but I'm certain they'll be as creative as his clothing. 
Ryan: And all this points to rapid development. Limor's company has sold over half a million kits in seven years, Over the same period, she has moved into a large warehouse that has enough space for storage and to accommodate equipment like laser engravers and mills. Therefore, every part can be manufactured on site. If you look at the business now, and think back to how it started - the notion of providing people with the opportunity to gain a sense of achievement from making something on their own, which they obviously do - you'll be amazed. But don't just stand there open-mouthed. Come up with your own idea and don't be afraid to go ahead with it. 
Abbie: I'd like to echo that sentiment and ....
Part 4. 
16. heat exhaustion 0.15 
17. waft of wind 0.25 
18. emergency dispatch center 1.00 
19. dome 1.36 
20. budge 1.42 
21. parasols (and) umbrellas 2.20 
22. suits with fans 2.51 
23. heat countering measures 3.32 
24. misting machines 4.02 
25. rapidly aging country 4.31
B. LEXICO AND GRAMMAR (30 points) 
1.0 point for each correct answer.
Part 1. 
1. A 	2. B  
3. D 	4. B 
5. A 	6. C 
7. D 	8. C 
9. D 	10. D 
11. A 	12. C
13. C 	14. B 
15. A 	16. C 
17. D 	18. C 
19. D 	20. B 
Part 2. 
1. namesake
2. mellifluous 
3. pictorially 
4. photogenic 
5. desirous 
6. frighteners 
7. freewheeling 
8. commodified/commoditized
9. onerous
10. underreported 
C. READING (60 points) 
Part 1. 
1.5 points for each correct answer.
1. path 
2. settling 
3. onward(s) 
4. old 
5. however 
6. but 
7. against 
8. backdrop 
9. which 
10. least 
Part 2. 
1.0 point for each correct answer.
1. v
2. viii
3. ii
4. x
5. vii
6. i
7. vi
8. iii
9. B
10. A
11. E
12. D
13. C
Part 3. 
1.0 point for each correct answer.
1. D
2. B
3. C
4. C
5. A
6. D
7. C
8. B
9. D
10. A
Part 4. 
1.0 point for each correct answer.
1. H	
2. D	
3. F
4. C	
5. G	
6. A	
7. B
Part 5. 
1.5 points for each correct answer.
1. C
2. A
3. D
4. D
5. B
6. A
7. C
8. B
9. B
10. D 
D. WRITING (60 points) 
Part 1. (15 points)
Contents (10 points): 
- The summary MUST cover the following points: 
+ The topic sentence must cover: the development of methods of payment 
+ The earliest type: goods exchanging>> its weakness lies in the inequality of the exchanged things and the users’ demand>>proved to be ineffective way of trading 
+ The following form : the use of coins>> at first were more convenient than rational exchanging>> later became a burden for shopper and appeal thieves 
+ Checks and notes used as cash were invented among the country 
- The summary MUST NOT contain personal opinions. 
Language use (5 points) 
The summary: 
- should show attempts to convey the main ideas of the original text by means of paraphrasing (structural and lexical use), 
- should demonstrate correct use of grammatical structures, vocabulary, and mechanics (spelling, punctuations,....), 
- should maintain coherence, cohesion, and unity throughout (by means of linkers and transitional devices). 
Penalties: 
- A penalty of 1 point to 2 points will be given to personal opinions found in the summary. 
- A penalty of 1 point to 2 points will be given to any summary with more than 20% of words copied from the original. 
- A penalty of 1 point to 2 points will be given to any summary longer than 130 words or shorter than 90 words.
Part 2. (15 points) 
Contents (10 points)
- The report MUST cover the following points:  
	+ Introduce the table (2pt) and state the overall trends & striking features (2pt),
	+ Describe main features with relevant data from the table and make relevant comparisons (6pts).
- The report MUST NOT contain personal opinions. 
Language use (5 points) 
The report: 
	- should demonstrate a wide variety of lexical and grammatical structures. 
	- should have correct use of words (verb tenses, word forms, voice,…); and mechanics (spelling, punctuations,...).  
Part 3. (30 points) 
[bookmark: _GoBack]Task achievement (10 points)  
- ALL requirements of the task are sufficiently addressed. 
- Ideas are adequately supported and elaborated with relevant and reliable explanations, examples, evidence, personal experience, etc. 
Organization (10 points) 
- Ideas are well organized and presented with coherence, cohesion, and unity. 
- The essay is well-structured: 
	+ Introduction is presented with clear thesis statement,
	+ Body paragraphs are written with unity, coherence, and cohesion. Each body paragraph must have a topic sentence and supporting details and examples when necessary, 
	+ Conclusion summarises the main points and offers personal opinions (prediction, recommendation, consideration,…) on the issue.  
Language use (5 points) 
- Demonstration of a variety of topic-related vocabulary  
- Excellent use and control of grammatical structures 
Punctuation, spelling, and handwriting (5 points) 
- Correct punctuation and no spelling mistakes 
- Legible handwriting 


	
	GIÁO VIÊN RA ĐỀ


	Nguyễn Bửu Trung
	Tel: 0914499397

Page 1 of 1

Page 


1


 


of 


1


 


TRƯ


?


NG THPT CHUYÊN HU


?


NH M


?


N Đ


?


T


 


ĐÁP ÁN


 


VÀ HƯ


?


NG D


?


N CH


?


M


 


Đ


?


 


THI 


Đ


?


 


XU


?


T


 


DUYĘN H


?


I VÀ Đ


?


NG B


?


NG B


?


C B


?


 


L


?


N TH


?


 


X


IV


 


MÔN: TI


?


NG ANH 11


 


(Hư


?


ng d


?


n ch


?


m g


?


m 


0


7


 


trang)


 


A. 


LISTENING (50 


points


) 


 


2.0 points for each correct answer


.


 


Part 1. 


 


1. FALSE 


 


0.05 Corporate social responsibility refers to a code of conduct and action beyond what is required 


by laws, regulations and trade rules 


 


2. TRUE 


 


0.30 Besides creating goodwill, does social responsibilities help the corporation’s bottom line? 


Perhaps. 


 


3. NOT GIVEN 


 


4. TRUE 


 


1.02 Most corporations have some form of corporate social responsibility as part of their 


operations. Many would agree that so


ciety tends to benefit from a kinder, gentler approach to 


social impact by major corporations 


 


5. FALSE 


 


1.52 They choose to only import the most expensive but responsibly sourced coffee from Fair 


Land. 


 


 


Part 2


. 


 


6. (a) cold, wintry place 0.18 


 


7. forest 


and tundra 0.30 


 


8. propelling warmer air north 0.53 


 


9. turned crimson 1.28 


 


10. thawing permafrost 1.35


 


Part 3. 


 


11


.


 


C 


 


12


.


 


A 


 


13


.


 


D 


 


14


.


 


D 


 


15


.


 


C 


 


Interviewer: Now, you've chosen businesses that seem worlds apart with regard to product and 


production and yet have startling similarities in terms of strategy. Could you tell us a little about 


these businesses created by young entrepreneurs? 


 




Page  1   of  1   TRƯ ? NG THPT CHUYÊN HU ? NH M ? N Đ ? T   ĐÁP ÁN   VÀ HƯ ? NG D ? N CH ? M   Đ ?   THI  Đ ?   XU ? T   DUYÊN H ? I VÀ Đ ? NG B ? NG B ? C B ?   L ? N TH ?   X IV   MÔN: TI ? NG ANH 11   (Hư ? ng d ? n ch ? m g ? m  0 7   trang)   A.  LISTENING (50  points )    2.0 points for each correct answer .   Part 1.    1. FALSE    0.05 Corporate social responsibility refers to a code of conduct and action beyond what is required  by laws, regulations and trade rules    2. TRUE    0.30 Besides creating goodwill, does social responsibilities help the corporation’s bottom line?  Perhaps.    3. NOT GIVEN    4. TRUE    1.02 Most corporations have some form of corporate social responsibility as part of their  operations. Many would agree that so ciety tends to benefit from a kinder, gentler approach to  social impact by major corporations    5. FALSE    1.52 They choose to only import the most expensive but responsibly sourced coffee from Fair  Land.      Part 2 .    6. (a) cold, wintry place 0.18    7. forest  and tundra 0.30    8. propelling warmer air north 0.53    9. turned crimson 1.28    10. thawing permafrost 1.35   Part 3.    11 .   C    12 .   A    13 .   D    14 .   D    15 .   C    Interviewer: Now, you've chosen businesses that seem worlds apart with regard to product and  production and yet have startling similarities in terms of strategy. Could you tell us a little about  these businesses created by young entrepreneurs?   

